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ON THE COVER
River Bend Residence 
in New Braunfels  
by Lake|Flato 
Architects. 
Photographed by 
Casey Dunn.

↓ Located in Austin, 
Sánchez Elementary 
School designed 
by McKinney York 
Architects, and 
photographed by 
Leonid Furmansky.
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Get to Know Us What We Offer
The Texas Society of Architects (TxA) 
works on behalf of Texas architects to 
ensure they are broadly represented and 
recognized as creative and innovative 
leaders for the built environment. Mem-
bership consists of licensed architects 
(inlcuding newly licensed, mid-career, 
and firm leaders); architectural design-
ers; young professionals working toward 
licensure; and univeristy faculty and 
students. Each member plays a vital role 
in maintaining and supporting architec-
ture across Texas. 

TxA was founded in 1939 as the state 
component of the American Institute of 
Architects (AIA). With approximately 
7,800 members, TxA is the third-largest 
regional component of the AIA and the 
host of 18 statewide AIA components. 
Headquartered in Austin, TxA is the 
voice for Texas architecture, supporting 
the creation of safe, beautiful, sustain-
able environments. The organization 
advances Texas architecture, the archi-
tectural profession, and the power of 
design through advocacy, knowledge, 
and communication.

The Society is the organizational 
home of the Texas Society of Architects 
Committee (TAC) political action orga-
nization and the Texas Architectural 
Foundation (TAF), which provides schol-
arships to students at Texas schools of 
architecture. Additionally, TxA is the 
publisher of the award-winning magazine 
Texas Architect. 

We have three ways to partner with the 
Texas architectural community:  

PRINT WITH  
TEXAS ARCHITECT
Gain heightened visibility and greater 
sales in your target market by advertising 
in our award-winning magazine Texas 
Architect published five times annually.

EMAIL WITH CHECKSET
CheckSet is TxA’s weekly newsletter 
that is sent to more than 7,000 inboxes, 
providing news and updates to the 
Texas architectural community, keeping 
them in touch with the state AIA events. 
CheckSet provides exclusive exposure 
to those who need consistent visibility in 
the state. Limited to only four advertisers 
each week.

SOCIAL MEDIA 
Through sponsored posts, you can 
engage with our social media audiences 
and gain visibility through various plat-
forms. Limited to four advertisers per 
platform each month.

mailto:%20jody%40texasarchitects.org?subject=
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← Chertecho Tree Tower in Fredericksburg 
designed by Dietert Design Studio, and 
photographed by Kurt Griesbach.

Architectural professionals 
prefer to read Texas Architect 
in print because of the curated 
content and beautiful graphics 
and photography. 

Your company can share the 
opportunity to be in front of 
our readers five times a year.
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WHAT WE DO 
Texas Architect (TA) is the official publi-
cation of the Texas Society of Architects 
(TxA) released five times a year. For more 
than 70 years, the magazine has served 
as the definitive voice of the architecture, 
design, and construction industry in 
Texas and the Southwest. 

WHY ADVERTISE
TA goes to more than 11,000 readers, 
including decision makers in Texas’ most 
prominent architecture firms working on 
projects locally and globally. 

•	 90% of readers notice the advertising

•	 75% have supported TA advertisers 
through product specification

•	 89% are active buyers who determine 
product and consultant selection and 
specification on projects

WHO SEES YOUR BRAND
The Texas Society of Architects has more 
than 7,500 members who receive each 
issue. Licensed architects and architec-
tural designers — from sole practitioners 
to large international firms — make up 
TxA’s membership. Additional readers 
include out-of-state architects licensed 
to practice in Texas; industry profes-
sionals such as construction managers, 
engineers, interior designers, landscape 
architects, and urban planners; govern-
ment officials, including all members of 
the Texas legislature; library and hospi-
tal directors; and university and public 
school officials/facility planners.

mailto:%20jody%40texasarchitects.org?subject=
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Ibañez Shaw Architecture designed Chroma in Fort Worth. Photographed by Dror Baldinger, FAIA. 

WINTER 2025
FEATURE: Utopia
PRODUCTS: Lighting

“Utopia,” meaning “no place,” is a play 
on the Greek eu-topos, “a good place.” 
At the core of this more-than-five-cen-
turies-old pun lies the eternal question: 
Can a perfect place ever be realized? In 
this issue we unpack the qualities and 
characteristics of places we aspire to 
and the architecture that helps us get 
there.

Editorial 	 Aug. 31, 2024
Ads Close	 Jan. 17, 2025
Ads Due	 Jan. 24, 2025

2025 Editorial 
Calendar
SUBMISSIONS
2025 marks Texas Architect’s 75th year of 
publication. In honor of this milestone, we 
kickoff the year under a fresh magazine 
design. Project types of any kind may be 
submitted for consideration. The theme 
for each issue is intentionally broad and 
open to interpretation. We recommend 
that you consider how your project or 
article idea might align with an issue 
when crafting your submission. Pitches 
and supporting materials should be sent 
through the online submission portal.

Advertising reservation deadlines are 
subject to change.

SPRING 2025
FEATURE: Feedback
PRODUCTS: Surfaces

From mentorship to research, from 
public work to AI prompts, feedback is 
embedded throughout our architectural 
systems and culture. In this issue we 
explore what it means to “return back 
to the machine”and how architecture 
influences and is influenced by the world 
around us.

Editorial 	 Nov. 29, 2024
Ads Close	 Mar. 28, 2025
Ads Due	 Apr. 4, 2025

SUMMER 2025 
FEATURE: The Senses
PRODUCTS: Color

The entire human experience is predi-
cated upon the input we receive from our 
environment through our senses. These 
perceptual systems play a part in every-
thing from the generation of transforma-
tive experiences to chronic disease. In 
this issue we consider the different ways 
we experience being human and how 
architecture might better support us all.

Editorial 	 Jan. 31, 2025
Ads Close	 May 30, 2025
Ads Due	 Jun. 6, 2025

THE AWARDS ISSUE 2025 
FEATURE: The Awards Issue
PRODUCTS: Made in Texas
SPECIAL INSERT: TxA 2025 Design 
Expo Exhibitor Guide

In this issue we showcase the winners 
of the Texas Society of Architects’ 
2025 Design Awards, Studio Awards, 
and Honor Awards programs. These 
projects and people exhibit the diverse 
range and excellence of our state’s 
architectural community.

10% discount on ads for the 2025 Annual 
Conference & Design Expo Exhibitors!

Editorial 	 Mar. 31, 2025
Ads Close	 Aug. 29, 2025
Ads Due	 Sep. 5, 2025

FALL 2025
FEATURE: Sanctuary
PRODUCTS: Kitchen and Bath 

At its most fundamental level, archi-
tecture functions as shelter, as refuge, 
as sanctuary. It protects us from the 
elements and provides solace when 
we feel broken. In this issue we exam-
ine the physical and cultural forms of 
sanctuary and how we create spaces 
that not only help us feel safer but also 
build community.

Editorial 	 Jun 30, 2025
Ads Close	 Oct. 31, 2025
Ads Due	 Nov. 7, 2025

mailto:%20jody%40texasarchitects.org?subject=
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Texas Architect Ad Rates

Rates per insertion:

 
DISPLAY ADS

 
1x

 
3x

 
5x

FULL PAGE $	 2,750 $	 2,650 $	 2,200

2/3 PAGE $	 2,200 $	 2,100 $	 1,900

1/2 HORIZONTAL $	 1,900 $	 1,750 $	 1,550

1/3 PAGE $	 1,650 $	 1,550 $	 1,450

1/4 PAGE $	 1,450 $	 1,200 $	 1,000

 
COVERS

 
1x

 
3x

 
5x

BACK $	 3,500 $	 3,300 $	 3,000

INSIDE FRONT $	 3,100 $	 2,850 $	 2,600

INSIDE BACK $	 2,850 $	 2,650 $	 2,475

OTHER CONSIDERATIONS

SPECIAL POSITION GUARANTEE 
Special positions can be guaranteed 
with the advertising rate per insertion 
plus a 10% fee.

CANCELLATIONS
Cancellations are prohibited after the ad 
closing date for each issue, which is pub-
lished on the Editoral Calendar page and 
online at magazine.texasarchitects.org.

 
SECURE YOUR SPACE! 

To reserve space, or ask a question, 
please contact:

Jody Cranford
Advertising Manager
800 818 0289
jody@texasarchitects.org

FEATURES
 
The Challenges of Remote  
and International Work → 48 

Construction and US 
Immigration Policy → 56

Q&A with César A. Lopez → 64

Atlassian, Austin → 76

110 Walnut Street,  
Glen Rose → 82

MT7, Midland → 88

Sunset, San Antonio → 94

Texas A&M Automated 
Precision Phenotyping 
Greenhouse → 108
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FULL PAGE WITH BLEED

Trim: 
9 x 11.5 in.

Bleed: 
9.25 x 11.75 in.

FULL PAGE NO BLEED

8 x 10.75 in.

1/2 PAGE

8 x 5.25 in.

1/4 PAGE

3.875 x 
5.25 in.

AD ART REQUIREMENTS 

•	 High resolution (300 dpi min.)

•	 CMYK or grayscale

•	 PDF preferred

•	 Include crop marks and bleed space 
on all full pages with bleed

•	 Ad art matches the dimensions listed 
on this page before sending.

SEND
Email all print art to Jody Cranford at  
jody@texasarchitects.org.

•	 If art file is large please use a file 
transfer/sharing program, such as 
Dropbox, WeTransfer, Box, etc.

UNIQUE REQUESTS
To discuss alternative options, contact 
the advertising manager Jody Cranford 
at jody@texasarchitects.org or call at 
800-818-0289.

Texas Architect Ad Sizes

SUBMITTING ART

2/3 PAGE

5.25 x 10.75 in.

1/3 PAGE

2.5 x 
10.75 in.

mailto:%20jody%40texasarchitects.org?subject=
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← Tell the story 
of your brand and 
provide an indepth 
understanding of 
your product or 
service to our 
readers. 

wrested monopoly control of cultural heritage 
from academics in order to destroy the ‘aura’ 
that prevented ordinary people from under-
standing works of art, which were shown as 
the product of ‘labor,’ although highly skilled 
labor; shown in a way that may be understood 
by the uninitiated.” 

But Bo Bardi herself is more direct and 
poetic on the topic, saying the easels are an 
attempt to “destroy the aura that always sur-
rounds a museum, to present the work of art 
as work, as a prophecy of work at everyone’s 
reach.”

An original thinker at all scales, Bo Bardi 
did not shy away from larger projects. With 
the MASP, the mayor of Sao Paulo asked for 
a large ballroom with no columns to accom-
pany the museum. Bo Bardi responded with 
a 70-meter structure of prestressed concrete 
that, at the time, was the largest free-span-
ning structure in the world. In her defense, 
however, Bo Bardi did argue against big-
ness for its own sake, stating: “Monumental-
ity does not depend on ‘dimensions,’ as such. 
The Parthenon is monumental, despite its 
reduced scale. Fascist constructions (in Hit-
ler’s Germany, Mussolini’s Italy) are not mon-
umental but elephantine, in all their bloated 
arrogance, their defiance of logic. What I call 
monumental has nothing to do with size or 
‘pomp’ but relates to a sense of collectivity, 
that is, a collective consciousness.”

Bo Bardi’s writing is an important com-
ponent to understanding her ideas and 
approach. She wrote extensively in publi-
cations and for academic purposes, a good 
selection of which is compiled in Stones 
Against Diamonds, published by the Archi-
tectural Association in 2013. But where that 
publication lacked the images and support-
ing information with which to understand the 
context of many of Bo Bardi’s essays, Material 
Ideologies is inversely imbalanced, exclud-
ing any original writings in favor of extensive 
interpretations and short quotations. To be 
clear, the array of multidisciplinary perspec-
tives very much helps to illuminate Bo Bardi’s 
life and work. But one does get the feeling that 
Bo Bardi has become something of a ghost in 
the works here, haunting the pages but pres-
ent only by proxy, in service to the special-
ist rhetoric of academic and artistic pursuits. 
Her writing is direct and spare, if not terse, 
and conveys a sense of her personality and 
style that I did not glean from this collection 
of essays. Even if other monographs already 
exist that cover the same territory, I believe 
the inclusion of an original essay or two could 
have helped to establish Bo Bardi’s agency 
within her own legacy. 

Where Bo Bardi does come through 
directly, however, is in the many sketches and 
drawings shown throughout. She imagines 
the buildings as overgrown and demonstrates 

her attention to how plants, animals, and 
people will genuinely occupy the spaces 
she designs. Mike Cooter gamely points out 
that even graffiti makes an appearance in a 
drawing of the public courtyard of the MASP, 
showing “reclamation as a design intention.” 

While the scholarship of the essays is 
strong throughout, the images can feel down-
right profound. One colleague relates that Bo 
Bardi would throw any drawing or model in 
the trash that anyone called pretty, but the 
built work has a raw and sculptural physicality 
that translates easily into magnetic imagery. 
The juxtapositions of scale, context, and pro-
gram, as well as the blending of exterior and 
interior elements, are captured so thought-
fully and skillfully by Joana Franco, Jane Hall, 
and others, it’s easy to get lost in them. 

Much is made of Bo Bardi’s use of raw 
materials, primarily concrete, and their incor-
poration with natural elements. She was 
drawn to vernacular expressions and scaled 

masonry elements with seashells and small 
stones. The soft, playful curves of her signa-
ture punched openings were intentionally left 
open to the elements and serve as a standing 
challenge to architects today in terms of their 
inventiveness, audacity, and ethos. 

And ultimately it is the ethos, or ideol-
ogy, of how materials are used and for what 
purpose that makes the legacy of an archi-
tect. Zeuler R. M. de A. Lima explains: “To 
[Bo Bardi], the basic material of architecture 
was human life instead of a building’s physi-
cal attributes … . The core of her legacy as an 
architect is not a formal vocabulary but rather 
an ideology: a value system and an attitude. 
She searched for a cultural authenticity that 
was both visionary and grounded in the his-
tory and traditions of the people and places 
for which she designed.” 

Stephen “Chick” Rabourn, AIA, is an architect  
in Marfa.

Who among architects is immune to the tal-
ents and charisma of Lina Bo Bardi? None at 
least that can be imagined from my admit-
tedly remote outpost. 

If, like me, you were shown a meager clutch 
of images exposing the fever dream of SESC 
Pompeia in architecture school without much 
background or explanation on how the hell 
something like that exists (or if this reference 
is entirely unfamiliar to you), you will be grate-
ful for Lina Bo Bardi: Material Ideologies, pub-
lished by Princeton University Press as part of 
the Women in Design and Architecture Publi-
cation Series. The book is a selection of mul-
tidisciplinary essays that serve to document 
a 2018 conference of the same name, orga-
nized by the graduate student group Women 
in Design and Architecture at Princeton.

Lina Bo (1914–1992) was born and edu-
cated in Rome. She began her career during 
the National Fascist era and spent time in 
Milanese bomb shelters during WWII when 
“nothing was built, only destroyed,” while 
publishing designs, writing, and illustrations 
for popular and architectural magazines such 
as Domus. 

In 1946 she married art collector and jour-
nalist Pietro Maria Bardi and relocated to Sao 
Paulo, Brazil, where she lived and worked for 
the rest of her life. In Brazil, Bo Bardi estab-
lished herself as a principled advocate for 
Brazilian culture and manifested a robust 
and joyful architecture in its service, most 
notably with the Sao Paulo Museum of Art 
(Museu de Arte de São Paulo - MASP) and 
SESC Pompeia. 

As these essays make clear, Bo Bardi’s 
concerns never fit neatly within any particular 
discipline. Like her Italian contemporary Carlo 
Scarpa, her work is often embedded in exist-
ing structures, relied on close collaborations 

with artisans, extended into museum exhi-
bition design, and existed in a parallel uni-
verse beside twentieth-century modernism 
writ large. Her desire to create a “poor” archi-
tecture that embraced and served all classes 
of people alienated her from her contempo-
raries. And, after all, she was an unaffiliated 
woman in a masculine profession and culture. 
Consequently, her name and work remained 
obscure outside of Brazil during her lifetime. 
Material Ideologies marks a culmination of 
scholarship and documentation that has con-
tinued to grow since her death. In her essay, 
Beatriz Colomina underscores this point as 
she writes: “Her shocking absence from all 
the canonic histories of modern architec-
ture (from Tafuri to Frampton, to Colquhoun) 
has liberated her. She doesn’t fit their narrow 
moralistic stories. She breaks free. She con-
fuses the discipline.”

The ideas that confused the discipline 
in the middle of the twentieth century are 
now defining its loftier aspirations. Bo Bardi 
sought connection to the natural world and 
a cultural inclusiveness well beyond what 

even today is considered good form—from 
celebrating cockroaches and eschewing cli-
mate control systems to presenting upcycled 
folk technologies, like light-bulb oil lamps, in 
museum shows. 

As a cultural concern, the Bardis embed-
ded themselves within the milieu of modern 
art in Sao Paulo, determined to democratize 
the movement within the larger culture of 
Brazil. Adopting an avant-garde approach to 
exhibition design, Bo Bardi, also like Scarpa, 
removed framed artworks from their tradi-
tional placement on institutional walls and 
placed them on mobile easels on the floor. 
Béton brut cubes with wood wedges that 
support large panes of glass, from which 
the pieces are hung, operate as rhetorical 
devices themselves, employing raw materi-
als and vernacular craft that sought to reduce 
the culture barrier between what is thought of 
as high and low craft. 

In the essay “Artifacts of Work,” Mike 
Cooter quotes Renato Anelli: “For the Bardis’ 
cultural initiatives, ancient art, and avant-
garde production were equally valuable; they BO
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Lina Bo Bardi: 
Material Ideologies

Edited by Monica 
Ponce de Leon

Princeton 
Architectural Press, 
2022 
 
Stephen “Chick” Rabourn, AIA

�  SESC Pompeia. The daylighting apertures impart a sense of playfulness and humanity  
that have become an iconic symbol for Bo Bardi’s legacy.
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Texas Architect Redesign Departments

The Quercus Stellata, better known as Iron Wood, is 
renowned for its resilience. It can be found growing in the 
Texas Post Oak Savannah, a staple of the Texan landscape. 
It’s got a rough, dark, gray bark, which is highly valued for its 
dense wood in architectural millwork and cabinetry as well 

This hard, knotty wood has become a prized material 
for designers in recent decades. Often times, it can be the 
warming agent in an otherwise sterile design environment, 
bringing in a sense of the outdoors from within. 

Phillips Forest Products understands wood. The registered 
Texas Historic Business has become one of the oldest family-
owned sawmills in the state. They have an onsite production 

kiln-dried lumber and paneling. These products have been 
known and trusted for over 100 years and are seen as essential 
building materials for many high-design projects. 

An innovative example of Iron Wood use can be seen in the 
Casa Campo project, designed by WernerField Architecture 
+ Design – a project that won an AIA Dallas Built Design 
Honor award in 2022. The Phillips Forest products team 
milled everything used in the house. The paneling was cut 
as a log locally at their sawmill, dried in their kiln and then 
milled at their facility. 

“Our team worked directly with the designer, Paul Field, 
to make sure he got exactly what he was looking for,” said 
Allen Phillips, whose family owns Phillips Forest Products, 
“Straight from our mill here in Texas.”

Casa Campo was designed to replace a small cottage home 
that the client had lived in on the property for nearly 20 years. 
The client, an avid gardener & beekeeper, wanted the new 
home to have a strong connection to nature and incorporate 
design features that would support local wildlife.

“The Phillips Forest products team was able to provide the 
ethically sourced and high-quality wood materials that were 
required for the Casa Campo project,” said Paul Field, Owner 

place tremendous value on selecting high-quality products 
that will endure on each project.” 

OWNER AND CO-FOUNDER 
WERNERFIELD ARCHITECTURE + DESIGN

“We place tremendous value 
on selecting high-quality 
products that will endure on 
each project.”
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      Paul Field,  Assoc. AIA

To learn more about Texas Post Oak and other           
Phillips Forest Products offerings, contact:

info@phillipsforestproducts.com 
(512) 294 1287
www.phillipsforestproducts.com
www.theforeststore.com
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Sponsored Content
Work with the creative team of Texas Architect magazine to create bespoke 
sponsored content. The TA creative team will conduct an interview with the 
architect, write 3-4 paragraphs of copy, and layout your ad. Sponsored con-
tent is similar to an advertorial, which is an advertisement that is written or 
produced in the form of editorial content and marked as "sponsored." 

Rates per insertion:

 
OPTION

 
1x

SPONSORED CONTENT (1 PAGE) $	 4,500

PROMENTLY FEATURE YOUR BRAND 
To get started, your team will need to provide:

•	 A project that features your product.

•	 The architect's name and contact for the selected project

•	 Your company logo (high resolution)

•	 2-3 high resolution project photos showing your product in use

•	 Written responses to questions about their product

•	 Your contact information

OTHER CONSIDERATIONS

CANCELLATIONS
All Sponsored Content is non-refund-
able, once contracted.

 
INTERESTED?

Find out more information, or book an 
advertorial by contacting:

Jody Cranford
Advertising Manager
800 818 0289
jody@texasarchitects.org

mailto:%20jody%40texasarchitects.org?subject=
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ARCHITECTURAL PROFESSIONALS 
PREFER TO READ TEXAS ARCHITECT 
IN PRINT BECAUSE OF THE CURATED 
CONTENT AND BEAUTIFUL GRAPHICS 
AND PHOTOGRAPHY. 

YOUR COMPANY CAN SHARE  
THE OPPORTUNITY TO BE DIRECTLY  
IN FRONT OF THESE READERS  
FIVE TIMES A YEAR.

mailto:%20jody%40texasarchitects.org?subject=
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TxA’s weekly digital newsletter reaches 
more than 6,800 inboxes (including all 
TxA members) and features updates 
about the Society and AIA chapters, arti-
cles from Texas Architect magazine, and 
architectural industry news, as well as 
highlighting interesting events important 
to the architectural community. 

We are offering two advertising 
options for CheckSet: premium and stan-
dard. For each weekly newsletter, there 
can be a maximum of one (1) premium 
and three (3) standard banner ads.

ADVERTISING RATES

PREMIUM AD 	 (636 px x 224 px)

1 WEEK $	 550

2 WEEKS $	 775*

4 WEEKS $	 1250*

One (1) premium ad per week, and always 
placement under first feature.

STANDARD AD 	 (636 px x 110 px)

1 WEEK $	 450

2 WEEKS $	 650*

4 WEEKS $	 1100*

*must run consectutive weeks for savings

ART SPECIFICATIONS
•	 Black & white or full-color (RGB) 

•	 File type accepted: jpg, png, svg 

•	 No animation

•	 Email art file and hyperlink to:  
jody@texasarchitects.org 
rachel@texasarchitects.org

ART DEADLINE 
Email your art the Friday prior to the 
week of your ad placement.

PREMIUM
AD

STANDARD AD

CheckSet 
Newsletter

mailto:%20jody%40texasarchitects.org?subject=
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Social Media Marketing

Engage with our social media audience and gain visibility 
through TxA’s platforms. Limited to four (4) advertisers per 
platform each month.

FACEBOOK
facebook.com/txarchitects

Avg. Impressions per Post: 360+
Total Followers: 6,800+

POST SPECIFICATIONS

Image 
•	 Horizontal: 1200px X 630px at 150 dpi (ppi)
•	 PNG or JPEG format, NO GIFs
•	 Max file size: 3MB recommended

Text
•	 Brief Description (50 words or less) with website link;
•	 Include Facebook company page link

INSTAGRAM (STORIES ONLY)
instagram.com/txarchitects

Avg. Impressions per Story: 240+
Total Followers: 14,400+

STORY SPECIFICATIONS

Image 
•	 Vertical: 1080px X 1920px at 150 dpi (ppi) 
•	 JPEG format (still images); MP4 format (motion imagery)
•	 Optional weblink
•	 Max file size: 4MB
•	 Will run twice within a 4-week span
•	 Share company Instagram handle name (ex. @txarchitects)

LINKEDIN
linkedin.com/company/texas-society-of-architects

Avg. Impressions per Post: 760+
Total Fans: 4,400+

POST SPECIFICATIONS

Image 
•	 Horizontal: 1200px X 627px at 150 dpi (ppi)
•	 PNG or JPEG format, NO GIFs
•	 Max file size: 3MB recommended

Text
•	 Brief Description (50 words or less) with website link
•	  LinkedIn company page link

txarchitects

Send message

COMPANY 
LOGO

top choice 
for Texas 
architects

SOCIAL MEDIA RATES	 Per Post/Push

FACEBOOK POST $	 550

INSTAGRAM  
IMAGE (BASE PRICE) $	 550

MOTION (10 SEC.) $	 +175

MOTION (15 SEC.) $	 +225

LINKEDIN POST $	 550

mailto:%20jody%40texasarchitects.org?subject=
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TEXAS ARCHITECT 

EDITOR
Anastasia Calhoun, Assoc. AIA, NOMA 

MANAGING EDITOR
Monica Cavazos

ART DIRECTOR
Ian Searcy

TEXAS SOCIETY OF ARCHITECTS 
COMMUNICATIONS

DIRECTOR OF COMMUNICATIONS
Elizabeth Hackler

COMMUNICATIONS COORDINATOR 
Rachel Cooper

Advertising Sales 
Contact
Advertise in print with Texas Architect magazine, or 
choose a digitial option on one of our TxA platforms, 
reach out to:

ADVERTISING MANAGER
Jody Cranford
800-818-0289
jody@texasarchitects.org
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