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Business Owner's Coverage — general, property, workers
comp and others

Disability Insurance — for personal and business needs
Long Term Care Insurance — now offering competitive bids
Automobile and Homeowners — special member discounts
Short-Term & Student Medical Insurance

Retirement Plans — including 401 (k)s, SEPs and others
Dental Insurance
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emple of stone creates divine architecture
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A 19305 menorrah blended with new limestone. Ancient Jerusalem inspired gated entries and courtyards. A brush- hammefedﬁ11isb crmted an aged texture.  Beth-El Congregation Temple, Fort Worth

leom‘ bistory, no other building material bas

sed the endearing and enduring beauty of natural
stone. Since 1929, architects have specified Texas
Quarries' distinctive limestone for prominent projects
around the world. Cordova Cream, Cordova Shell, and
Lueders varieties blend beautifully today with limestone

taken from our quarries decades ago. You can trust Texas

Quarries for natural materials that define our past and
ensure a bemttiﬁll fm‘ure for today's ﬁnest bui ldings.

‘ ‘3\ \ »a "*“‘ N architect Habnfeld Hoffer Stanford, Fort Worth
general contractor DeMoss Co., Fort Worth
masonry contractor DMG Masonry, Arlington

“Beth-El is an established congregation, so the design for its new

temple had to reflect a sense of permanence. We used Texas Quarries
Cordova Cream limestone with a brush bammered finish to recall

antiquity. We even integrated carved limestone menorrabs from the
original building seamlessly into the new design. The layout was EXAS
inspired by Solomons Temple. Gated entries lead you from street to QU ARRIES
courtyard to the sequence of spaces inside, which progressinely become
more sacred. Each enclosure opens onto a courtyard and is scaled an Acme Brick company
to create a sense ofancimt Jerusalem. Despite these allusions, this is ) o .
, ' , Please call or visit us on the internet:
clem‘ly a modern structure, one pm'txcularly well-suited to the timeless www.texasquarries.com

and comforting qualities of Texas Quarries limestone.” 512-258-1474 800-792-1234

— David Stanford, AIA, Habnfeld Hoffer Stanford, Fort Worth bseidel @acmebrick.com
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Here and Now

Preferring new ideas over faux historicism, this year’s Design Awards jury sought clues to the direction architecture is headed.

‘I'M TIRED OF THIS MIMICKING, declared Dan
Rockhill after the initial run-through of all 271
entries in this year’s TSA Design Awards. Weary
of seeing alarge number of slide presentations of
projectsimbued with faux historicism, Rockhill’s
patience was wearing thin. Barely six hours into
the two-day event, the jury already had thrown
out three-quarters of the submittals, but jurors
apparently had overlooked some not-so-glaring
examples lurking within the second round. Sym-
pathizing with Rockhill’s plaint, Mike McCall,
AIA, offered to reward any project that didn’t rely
on historical references in lieu of new ideas. He
was kidding, of course, but the jest underscored
the jurors’ shared frustration of viewing project
after project exhibiting limestone veneers, “lone
stars,” and other prominent decorative elements
forced upon all sorts of structures. Not that the
jurors had anything against Texas or Texans. [t was
just that lately they've seen architectural projects
all acrossthe nation that seem disconnected from
their time and place.

“One of the things I've been looking foris: where
are we in terms of the context of history and time,
and where might we be going,” McCall said of his
role as TSA juror. “The modernist movement had
acertainbelief system. There was aworld view—we
were improving, we were getting better.” Instead,
McCalllamented, too much of today’s architecture
—certainly not exclusive to Texas —masquerades as
meaningful, typically through gratuitous adorn-
ment. “I think the misunderstanding of Venturi
and some of those other people led to this urge to
decorate. And I think that what we see now is a lot
of people saying, ‘Ah, we're modern!” [But] they're
using post-modern methodologies of takingimag-
ery and collecting them and usingthem in aman-
neristic way.”

Today’s prevalence for mannerism, suggested
Rockhill, may be the result of architects selling
themselves short to remain gainfully employed.
It didn't used to be that way, he said: “You look at
those buildings that are from the ‘5os and those
guys were part of the culture; they were part of that
‘5os post-war era of design that was interested in
exploration. I don’t see that. You look now, 40 or
5o years later, I don’t see from those projects we
rejected that there was aninterest, an enthusiasm,
a passion for where design can take you. Instead,
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there seems to be a passion to mimic a lot of what
they think is right or of what their clients want to
hear or what’s going to continue to get them jobs.
[There’s] a fine line for architects to try and walk
and strike abalance between being contemporary
inyourwork and your spirit and the direction with
which you take it, and it’s reflected in the work as
opposed to the majority of what we saw that seemed
to not have that attitude.”

Only MaryannThompson, AIA, second-guessed
her decisions after the jury had completed its task
and deemed seven projects as worthy of awards. “I
think there was a tendency on the jury to— I don’t
know exactly howto say it —almostreject work that
had a sentimental regionalist quality, which I'm

From left, Mike McCall, AIA, Maryann Thompson, AlA,
and Dan Rockhill; photo by Patrick Wong.

not sure was really fair. I definitely work in that
language, so it was interesting for me to go through
that process.”

McCall begged to differ, supporting the jury’s
opposition to regionalist sentimentality: “I don’t
think that we were rejecting it for rejecting its
sake [but] that we were saying that on its own it
wasn't enough, and that it was getting in the way
of some projects. And I think, for example, if you
look at those two houses, even the garage, they're
considered very regionalist. You know, they're of
local kind of materials; theyre done invery simple,
straightforward ways; the plans, the materiality,
the relationship to the environment. They didn’t
justdecide ‘OK, nowlet’s glue up abunch of random
ashlarlimestone veneer’ for some reason, atalevel
of alleged meaning.”

Thompson wasn't completely swayed: “I think
that the question of regionality and genus loci in
architecture can be a material question. And this
is just a debate that I have with myself a lot, which
is why I'm bringing it up, because there were
some of the really highly natural projects that we
rejected where the plans were really beautiful but
we rejected based on the fact that the materiality
felt too referential. Didn’t we?”

But McCall was resolute: “It was more. [t wasn’t
consistent, that it didn't go throughout, and that
itwasn't very well detailed. It would have this here
and that there and it was pastiche.”

Despite Thompson’s after-the-fact hesitancy,
unwavering allegiance to originality was the
order of the day. The jurors may have been a bit
brutal as they rejected most projects because
they didn’t agree with an architect’s choice of
materials or they couldn’t find justification for a
project’s embellishment. Clearly, in choosing the
seven projects featured in this edition of TA, the
three jurors were seeking innovative solutions that
pointed architecture in the direction of anew era.
McCall summarized the objective: “I felt that it
had something to do with saying, ‘OK, at any level
of contact, with any budget, we can start to chal-
lenge those issues of context and do more than just
mimicthe surface characteristics, and we can start
to create a context of the next moment.””

STEPHEN SHARPE
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LETTERS AND

CORRECTIONS

Celebrating Panhandle’s Natural Beauty
Having recently received my July/August issue of
Texas Architect in the mail, I grabbed it, along with
my sandwich for a quick lunchtime respite from
the daily routine. I was quickly drawn to the article
on “The Real Texas” and more so, the TxDOT I-40
project. Fantastic!

Having spent a large portion of my youth and
young adult life in the South Plains/Panhandle
region of Texas, I was both excited and inspired
to see David and Elizabeth Richter’s approach to
this project. While many people see this portion of
the state as a vast wasteland, the Richters’ project
celebrates the natural beauty that those who have
lived there have grown to cherish and love without
using the anticipated and overworked “variation on
aranch” motif. There further exists an interesting
juxtaposition in the fact that this building’s shape
was utilized to provide shelter and rest for today’s
modern traveler much as the overhangs and small
recesses of its inspiration provided shade and
shelter to the American Indian who once traversed
the area.

This trulyis a “Real Texas™ project: modern, func-
tional, welcoming, and at home in its native land.

David E. Lewis, AIA
Portland

Acknowledge Latino Architecture
“The Real Texas” is a beautiful issue. The projects
are, I think, stunning in their quality.

The issue does not, however, seem to acknowl-
edge that half of this state’s population is Latino.
Architecture surely should speak to that, in order
to be “The Real Texas.” I have felt for years that UT
and A&M architecture departments have failed to
notice and address this issue.

I hope that Tewas Architect will acknowledge and
educate on this issue.

John Kell, FAIA
San Antonio

Regionalism Trumps ‘Texas’ Influences
An important point that “The Real Texas” issue (TA
July/August 2003) has demonstrated is that the idea
may be a figment of our imagination. The defining
influences of regional architecture are found in the
landscape, climate, construction traditions, avail-
able materials, and of course, local culture, but these
influences are not confined to a political entity such
as a state.

Though all the featured projects in “The Real
Texas” are beautiful in their own right, none were
indeed “uniquely” Texan. Richter Architects’
Travel Information Center for TxDOT could have
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been a striking project anywhere in the Southwest.
Granbury City Hall is a regional architecture of a
specific period and Curry Boudreaux’s Camp For
All is beautifully done no doubt, but could be very
much “at home” in Pennsylvania as well.
The question is: Is it really Texas or just region-
alism?
Dror Baldinger, AIA
San Antonio

Local Artist's Work Complements Church
The article on St. Anthony of Padua Catholic Church
in The Woodlands (TA March/April 2003, p. 4.2) was
a great article, and I'm glad you brought attention
to this building, as the community has recognized
the value of this building as well. As stated in your
article, the church is indeed a blend of old and new.
However, the church was not quite completed in the
picture you displayed. Now it is.

What was missing concerns area #2 in the floor
plan. Its the detail in what is called the “Lady Chapel”
that finally completed the church. True to the Catho-
lic Church’s long-standing tradition of supporting
artists, the 8 x 13-foot painting by local artist A.
Dean Schneider was commissioned by officials of
St. Anthony of Padua.

Page Schneider
The Woodlands

Rendered in the style of the Italian Renaissance, the paint-
ing behind the statue of the Virgin Mary completes the work
at St. Anthony of Padua in The Woodlands. Photo courtesy
of Page Schneider.

Please note the following corrections
to the last issue:

The interior photo of the Texas Travel Information
Center in Amarillo on page 26 was incorrectly cred -
ited. The photographer is Craig Blackmon, AIA.

In the feature “A Camp for All” the photograph on
page 39 of the arts and crafts barn was reversed.

In the feature “A Place of Discovery” credit for the
exhibits was wrong. Light Mode Digital Factory of
Lebanon, Ohio, is responsible for the interiors
of the Dinosaur Time Zone. The interiors of the
Intellizeum is the work of Exhibit Concepts of
Vandalia, Ohio.

Also, the product resources were incorrect. The
correct resources are: Entrances and Storefronts:
U.S. Aluminum; Metal Windows: U.S. Aluminum;
Unit Skylights: Intraspace; Tile: Mannington;

Acoustical Ceilings: Celotex

We want to hear from you!

Texas Architect encourages feedback from its
readers. Send your letters to Stephen Sharpe at
ssharpe@texasarchitect.org or 816 Congress Avenue,
Suite 970, Austin, Texas 78701. Letters may be edited
for clarity and length. Include your name, address,

and a daytime telephone number.

HOW TO REACH US

Letters to the Editor

Address letters to:

Stephen Sharpe

Editor

Tewas Architect

816 Congress Avenue, Suite 970
Austin, Texas 78701

E-mail: ssharpe@tevasarchitect.org

Subscriptions and Back Issues
E-mail: circulation@texasarchitect.org,
orcall 512-478-7386

Reprints and Permissions

For custom reprints (minimum order 500),
contact:

Judey Dozeto

Associate Publisher

Texas Architect

E-mail: judey@tevasarchitect.org
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(left) Construction of the Nasher Sculpture Center
continued through the summer at the downtown site in
the Dallas Arts District. (right) Large works by Mark di
Suvero, at top, and Richard Serra are nestled among
trees planted in the outdoor sculpture garden; photos
by Timothy Hursley.

Nasher Sculpture Center Readies
for Long-Awaited October Debut

D ALLAS When the Nasher Sculpture Center
opens as scheduled on Oct. 20, visitors will find
acres of water-blasted Italian travertine set under
protective arcs of cast aluminum shielding one of
the world's foremost collections of twentieth-cen-
tury sculpture. Assembly of the $70 million project,
designed by architect Renzo Piano in collaboration
with landscape architect Peter Walker, continued
apace in the final months with construction crews
working around large pieces of sculpture already
installed in the outdoor garden.

The Nasher facilities and garden will occupy a
full city block in the Dallas Arts District, a 2.4,-acre
site directly across from the Dallas Museum of Art.
The main floor of the building contains six paral-
lel walls of travertine enclosing five pavilions and
an approximate 55,000 square feet. Within this
arrangement, the three center pavilions will shelter
the collection’s weather sensitive art beneath a float-
ing, graceful curve of vaulted glass and its concentric
mantle of cast-metal sunscreen. A lower level will
contain meeting spaces, a gallery, and service and
storage space.

Almost all visible surfaces — including stone for
the walls, long vaults of glass in mantled precision,
sculptural and tensile fittings in massive steel —were
manufactured in Italy under the direction of Piano.
Delays in fabrication and delivery attributed to

the opening's delay, announced as autumn 2002

at the groundbreaking two and a half years ago,
before being pushed back to May 2003. A third

announcement set the date as Oct. 19 before it was
rescheduled for Oct. 20. According to Krista Farber
Weinstein, director of marketing and development
for the Nasher Sculpture Center, the most recent
change in the opening’s date is due to the decision
to provide an entire weekend for private preview
tours for members.

In addition to delays, the estimated cost of the
project has more than doubled since the January
2001 groundbreaking ceremony when construc-
tion was projected to cost $32 million. Regardless
of the escalation of costs, the Nasher Foundation is
fully funding the construction and has committed to
providing annual operating expenses.

Dallas real estate developer Raymond Nasher
is the benefactor for the Nasher Sculpture Center
and the related Nasher Foundation. The Raymond
and Patsy Nasher Collection consists of more than
3oo pieces of sculpture featuring seminal works
by Rodin, Degas, Calder, Dubuffet, Miré, Moore,
Picasso, among others. The collection is the result
of more than five decades of collecting by Nasher
and his late wife Patsy.

Leading the construction team is Randy Prescott,
a superintendent for Beck, the contractor at the
Nasher. Recently, Prescott displayed an easy smile
when asked about the difficulties in overseeing a
work site that merges Italian notions of punctuality
with American penchants for deadlines. He genially
recalled not just the challenges but the joys of assem-
bling materials from far-flung ports of call. Materi-
als, he said, frequently had to be installed ahead of or
behind schedule, over orunder growing structure, in
forced accommodation to the Italian disaffection for

TEXAS ARCHITECT
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marching calendar days and a ticking clock—appar-
ently “two weeks” settled in as the standard reply to
all American inquiries as to delivery of anticipated
items or materials from across the seas.

When completed, the 1.5-acre outdoor sculpture
garden will be planted with more than 75 trees,
including 17 mature live oaks each more than 3o feet
tall. The live oaks, each weighing more than 80,000
Ibs., were transported last fall from Tomball just north
of Houston. As foot trafficis expected to be heavy even
ininclement weather, soil and grass beneath the new
arbor was layered into a drainage system employing
the latest in sports-field technology.

Among the larger outdoor works is a commis-
sioned, free-standing “skyspace” by Arizona artist
James Turrell. Titled Tending, (Blue), Turrell's work
is a 26-foot black-granite clad cube set into a land -
scaped swell of earth at the far end of the sculpture
garden. Inside the cube’s exterior is a room 22-
foot square lined in white plaster and outfitted
with limestone benches. With a capacity of 25, the
angled backs of this seating orient visitors toward a
10x10-foot square oculus opening to the heavens. A
discreet, colored wash of light over wall and ceiling
will be employed to blur the demarcations of inside
and outside. Reached through a small vestibule lead -
ing to the garden, the space will also be heated and
air-conditioned, catering to the viewing comfort of
visitors throughout the year.

Complementing Turrell’s work are two pieces by
American artists, among others: Richard Serra’s My
Curves Are Not Mad, two arcing slabs of steel weighing
more than 50,000 lbs. each, recently moved from
across the street at the Dallas Museum of Art, and
Mark di Suvero's Eviva Amore (Italian for “Long Live
Love”), an 11-ton gyroscopic arrangement of steel
beam and wheel. The two pieces float upon exten-
sive foundations which will be hidden beneath a
field of grass.

The Nasher Sculpture Center will offer rotating
exhibitions from the Nasher Collection as well as
special exhibitions of sculpture. In addition to the
garden and the approximately 10,000 square feet
of indoor gallery space, the facility will contain
an auditorium, classrooms, a café, a library, staff
offices, and research and educational facilities
dedicated to the study of modern sculpture.

The publicisinvited to the opening celebration
on Monday, Oct. 20, which will include a 10 a.m.
ribbon-cutting ceremony. After the opening,
regular museum hours will be Tuesdays through
Sundays from 11 a.m. to 6 p.m. except Thursdays
until 9 p.m. Officials expectthe Nasherwill attract
up to 200,000 visitors each year.

MARC G. MONTRY
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Feds Choose Abandoned Intel Block
as Preferred Site for U.S. Courthouse

AU S TI N Atentative decisionreachedin Julyona
downtown site for Austin’s future U.S. Courthouse is
being hailed as a “win-win” solution for the federal
government and the Intel Corporation, which has
agreed to sell a block of land now occupied by its
half-finished, five-story chip design center.

After nine months of anticipation, officials
announced on July 31 that the U.S. General Ser-
vices Administration had chosen the Intel block as
its “preferred site” for the new federal courthouse.
Knownlocally as the “Intel Shell,” the unfinished
projecthasbeenaconstant reminder of the sudden
crash landing of the high-flying tech-based
economy that transformed Austin during the late
1990s. Intel put the block up for sale last year, the
GSAlateridentified the site as one of four possible
locations for the courthouse.

Neither GSA nor Intel has revealed the selling
price, but the GSA in July set the total estimated
project cost at just under $76 million. That figure
includes site purchase, design services, construc-
tion, and construction management. GSA officials
last November estimated that the entire project
would cost $45—50 million.

“Speaking generally, we're excited about the site.
We've been behind its selection from the beginning,”
said David Yocum, manager of the project for Mack
Scogin Merrill Elam Architects, the Atlanta-based
firm chosen by the GSA to design the new facility.

The Atlanta firm teamed with Austin-based
Architectural Engineers Collaborative, the Center
for Maximum Potential Building Solutions, and Page
Southerland Page to compete for the federal project.

The team participated in a one-day design charrette

held in November. On that trip to Austin, the Atlanta
architects saw the Intel block and realized its poten-
tial. “We came upon the building,” Yocum said, “and
we thought, “Wow! This would be a great site.””

MSME’s design principals Mack Scogin, AIA, and
Merrill Elam, AIA, will lead the design team and the
firm also will serve as architect of record. Yocum said
AEC’s Chuck Naeve and PSP’s Larry Speck, FAIA,
will be key members of the design team. PSP will
serve as “coordinating local architect,” Yocum said,
with Speck and Matt Kreisle III, AIA, supervising
PSP’s role in the project.

GSA’s regional Director of Property Development
Len Murphy said demolition of the Intel framework
willlikely take place in mid-2005, with construction
of the new courthouse expected to be completed in
2008. The facility will provide approximately
232,809 gross square feet of space and will house
eight federal courtrooms, 14 judicial chambers, and
offices for several federal agencies.

U.S. Representative Lloyd Doggett of Austin,
working with the city’s newly elected Mayor Will
Wynn, helped broker the deal between GSA and
Intel. “This is a win-win situation that will pro-
vide Austin with a beautiful new courthouse in
the heart of downtown while providing Intel with
apositive solution forits property,” Doggettsaid in
announcingthe GSA’'s decision. He said appropria-
tions for the new courthouse will be requested in

the 2004, federal budget.
STEPHEN SHARPE
WITH NICO D'AUTERIVE

In Austin, a federal courthouse may replace the “Intel
Shell” that has loomed over downtown’s westside
since early 2001 when construction was halted; photo
by Stephen Sharpe.
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Progress in DFW’s Capital Program
Links New Rail Line, Tops Off Hotel
DFW INT L AIRPORT Thissummerthe
Dallas/Fort Worth International Airport celebrated
two significant milestones in its $2.6 billion capital
development program. The first occurred on July
17 when a new automated rail system connected
with the site of another work-in-progress, the two
million-square-foot International Terminal D.
The second took place on July 25 when construc-
tion crews topped out a $50.9 million Grand Hyatt
Hotel integrated with Terminal D.

The three projects are scheduled for completion
in 2005, along with an eight-level parking facility
with 8,100 spaces and enclosed, air-conditioned
passenger halls with moving walkways. All are
major elements of DFW’s five-year capital devel-
opment program meant to ensure that it remains
competitive with other major airports.

The SkyLink elevated rail system will span 4.8
miles to connect DFW’s four existing terminals with
Terminal D, and eventually with the future Terminal
F. Each terminal will contain two SkyLink stations
equipped with synchronized doors, escalators, stairs,

(left) DFW’s Terminal D will feature a new Grand Hyatt
Hotel; rendering courtesy HKS of Dallas. Both projects
are scheduled for completion in 2005. Also part of
the five-year capital development program is a new
automated rail system known as SkyLink. (right) Ter-
minal D’s SkyLink station is under construction; photo
courtesy DFW International Airport.
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elevators, and passenger information systems. Hal-
liburton Kellogg Brown & Root of Houston is facili-
ties designer for the SkyLink system, which will be
the largest airport “people mover” of its kind. DFW
officials are hoping SkyLink will help them meet the
goal of a 3o-minute or less passenger connection
time. SkyLink’s longest trip is expected take about
nine minutes between the farthest two points, with
five minutes for the average travel time.

DFW has purchased an initial fleet of 64, cars,
which will travel on rubber tires guided along a
metal rail line and will be operated by an automated
control system. SkyLink’s cars will travel in pairs at
speeds up to 35 miles per hour on a bi-directional,
dual guideway elevated 5o feet above ground level.
SkyLink is scheduled to become fully operational in
early 2005 with 24, two-cartrains transporting 5,000
passengers per hour, per direction. Ultimately, offi-
cials say the system will transport 8,500 passengers
per hour, per direction.

To celebrate the July 17 connection of the SkyLink
rail system with the new terminal, DFW officials held
a “golden spike” ceremony that recalled earlier days
when railroad lines were completed with the cer-
emonial driving of the final spike. At DFW, a 5 x 12-
foot section of metal railway was lowered into place
by crane and then secured with gold-painted bolts.

Later in the month a rooftop concrete pour topped
off the Grand Hyatt Hotel. The new facility replaces
the old West Hyatt Hotel that was demolished to
make room for Terminal D. The new 303,675-
square-foot, 12-level hotel will feature 298 rooms,

a conference center, restaurants, and a rooftop

swimming pool. HKS of Dallas is lead architect with
Vidaud and Associates as architect of record. DFW
Airport will own the hotel and Chicago-based Hyatt
Hotels Corp. will manage the property.

The hotel will ascend through the center of Ter-
minal D’s stainless-steel roof. The glass and metal
facade consists of planes layered against each other.
Instrument Landing System screens located on the
west side of the hotel will assist with aircraft sound
transmission to the control towers while one-inch-
thick glass will be installed throughout the hotel to
soundproof guest rooms.

Design and construction of International Ter-
minal D and its adjacent 8,100-space parking
garage has involved more than 53 architectural and
engineering firms. Along with being integrated with
the new Grand Hyatt Hotel, the terminal is being
equipped with 23 wide-body, swing-gates capable of
handling narrow or wide-body aircraft. Inside the
international terminal will be a federal inspection
facility capable of processing 2,800 passengers per
hour. In addition, 100,000 square feet of concession
areas will provide opportunities for shopping and
eating. The terminal is designed to accommodate
37,000 passengers daily for a total of 12.8 million
passengers annually.

DFW officials said U.S. air travel is expected to
grow from its current level of 650 million enplane-
ments to almost one billion enplanements by the
year 2009. DFW is the world’s third -busiest airport,
offering nearly 2,000 flights per day and serving 54,

million passengers annually.
NI1CO
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TSA Announces 2003 Honor Awards

AU ST I N The Texas Society of Architects has
announced its annual Honor Awards in recogni-
tion of significant contributions to the architectural
profession. TSA Honor Awards will be presented
during the TSA annual convention scheduled Oct.
30—Nov. 1 in Fort Worth.

TSA’s highest individual member honor is the
Llewellyn W. Pitts FAIA Award, bestowed on a TSA
member for lifetime achievement. The Pitts Award
recipient will be announced at the convention.

The Architectural Firm Award, an honor rec-
ognizing a firm that has consistently produced
distinguished architecture for at least 10 years, will
go to Tittle Luther Partnership of Abilene. Founded
in1957by Abilene natives James D. Tittle, FAIA, and
John J. Luther, AIA, the firm has helped advance the
architectural profession and served the community
by acceptingleadership responsibilities and partici-
patingin local, state, and national professional and
non-profit organizations.

The William W. Caudill FAIA Award will be
presented to Alicia C. Trevifio, AIA, a partner of
Durand-Hollis Rupe Architects in San Antonio.
The Caudill Award recognizes a TSA member for
professional achievement during an architect’s
first 10 years of AIA membership.

Julius Gribou, AIA, architecture dean at the
University of Texas at San Antonio is the recipient
of the Edward J. Romieniec FAIA Award, which is
awarded to an architectural educator for distin-
guished achievement. Under Gribou’s leadership
UTSA’s School of Architecture achieved accredita-
tion in 2002.

Donna D. Carter, AIA, of Carter Design Associ-
ates in Austin will receive the James D. Pfluger
FAIA Award. The Pfluger Award recognizes a TSA
member, firm, or chapter for extended commitment
to community service or significant contribution
evidenced in positive impact on urban, environ-
mental, or neighborhood issues.

Two TSA members will receive the John G. Flow-
ers Award for excellence in the promotion of archi-
tecture through the media: John T. Roberts, AIA, a
senior associate with Halbach-Dietz Architects in
Fort Worth, and Frank Welch, FAIA, of Frank Welch
and Associates in Dallas.

Roberts designs and writes for two Web
sites, “Architecture in Downtown Dallas”
(dallasarchitecture.com) and “Architecture in Down-
town Fort Worth” (fortwortharchitecture.com).

Frank Welch, a contributing editor of Texas Archi-
tect, is author of Philip Johnson & Texas, published in

2000 by University of Texas Press. He has lectured
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numerous times and has served as visiting critic at
many colleges and universities.

TSA Honorary Membership, which is awarded
to non-architects for long-term association with
architects and architecture, will be presented to
the following five individuals:

- Richard R. Brettell, Ph.D., a professor of aes-
thetic studies at the University of Texas at Dallas,
is founding president of the Dallas Architecture
Forum and lastyear organized the traveling exhi-
bition “Five Dallas Architects: Cunningham, Levy,
McCall, Morrison, and Shipley™;

- Hon. Kay Granger, former mayor of Fort Worth,
now represents the city in the U.S. House of Rep-
resentatives where she has secured funds for the
enhancement of the historic Lancaster Street
Corridor and lead an effort to redevelop the Trin-
ity River area;

-Marian M. Millican, IIDA, associate professor
and director of the interior design program at the
University of Texas at Arlington, who has served
on the TSA Interior Architecture Committee and
co-hosted a conference on interior design educa-
tion for AIA;

+ Acme Brick CEO and President Harrold E.
Melton who has continued his company’s long
tradition of financial supportfor TSAandlocal AIA
chapters in the North Central Texas region; and

«Karen S. Walz, executive director of the Dallas
Plan, whois co-founder of the President’s Council,
a forum of Texas design professionals;

Citation of Honor Awards will be presented to six
organizations whose activities have made signifi-
cant contributionsto the goals of the architectural
profession for improvement of the natural or built
environment in Texas. They are:

« Abilene Reinvestment Zone One, which has
generated more than $10 million for rehabilita-
tion, renovation, and new construction in and
around downtown Abilene;

- the Buffalo Bayou Partnership, defender of
Houston’s Buffalo Bayou and sponsor of a recent
study that will guide its future development;

- the City of Dallas Parks and Recreation
Department, which has remained dedicated to
good design and careful planning;

- the Downtown Alliance (DTA), a major advo-
cate for urban renewal in San Antonio;

- the Hyde Park Neighborhood Association of
Austin, an organization working to preserve the
historic character of their community; and

- the Katy Corridor Coalition, a group of citizens
organized to prevent a proposalto expand I-10 west
of Houston to a 18- to 22-lane freeway.

NICO D'"AUTERIVE

CALENDAR

MOMA Comes to MFAH

The Museum of Modern Art is touring highlights
of its collection while MOMA is closed for new
construction, and Houston is the only stop in North
America. The exhibition will showcase virtually every
significant art movement of the twentieth century.
Major artists such as Picasso, Braque, Leger, Cha-
gall, and Johns will be represented. The exhibition
will also display such famous works as Van Gogh's
The Starry Night, Monet’s Water Lilies, Dali’s The
Persistence of Memory, and Pollock’s Number 1.
SEPTEMBER 21 THROUGH JANUARY 4

Brazos Projects Welcomes Murcutt

2002 Pritzker Prize winner Glenn Murcutt speaks
at the Brazos Bookstore, 2421 Bissonnet St. in
Houston. Murcutt’s visit will coincide with “Glenn
Murcutt: Simpson-Lee House,” an exhibition in
the Brazos Projects gallery, 2425 Bissonnet St.,
centered around one of the architect’s favorite proj-
ects. The exhibition will feature Murcutt’s drawings,
photographs, and many writings about the project, as
well as an oversized model of the house. Call (713)
523-0701. OCTOBER 6

Open House at Chinati Foundation

Two days of art, music, lectures, and meals—all free
to the public. Features of the Open House include
an exhibition and talk by artists Claes Oldenburg
and Coosje van Bruggen. The public may also tour
the residence fo Chinati founder Donald Judd.
Information is available at chianti.org or call (432)
729-4362. OCTOBER 11-12

Nasher Sculpture Center Debuts

The opening of the Nasher Sculpture Center in the
Dallas downtown Arts District will feature the long-
awaited public debut of the $70 million complex
designed by Renzo Piano in collaboration with
landscape architect Peter Walker. See news article
on page 12. OCTOBER 20

TSA 64th Annual Convention

Hosted by AIA Fort Worth, the Texas Society of
Architects convention offers continuing education
opportunities, a product exposition, and a festive
atmosphere. The convention’s theme, “Deep Roots—
Many Branches,” symbolizes the profession’s long
history and its expansive reach into the everyday
lives of all people. Keynote speakers will be John
R. Silber, chancellor of Boston University, and con-
sultant David Pearce Snyder. Call (512) 478-7386
or visit texasarchitect.org/convention to register.
OCTOBER 30 THROUGH NOVEMBER 1
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Introducing Barcelona from MonierLifetile. Designed to capture the rustic
appearance of a traditional Spanish tile roof, Barcelona features a unigue shadow line running
down the center of the tile. It replicates the look of a two-piece clay product without the added
complexity or price. Available in several beautiful colors and blends, Barcelona is a stylish

and versatile alternative for your next roofing project. And of course, like every roof from
MonierLifetile, Barcelona comes standard with our exclusive Fully Transferable Limited
Lifetime warranty. For more information about Barcelona or any other MonierLifetile product,
call 1-800-571-TILE (8453).

1-800-571-TILE (8453) MonierlLifetile

www.monierlifetile.com Changing the way progee Il Wb ooty
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EULOGY

by PETE EICHENLAUB

Doug Michels (1943-2003)

Finned Cadillacs, dolphins, and TV sets
recurred in his many notorious schemes,
fueled by dreams and chance encounters.

(below) House of the Century’s sculpted and polished
floors and fixtures created a womb-like interior; photo
by Pete Eichenlaub.
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DESIGNER, ARTIST, VISIONARY Doug Michels
died in June in a far-off place climbing to a
higher place to learn more about a subject that
deeply interested him. As was often the case, his
last quixotic quest — observing whales migrating
off the Sapphire Coast at the southeastern tip of
Australia—was something other people gave little
thought to. There was only one such person.

I first met Doug more than 3o years ago when
Burdette Keeland and Howard Barnstone recruited
him to be a lecturer at the University of Houston
School of Architecture. I was part of a group of
like-minded (read: out-of-our-mind) students
thatloaded him into a coffin and drove him to the
university. Doug had come “home” to Houston for
the first time. Over the years he would leave many
times for long stays in San Francisco, Washing-
ton, D.C., Australia, and Japan, but he always
came back.

While showing him the town on that first
arrival, at the corner of Shepherd and Richmond
we came across a very singular person named
Vic who claimed to be an accomplished interior
designer of bars, or lounges as they were called in
the Blue Law era of Houston. Vic’s specialty was the
Vegas/voodoo/tikigenre. What attracted Dougwas
Vic’s car—a finned Cadillac convertible behemoth
completely covered in small pieces of mirror and
festooned with eight chrome Duesenberg-like
exhaust pipes rising high above the hood, resem-
bling Vic’s silverfox pompadour hairstyle.

Inspired by this chance encounter, Doug orga-
nized an eventatthe School of Architecture called

AUTORAMA showcasingVic's dream carand other
unique vehicles, foreshadowing Houston’s Art Car
Parade by more than a decade. Automotive per-
formances were a recurrent activity: Ant Farm’s
Media Burn in San Francisco where Doug piloted
acustomized Cadillacland barge through awall of
burning TV sets; the Car on a Stick installation at
Houston’s Hard Rock Cafe; and the West Texas icon
the branded in the world’s collective conscience as
Cadillac Ranch.

In the early '7os Doug was commissioned to
design a retreat south of Houston for Alvin and
Marilyn (Oshman) Lubetkin at the appropriately
named MOJO Lake. Once again Doug returned to
Houston and formed a dream team called Nation-
wide Builders. The company’s appellation was
inspired by the used trailer purchased to haul
project materials and equipment, and which still
had the logo of the defunct Nationwide trailer
rental company stenciled on its side.

Forthe nextyearIwaspartof a creative process
orchestrated by Doug, Richard Jost, and Doug’s
fellow Ant Farmer Chip Lord that resulted in
the gasconadedly named House of the Century,
or HOC for short. The design of HOC originally
looked more like a head-on crash between Bruce
Goff and Antonio Gaudi with a little Godzilla
tossed in. Eventually all was smoothly morphed
through Doug’s imagination, engineered into a
ferro-cement structure with the forms and vol-
umes of a World’s Fair future/automotive/sexed
architecture that repeatedly reappears in later
proposed or built projects such as Convention
City, Dolphin Embassy, Project BLUESTAR, and
The Hyperon Project.

HOC’s exterior stucco shapes were refrigerator-
white and the highlyarticulated steel and Plexiglas
entry tube was detailed like a cherry hot rod. The
interior, withitsrolled and pleated fabricheadliner
walls/ceilings and flowing, sculpted, and polished
custom floors, furniture, and fixtures, created a
space withthe warm, womb-like feelingyouwould
get sitting inside an early '5os Hudson Hornet as
restored by aMartian (or perhaps a dolphin). There
was a Hudsonbought from Uncle Buddy’s Used Cars
on Washington Avenue and parked in the swamp
next to HOC along with a large number of TV sets
and a concrete elephant head from the original
gate to the Houston Zoo. This assemblage formed
an entry tableau and acted like a foot (or a mind)
bath for visitors before entering the HOC.

Rumor has it that the Hudson still languishes
in the swamp next to HOC and both are ruins like

“Michels” continued on page 58
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EXHIBIT

by GREG IBANEZ, AIA

Seminal Assemblies

Hardly anachronisms to some architects,
scale models shown in ‘Starting Places’
demonstrate a sense of creative alchemy.

(above) Varied angles infused the gallery with a sense
of motion. (right) A model by Kevin Sloan exempli-

fies the meticulous craftsmanship of the models on
display. Photos by Charles Davis Smith, AlA. (below)
The exhibit’s curator was Max Levy, AlIA, whose sketch
book records his conceptual intent.
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THEMODEL OCCUPIES aunique place in the col-
lective memory of architects of a certain age. Just
as pen-and-ink plans represented the Beaux Arts
ideal, scale models were the essential medium of
modern architecture. Although the early modern-
ists built many more models than buildings, the
grainy black-and-white images of
those seminal designs were hugely
influential in the emergence of
the International Style by way
of the 1932 exhibit and catalog
assembled by Philip Johnson at
the Museum of Modern Art. From
Gary Cooper’s cinematic portrayal
of the heroic Howard Roark in The
Fountainhead to television patri-
arch Mike Brady’s misadventures
in The Brady Bunch, models and
architects also became inter-
twined in popular culture.

Well, they don’t build 'em like
they used to—models, that is. Ask
those aforementioned architects

of a certain age and they will tell you that the use
of the scale model is in decline.

While there are many possible reasons — com-
pressed schedules, tight fees — the prime suspect
isthe computer, abetted by 3D modeling software.
There is a generation gap dividing those who spent
their youth building balsa wood airplanes and
those who played video games. Although there is
no reason that they are not complementary, the
virtual model has supplanted rather than supple-
mented the physical model.

The “Starting Places” exhibit grew out of Dallas
architect Max Levy’s long fascination with the
models he had seen in the offices of local archi-
tects. When the Dallas Architectural Foundation
and the Dallas Architecture Forum (co-sponsors
of the exhibit) sought an architectural show, Levy
suggested a display of these “most interesting
artifacts.” In Levy’s own practice the avoidance of
computers is both heartfelt and ideological: “I've
always felt that the better firms are more likely to
build models.”

Levy asked two dozen local firms to submit
models (built in-house) to be displayed at the
McKinney Avenue Contemporary museum. Each

firm was assigned a place in the gallery and was
askedto designavariation onasupportingarma-
ture conceived by Levy. The welded Ys-inch steel
rod assemblies, built by Dallas steel fabricator
Cayle Cox, are delightfully frank in their detail-
ing and appropriately scaled to the models they
support. Many are cocked at angles simulating the

way the viewer tilts and rotates a model to obtain
views and perspectives. Given the inherently static
nature of the medium, the sense of motion in the
galleryisstartling. The exhibit’s title (renderedin
the gallery by letter forms created by some of the
architects) implies that the models are conceptual
innature, butin factthey mightbe placed into two
general categories, sketch and hard-line.

Sketch models are what the name implies—
broad, often rough early forays into form and
massing. Good Fulton & Farrell’s study for the
Family Lodge at the Pine Cove Christian Gamp
displays ballpoint pen markings on the “dry
cleaner’s cardboard” surfaces which appears to
have been cut with scissors and replaced several
times. An interesting pair of studies for a resi-
dential commission by Morrison Seifert Murphy
uses basswood, chipboard, and foam core to clearly
compare alternative material and facade compo-
sitions. A very different type of sketch model
by Bodron/Fruit utilizes clear Lucite blocks to
represent the orientation of a residence arranged
around views of a 100-year-old oak. These sketch

models represent initial explorations attempting
to define the basic nature of the projects.

The hard-line models address questions raised
duringthe design process that cannot be answered
bythe cruder sketch models. Issues of detail, scale,
or proportion oftenrequire a degree of refinement
that can best be obtained from precise, carefully
crafted elements. This type of model is exempli-
fied by Mark Gunderson’s series of “architectural
studies” and Kevin Sloan’s Country Town House.
Both basswood structures are meticulously ren-
dered and each skillfully expresses the architects’
design intent. An all-white model of a mixed-use

“Models” continued on page 58
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"Wooden windows need painting every 3 to 5 years and

photographer Ray Don Tilley, Bastrop, Texas

WI. Waggoner Building, Fort Worth

owner/client

XTO Energy

original architect
Sanguinet and Staats (designed 1920)

window retrofit contractor
Marvin Windows Planning Center

MARVIN &

Windows and Doors

Made for you.

For a free product brochure or to speg

with a Marvin Windows Planning Cente

professional, call your nearest location liste

on the facing page or call 800-888-3667.

mwpc@bmcwestcom  www.marvin.com

ARVIN WINDOWS
PLANNING CENTEF

A BMC WEST Company

The Ultimate Window Source

Metal-clad wood
Marvin windows
preserve past

beauty and

the cost to paint our 780 windows is around a quarter
of a million dollars. Before we spent that kind of
money again, we wanted to look into other

. ) , save on
options. We saw a Marvin advertisement
that showed a window with a 70% Kynar energy and
bfakeol-on metél finish on thle outside and u pkeep for
pine on the inside. These windows
could also be designed to open decades.

just like the original ones in
our 1920s building. They
seemed to be the
perfect choice for us.
Installation has gone
amazingly well and we are
expecting to see some
real gains in energy
efficiency. Working
with Marvin has been
a very pleasant
experience.’
—Joy Webster, f8%
Director of [34

Facilities, XTO

unco
historic
econo

%
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NOW TWO CONVENIENTLY
LOCATED STORES . . .

MILLER

BLUEPRINT COMPANY NORTH
10713 METRIC BLVD
Austin, Texas
(512) 837-8888

MILLER

BLUEPRINT CO. DOWNTOWN
501 WEST 6TH ST.
Austin, Texas
(512) 478-8793

. . . TO SERVE BETTER THE
AUSTIN PROFESSIONAL!
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CHARLES DAVIS SMITH, AIA

Seeing the multitude of works being built around the state

provides a panoramic snapshot of architectural practice

today, at least as practiced in Texas. TSA’s Design Awards

provides that opportunity annually, and several of the 271

projects entered this year stirred lively discussions among

the three architects who reviewed the entries.

The jury worked very hard over the course of the
two-day event and viewed slides through mul-
tiple rounds. Following a fast-paced initial round
in which they omitted 208 projects, the jurors
slowed the tempo for the remaining 63 projects,
taking their time to understand the spatiality
and the logic of the architects’ material choices.
They also compared the images to each entry’s
accompanying text for confirmation of intent.
For example, projects described as “sustainable”
were put to the test by the jurors who studied the
photographs and plans to distinguish the facts
from the marketing fluff.

Quite often jury members offered comments,
such as “Nice, but not award-winning,” “I'm in
love with the idea,” and “There are some really
nice detailsinthis project.” In one exchange about
the difference between areally good building and
an award-winning building, Mike McCall, AIA,
defined the latter as “a building that offers some-
thing new and is able to teach us something.”

Overall, the entries displayed a general fondness
foracollision of forms, limestone veneer detailing,
and use of lightweight steel canopies. Most obvious
was that many projects reflected a standard region-
alism, but with varying degrees of skill. However,
as quicklybecame evident during the rigorous first
round, the jury tended to reject outright any work
that appeared sentimentally regional or overly
concerned with surface detail or ornament.

The jurors were most taken with buildings of
simple forms skillfully rendered with thoughtful
application of materials and light. They found
that some of the projects became too confused
when a complex geometry was added to the mix of
materialsand the play of light. They also appeared
most engaged by work that was infrastructural in
nature. Many of the award winners were buildings
that became something more than a building and
acted as signage, garage, rainfall or solar collec-
tor, light monitor, or served to protect an existing
cultural artifact (a mural, in one case). Maryann
Thompson, AIA, spoke for all three jurors when
she said they “found meaning in architecture
coming from an extremely practical thought pro-
cess or approach.”

The projects submitted also reflected a variety
of building types. There were many commercial
and institutional projects. Some of the residential
projects reflected a new emphasis onurban living
and loft structures as well as a continued interest
in the “large house” which might belie the cur-
rent economy. The jury commented that some of
the houses had too many ideas, were too big, and
hadverytraditional and ornamental kitchens and
bathrooms.

Curiously, there were several projects with
automobile-centered programs, including four
highway rest stops, three parking garages, and a
petrol station. Many of these projects successfully
linked the building with its context.

Unfortunately, far too many of this year’s pre-
sentations demonstrated a need for more care-
ful consideration of the quality of photography,
conciseness of text, and graphic consistency. The
variety of presentation styles was wide, with the
most creative employing simple diagrams, black-
and-white images, computer renderings, and even
a few construction photos to clearly illustrate the
idea of the project. To improve an entry’s chances,
considerthe following: Careful editingis essential,
with images that detract from the overall quality of
the submittal being discarded while images nec-
essary to understand the project being retained.
High-quality professional photography is obviously
important, but even more critical isthe care takento
make sure the slides are oriented correctly. (Eight
entries failed in that respect, prompting McCall to
joke that upside-down slides are an “ON-ON” in
design competitions.) Above all, entrants must
keep in mind that presentations for design com-
petitions should be put together differently from
promotional packages aimed at potential clients;
rather than selling a service, these presentations
should convey the underpinning design concepts
— clarified via visual information — to a panel of
architects who want to understand the project set
before them.

Donna Kacmar, AlA, is chair of TSA's Design Awards Committee.
A principal of Architect Works, she also teaches at the University
of Houston

THE JURY

Michael McCall, AIA, is the principal of

McCall Design Group in San Francisco.

Dan Rockhill is a professor of architecture
at the University of Kansas and a principal of
Rockhill and Associates in Lawrence.

Maryann Thompson, AIA, is the principal
of Maryann Thompson Architects in Cambridge,

Mass.
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Cascading water

links skyto earth
and city to nature
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pRroJEcCT House by a Pond, Dallas

cL1eNT Withheld at client’s request

ARCHITECT Max Levy Architect

PROJECT TEAM MaxLevy, AlA; Marc McCollom

coNTRACTOR DonRomer

coNsuLTANTS Bill Walker (structural); Mesa Design Group
(landscape); Paul Draper & Associates (interior design)

PHOTOGRAPHER Charles Smith, AIA

AS A CHILD, THE OWNER remembers living on
this site, especially the pond. Years later when it
became available she acquired the property and
gave architect Max Levy, AIA, a simple program
for a house—a master bedroom, two studies, a
guest suite, a screened porch, and the stuff to tie
them together. The result is a remarkable build-
ing, along two-story volume one room deep sited
between a quiet curving North Dallas street and a
pondsettledinagentlebowlintheland. The house
at first glance recalls a classical villa or country
manor. Its long front (street) side faces the road
directly, complete with a graveled semi-circular
drive; the back (garden) side opens to almost
Virgilian views of studied naturalness, trees,
and mown grass sloping to the little lake in the
middle ground.

9/10 2003

But this house does not separate front from

back, street from garden; it connects them. We
quickly see the longvolume is really three distinct
volumes arranged in a row under a single gabled
roof. Perhaps it’s a main house and two out build-
ings; or a pair of very well-bred “dog-trot” ver-
nacular houses of the American South; or a single
house with two of the breezeways so popular (and
effective) around mid-century; or maybe it’sarow
of tall rooms with two of them removed. Whatever
its origins, the organization works beautifully. We
are immediately drawn to one of the voids in the
overall volume, revealing the landscape and pond
beyond. A cluster of downspouts occupy the center
of this space and are poised to spill water into a
cistern-like pool with the overflow running down
a precise concrete channel across the lawn and
into the pond—nature’s water cycle made visible.
The elements gathering rain—half-round gutters,
the array of downspouts, and the cistern — form a
virtual fireplace and chimney in reverse, bring-
ing the product of the sky to a concentrated point
in the middle of a space which is itself a room in
reverse. This space—linkingthe city to nature, sky
to earth, open to closed — forms the entrance; the
doorisincidental.

Inside is another two-story volume, a more
enclosed variant of the entry space, which is the
living, dining, and kitchen area. One side of this
room holds the hearth and oblique views to the
street, while the opposite side gives directly to a
long screened porch —a veranda really — which is
an alternative living and dining area surrounded
by the bucolic vista. Again, each space or room
connects the two sides of the site by view and
light. A garage and guest suite make up the sepa-
rated volume at the entry end of the house, while a
carport, storage, and study connected by an open
bridge make up the other. The linear sequence of
rooms and passages is different on the two levels,
creating a remarkable combination of spatial set-
tings and experiences within the clearlogic of the
planning system.

The materials and assembly continue the spirit
ofthe house’s organizationinaverydirectway: that
is, asimple schema producingrichvariations. The
major surfacing materials —ground-face concrete
block on the lower level, lightly stained Douglas
fir tongue-and-groove siding on the upper, and
treated galvanized (“Paint Grip”) sheet steel
for the roof and ceiling volume — are brought
together within a narrow range of hue and value.

TEXAS ARCHITECT
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LEVEL TWO

LEVEL ONE

The materials read more by comparison of their
subtle textural and tonal qualities than by strong
contrast, much as the variety of spaces in the house
is perceived within thelinear order of rooms. Add
tothese materials the polished concrete floors and
the zinc-coated rainwater system, and the whole
presents a moving eloquence aspiring to a condi-
tion of grays, letting the owner’s possessions and
nature itself occupy the rest of the palette.

An architecture of subtle distinctions requires
astrong design capabilityatall buildingscales and
theintellectual consistencyto driveideasand then
edit them. It also requires superb craft. In fact,
the most remarkable virtue of this house is the
poetic thoughtfulness at all levels, from the site
to the materials to the joining of those materials.
Each detail has been thought out and assembled
consistent with the whole, but without the “total-
ized” architectural vision that precludes any but
the designer’s own formulation of the visual uni-
verse. We can all think of contemporary houses in
which the odd piece of furniture or even a spotted

9/10 2003
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sink becomes an act of subversion. This house is
resolved without being resolute.

This kind of architecture is very rare for three
reasons. It is hard to do, demanding talent, sen-
sibility, and a superior attention span from the
architect. It needs an excellent builder devoted
to getting things right. And it requires an owner
who appreciates and wants an architecture of thor-
oughgoing quality. Thelast of the three maybe the
most elusive. As a friend once remarked, “Clients
get professional services; patrons get architec-
ture.” Beinga patronis notabout money; it’s about
understanding, participation, and enthusiasm.
Being a patron is not easy, especially today.

The realtor’s notion of “curb appeal” dominates
so much of our architectural culture—communi-
cating desirability from outside and at a distance,
without the effort of leaving one’s car. Popular
media and the profession’s own press contribute
their share to superficial expectations for archi-
tecture. What I'll call “blurb appeal” also relies
onlimited time and effort from the viewer/reader

f

FLOOR PLAN
1 GARAGE
2 ENTRY TERRACE
3 LIVING
4 DINING/KITCHEN
5 UTILITY
6 CARPORT
7 STORAGE
8 SCREEN PORCH
9 GUEST SUITE
10 STUDY
11 OPEN TO BELOW
12 MASTER SUITE
13 STUDY

and a certain distancing from the complexities of
abuildingand itsideas. Gestural one-liners, his-
toricist dragimages, and buzzwords are faster and
easierthan communicating deeper considerations.
How often do we visit a building first seen in the
media and leave disappointed by the disconnect
of overall ideas from the scales of occupancy and
its own making?

Max Levy’s House by a Pond goes against this

grain. Itisimmensely welcome. Rl

Edward M. Baum, FAIA, practices architecture in Dallas and
teaches at UT-Arlington, where he was architecture dean from
1987 to 1999.

m CONCRETE cOLORING: L.M. Scofield; concreTE BLOCK

SEALER: ProSoCo; masonry units: Texas Building Products; LiMESTONE
FLooRING: Custom Stone Supply; state countertops: Burlington Stone;
METAL STAIR RAILS: Julius Blum & Co.; WATERPROOFING AND DAMPPROOFING:
American Colloid; woop poors AND FRAMES: Quantum; woop wiNDows:
Pella; Tie: Ann Sacks; paints: ICl Dulux, Cabot Stains
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CONVENTIONAL WISDOM

by EARL SWISHER, AIA
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A'modernist expansion of the Austin Convention Center

addresses past criticism and completes the original vision.



proJECT Austin Convention Center Expansion, Austin

cL1ENT City of Austin Management Services

ARcHITECT Page Southerland Page

proJECT TEAM Matthew Kreisle Ill, AIA; Lawrence Speck,
FAIA; Brett Rhode; Charles Tilley; Ken McMinn

aAssocIATE ARCHITECTSs Cotera Kolar Negrete & Reed;
Limbacher and Godfrey Architects

coNTRACTOR SpawGlass Contractors

PROJECT MANAGERS Gilbane Building Co./Faulkner Construction

coNsuLTANTSs Architectural Engineers Collaborative (struc-
tural); Boner Associates (audio/visual/acoustics); 0TM
Engineering (data communications); JEAcoustics (HVAC
sound control); Rolf Jensen & Associates (fire protection);
Trinity Engineering Testing Corp. (geotechnical); fd2s
(signage); The Landscape Collaborative (landscape design);
Kroll Schiff and Associates (security system design); KLW
Engineering (MEP); Jack White & Associates (roofing)

PHOTOGRAPHER Tim Griffith

SELDOM DOES AN ARCHITECT have the oppor-
tunity to returnto an earlier project and, literally,
expand the building’s strengths while simultane-
ously addressing its perceived weaknesses. In the
case of the Austin Convention Center, Page South-
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erland Page of Austin (with support bylocal team-

mates Cotera Kolar Negrete & Reed Architects and
Limbacher and Godfrey Architects) was granted
that opportunity. With the wisdom and skill pos-
sible only with such a rare revisitation, the archi-
tectural team has realized the complete vision of a
project begun more than a decade ago.

First opened in 1992, the original convention
center was the product of an architectural col-
laboration that included Page Southerland Page,
Villalva Cotera Kolar, Ellerbe Becket, and Law-
rence Speck, FAIA, then architecture dean of the
University of Texas. That project won a 1992 TSA
Design Award. Still, some Austinites held strong
—andlesslaudatory—opinions about the building,
including criticisms of its site selection, its entry
orientation, and not least of all, the varied design
and material treatments of its facades.

Requiring a large footprint — 404,000 square
feet, with adjacent sites available for future growth
— Phase One was sequestered in the southeast
quadrant of downtown along a semi-improved
urban creek channel. As a result, conventioneers
sometimes feltisolated from the downtown’s most

popular entertainment district just three blocks
north. But most of the negative reviews of Phase
One stemmed from the mixed material palette
and the project’s elongated facades, aspects of the
design meant to respond to the diverse types and
scales of structures surrounding the site.
Fast-forward 10 years: The heyday of Austin’s
high-tech bubble has redefined the city’s image,
and Speck, who subsequently vacated the dean’s
office and joined the firm of Page Southerland
Page as design principal, has teamed with PSP
colleagues Matthew Kreisle III, AIA, as project
principal, and Brett Rhode as project designer to
double the size of the Austin Convention Center.
What seems clear upon a recent tour of Phase
Two is that the new project ultimately benefited
from the issues raised about Phase One’s design.
While Phase One blended modernism with Texas
regionalism, Phase Two exhibits an uncompro-
misingly modernist sensibility. The solid mass-
ings of Phase One’s tooled limestone walls which
dominate the scale of the window openings —in
reference to Central Texas architectural traditions
—now coexist with Phase Two’s dramatic expanses

TEXAS ARCHITECT
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CDNVENTiON CENTER EXPANSION

of glass and metal curtain wall. Even where stone is
used inthe expansion, its smooth texture reads as
less stonelike. In general, the skin of Phase Two is
taut, more regularly modulated, and more refined.
However, some materials used in Phase One — for
example, the metal horizontal wall shingles and
the two-tone window finishes of champagne
and clear anodized metal — are repeated in the
expansion, and successfully knit together the two
phases. Through the use of new massing elements
—namely, the glass-enclosed atrium at the north-
west cornerand the stone-clad exterior stair towers
on the north side — the large scale of the building
has again been effectively modulated. These
new elements refer to, yet without attempting to
duplicate, corresponding exterior corner features
of Phase One—the octagonal stone rotunda at the
southeastand the rectangular stone palazzo atthe
southwest. Each of these elements articulates the
building’s corners and serves as points of refer-
ence for its occupants.

The new atrium, or “great hall,” was designed
to accommodate large gatherings and, by facing
towards downtown, to function as the convention

TEXAS ARCHITECT

EXISITING CONVENTION CENTER

center’s singular ceremonial entry. While the
perceived public entrance to the original build-
ing was somewhat ambiguous to users, the atrium
is clearly understood as the facility’s “front door.”
Further emphasizing the new “frontdoor” isanart
installation of blue glass panes and photovoltaic
panels mounted overthe atrium’s west-facing cur-
tain wall. Designed in conjuction with New York
artist James Carpenter, the installation generates
enough solar electricity to power 25 homes.

The immense atrium space — 92 feet tall, 62
feet wide, and 14,0 feet deep — is certainly an
architectural and structural tour de force. Based
on astructural concept by Ove Arup and Partners
of New York, the atrium was developed, detailed,
and executed by the Austin-based Architectural
Engineers Collaborative. According to Chuck
Naeve, structural engineer for the expansion, the
entire weight of the two “shingled” glass curtain
walls is carried by the go-foot-tall steel-box col-
umns that also support the atrium’s roof.

In almost every instance, the design team has
realized Phase Twoin awaythatlearnsfromandis
referential to Phase One. The end resultis asecond

N —
4
'
a
. - :lq
| ! <« N
|
| [
g B
TRl [
e o FLOOR PLAN

1 EXHIBITION HALL
e 2 PREFUNCTION
' 3 GREAT HALL
4 CONCESSION
5 RESTROOMS
6 SERVICE YARD
7 LOADING DOCK
8 BANQUET HALL

award-winning project that blends with its prede-
cessor but boldly expresses its individuality.

Earl Swisher, AIA, is the principal of the Austin office of The
Lawrence Group Architects.

CONCRETE REINFORCEMENT: Alamo Iron Works; coNcRETE
MATERIALS: Rainbow; CAST-IN-PLACE ARCHITECTURAL CONCRETE: Architec-
tural Concrete Associates; PRE-CAST AUTOCLAVED AERATED CONCRETE: Texas
Contec (MPI, dist.); STRUCTURAL STEEL, FLOOR DECK, AND ROOF DECK: Cives
Steel, Beck Steel; steeL recTion: Peterson Beckner Industries; cmu:
Southwest Concrete Products; LimesToNe: Texas Quarries; GRANITE:
Cold Spring Granite; steeL stairs: Structural Solutions; ARCHITECTURAL
wooowork: Quality Woodwork Interiors; WATERPROOFING AND DAMPPROOFING :
Southwest Sealants; METAL SHINGLES: Berridge; RAINSCREEN METAL PANEL:
Southern Architectural Systems; rooring: Siplast; skyignts: Skylights
Over Texas; STEEL DOORS AND FRAMES: Southern Systems; SMOKE CONTAIN-
meNT poors: Ed Flume Building Systems; aLuminum curTaINwALL: Kawneer;
WALKABLE LAMINATED SAFETY GLASS: St. Gobaine Glass Exprover; AcousTicAL
WALL PANELS, INTERIOR METAL CLADDING, AND GLASS SCRIM WALLS: Environmental
Interiors; Laminates: Wilsonart; winoows: Steelite; carper: Karastan
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By responding to the local Hispanic community’s heritage,

anew reading room connects to more than Justa library. hy ED SOLTERO, AIA
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pRoOJECT Marcos B. Armijo Library Addition, EI Paso

cL1eNT Cityof El Paso, El Paso Public Library

ARCHITECT Alvidrez Architecture

prRoJECT TEAM DavidAlvidrez, AIA; Cesar Molina; Ryan
Molloy; Enrique Spencer; Stephanie Conrad; Rene Aguilar

conNTRACTOR Dantex Construction Company

coNsuLTANTS Ponce Engineering (structural); Alpha Engi-
neering (MEP); Fluid Systems (mechanical and plumbing);
Gonzalo Aguilar Engineering (electrical)

PHOTOGRAPHER Fred Golden

EL SEGUNDO BARRIO (the Second Ward) in
south-central El Paso is well known by the many
poorimmigrants who enter the United States from
Mexico viathissector of the border. The neighbor-
hood is typically the first place los emigres arrive,
and they often settle here. In fact, in the early
twentieth century the Second Ward was a haven
for Mexicans who fled the oppressive dictatorial
regime of Porfirio Diaz. Then, unscrupulous
housing developers took advantage of the ravaged
refugees camping out in makeshift tents along
the Rio Grande and shoved them into crowded,
squalid tenements before they had a chance to
ponder their options. A large number of these
tenements remain, although the miserable con-
ditions have been improved through community
development grants.

Everyday life in these vivienda housing units
inspired the design of the Marcos B. Armijo
Library Addition, a 4,200-square-foot infill
projectbetweenagymnasiumand abranchlibrary,
that opened early this year. Cesar Molina, project
designer and manager for Alvidrez Architecture,
made several visits to el Segundo Barrio where
he observed daily life there and came to better
understand the character and scale of the build-
ings, particularly how the public courtyards play
a central role in the community. Molina says he
challenged himself “to reinterpret the intrinsic
beauty found in the simple structures.”
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Anadditional challenge for Molinawas to incor-
porate two existing murals painted by well-known
local artist Carlos Callejos on walls bordering the
project site. One of the works, “Children’s Minds
Unlock The Secrets of the Universe,” is a monu-
mental depiction of outer space exploration in
which icons of ancient Aztec civilization mingle
with modern-day astronauts. The imagery sym-
bolically links a rich history with a future of
infinite potential.

The journey into the library addition actually
begins outside the library, within the simple
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forecourt created by the 20-foot setback. The fore-
court is crowned by a sombrilla, a shade structure
common in the Southwest, reinterpreted in the
form of amodern overhanging flat roof. Oversized
concrete blocks set within this “internal oasis,” to
use the designer’s words, subtly attract children as
aplayscape whileanimage of afloating Aztec priest
— a section of the mural isolated in the forecourt
—beckons them inside.

Entrance is through the existing library. Once
inside the new 22-foot-tall volume, the subtle
manipulation of space is endless. Sculptural
cabinetry clad in a light oak veneer overcomes its
utilitarian purpose by highlyarticulated openings
set at varying positions. These not only serve as
shelving for books, but as spaces for children to
frolic in. The floor-to-ceiling murals are the wall
finishes and a carpet of neutral color covers the
floor. The decision to leave the existing masonry
exposed in the interior recreates the material
character of the communal courtyards within the
neighborhood’s housing complexes.

Changing light conditions, visible through
carefully placed openings, are arefreshing alter-
native to windowless interiors common to many
public libraries. Some windows are set high to
mitigate outside noise and thereby enhance the
contemplative ambience of the space. Clerestory
windows and a skylight running the length of the
main mural tempers the intense natural light fall-
ing onthe artwork.

A tall, slender colonnade supports the floating
ceiling plane clad in painted gypsum board and
somewhat reminiscent of ancient hypostyles.
The use of three structural supporting columns
mimics the rhythm of those depicted in the mural
at the rear of the space. The extreme height of the
volume metaphorically hints at the boundless and
featureless daytime skies of West Texas.

Both the residents and the library staff have
embraced this wonderful new public room. Local
visitors to the space are simultaneously reminded
through both the murals and the simple archi-
tecture that the Second Ward — and specifically
the tenements — remain the ancestral archival
depositories of their collective memories, but
more importantly are inspirational catalysts for
future generations.

Ed Soltero, AlA, is a contributing editor of Texas Architect.

MAsonRY uniTs: Featherlite; METAL DEcking: Vulcraft;
RAILINGS AND HANDRAILS: Julius Blum; archiTECTURAL wooDwork: Nevarez
Millwork; BATT AND BLANKET INSULATION: Johns Manville; METAL DooRs AND
FRAMES: Steelcraft; ENTRANCES AND STOREFRONTS: Kawneer; UNIT SKYLIGHTS:

Viewpointe Skylights; sLazep curTAINWALL: Kawneer
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A simple kit of inexpensive parts breathes new life
into a shopworn space in a non-descript strip center.

by DAN WIGODSKY, AIA




PROJECT Retail Prototype: Goodwill, Austin

cL1ENT Goodwill Industries of Central Texas

ARCHITECT Team Haas Architects

PROJECT TEAM StanHaas, AlA; Michael Guarino

coNTRACTOR Rizzo Construction

consuLTANTS Architectural Engineers Collaborative
(structural); Bay & Associates Consulting Engineers (MEP);
Development Associates (regulatory/life safety)

PHOTOGRAPHER Michael Oshorne

IN CONSIDERING THE FUTURE of Goodwill,
Jerry Davis, president of Goodwill of Central
Texas, sought to establish an appropriate image
for the 100-year-old company. Although the tra-
ditional view of Goodwill is, in Davis’ words, “old
clothes and handicapped people working,” in real-
ity Goodwill is a serious retail concern that sells
recycled clothing and household goods.

Davis realized that architecture might help
transform that old image by “branding” Goodwill
much like other national retail chains. He also

recognized that to chart a successful course for
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Goodwill he needed an architect who could ana-
lyze the company’s constraints and respond with
an appealing design. “Everything is designed by
somebody, whether good or bad, cheap or expen-
sive,” Davis said recently, adding, “We could not
afford not to have an architect.”

The embodiment of Goodwill’s retooled image
is its new shop in Austin’s Tarrytown neighbor-
hood, the first store built using a new prototype
designed by Team Haas Architects of Austin.

Team Haas was originally hired to design
Goodwill’s Austin headquarters. However, after
preliminary discussions with the client, the
architect decided that conceptual schemes for the
administrative offices were dependent on a cor-
porateidentity communicated via its retail stores.
The firm was then hired to produce a study of the
company, and to design a prototype for future
stores in Central Texas.

According to the handbook generated by Team
Haas, the conceptual design for a prototypical
Goodwill store “is composed of a limited kit of

parts consisting of the ‘retail box,” an entry canopy,
and the drop-off. The basic building is a simple,
inexpensive box. Entry and donation drop-off
locations are additive elements which are posi-
tioned to capitalize on site specific orientations,
which may produce corner, left or right, or central
entries.” The entry has three possible forms—the
porch (orloggia), the billboard, or the screen.
Atthe Austinstore, the predominant view from
the main street corner is of the porch. Since the
building forms one leg of an existing L-shaped
strip center, the porch clearly defines the store
and makes it visible. The prototype handbook
describesthe porch as follows: “This additive part
from the building kit is both a protective canopy
forthe main entry, and an opportunity forsignage
and illumination. The canopy should be no more
ponderous than the structure of the ‘retail box’
itself, and should be transparent or translucent
to let the ‘box’” show through. The canopy should,
however, be imposing enough to be recognizable
fromthe road, and provide enough ‘face space’ for
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the Goodwill logo and graphics.” Additionally, in
an important gesture, the porch roof slopes back
todrain onto the store building’s roof, makingthe
porch roof more visible from the street and park-
inglot, and allowingit to function as areflector for
nighttime lighting.

The porch structure is off-the-shelf steel
pipe assembled simply with welds and bolts. The
intentional “retail factory” appearance expresses
the Goodwill’s mission of putting people to work,
and the “industrial shed” detailing reinforces the
simplicity and honesty of the company. (In Austin
this slightly “funk” image appeals to abroad spec-
trum oflocal clientele.) Also, the simplicity of the
canopy design allowed it to be erected in one day.

Asecond, clearly defined, freestanding element
facestheside street. Asdescribed inthe handbook,
the entry screen “...is a folded plate which is prin-
cipally thought of as a signal to the road. Reading
‘GOOD’ on one face, and “‘WILL on the opposite
face, the screen becomes a sign, an optical game,
and a signature for the simple box behind it.”

At the front doors, galvanized metal panels
create a reflective surface which calls attention to
the entry. Main exterior walls have ample glazing,
which allows views into the building and encour-
ages the transition from outside to inside. The
glazingalso functions as intentionallyunderstated
display windows.

Similar to Old Navy and Gap stores, the proto-
type’sinterior isunderstated to focus attention on
the merchandise aswell asto minimize finish-out
costs. The steel structure is exposed, and painted
pale gray, to give a background “framework” to
the space. The lighting is simple and bright, with
linear fixtures helping to zone the interior.

The prototype has not only accomplished a suc-
cessful branding of the store; according to Jerry
Davis, sales are up more than 10 percent. In fact,
the store now doesthree times the national average
of sales per square foot. Importantly, people enjoy
bringingitems to the shop for donationaswell as to
shop. The architect has taken arun-down spacein
anon-descriptstrip center and has created ajewel
box for retail that is simple, bright, and pleasant.
As emphatically stated by Davis, “Architecture
and good design have everything to do with the
moving forward and the success of the business.”
And besides, he said, “the architects were fun to
work with.” i

Dan Wigodsky, AIA, is principal of his own firm in San Antonio.

EEXXXEXERY 1ommares: Formica; pants: Sherwin-Williams; GLass:

PPG Solex; poLvcARBONATE 6LAZING: Polygal; sTorerRoNT: Armalite; PERFo-
RATED METAL: McNichols; RooFING AND WALL PANELS: Butler
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FLOOR PLAN
1 CHECKOUT
2 RESTROOM
3 DRESSING ROOM
4 OFFICE
5 EMPLOYEE/PRODUCTION
6 LOCKER ROOM
7 ADJACENT RETAIL
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Inspired by the sleek lines of exotic cars,

a simple commercial building transcends

its bedraggled neighborhood in Bellaire.

by MARK OBERHOLZER, AIA pROJECT Round Valley Texas Office Building and Garage, Bellaire
cL1ENT Round Valley Texas LLP
9 ) arcHITECT Architect Works Inc.
- v prRoJECT TEAM DonnaKacmar, AlA; Lonnie Hoogeboom, AIA,

Rosanne Ramos; Stuart Smith
coNTRACTOR SpawMaxwell Company
e consuLTANTS PDR Corporation (interior); James Austin Engi-
neers (structural); Karen Rose Engineering and Surveying
(civil); Jones Engineers (MEP)
PHOTOGRAPHER Charles Smith, AIA

BELLAIRE IS A SMALL INCORPORATED CITY

surrounded by Houston. Primarily residential

in character, many of the city’s commercial areas

= - arelocated on wedges of land created by a diagonal
- road that slices through the otherwise orthogonal

streets. Within one of these commercial zones,

= 1 Donna Kacmar, AIA, has created a beautifully

T : detailed building that both fits into and chal-

lenges its context.

Although the building program was straight-

forward — a simple, one-story lease space — the

owner also wanted to use one quarter of the space
as a garage for his exotic cars. Kacmar credits the
owner’sinterestinarchitecture to his appreciation

of car design.
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A simple rectangle in plan, the building is a
rigid steel frame structure clad with structural
clay tile on three sides and storefront glazing on
the fourth side. The glazing continues around
the building above the clay tile, forming a con-
tinuous clerestory between the walls and the
roof. The clerestory provides views of the sky
for the building’s occupants while avoiding the
somewhat shabby views of the immediate context
that includes vintage strip centers and pot-holed
parkinglots.

The building’s roof is a prominent feature,
projecting on all sides to shade the clerestory
windows. The slope of the roof of the owner’s
Ferrari caught Kacmar’s eye, so she echoed that
angle in the slope of the simple pitched roof. A
similar attention to detail pervades the site, from
an elegant horizontal board fence screening the
backside of a neighboring shopping center to the
warm shade of gray applied to the party wall of an
adjacent building.

Except for a garage door to one bay of the build-
ing, the only other opening into the front of the
buildingis alarge pair of mahogany doors setinto
an expanse of glazing. The interior of the build-
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ing derives its character from the materials and
structure of the exterior. The rigid frame is left
exposed and painted black, marking the rhythm
of the structural bays. Walls of reddish clay tile
—considered utilitarianin the 1960s and found in
several neighborhood buildings —form the elegant
transverse walls of the building and separate the
lease space from the garage.

Within the main interior space, the only walls
that extend upward to the level of the ceiling are
the walls of the service core that includes the
lavatories and kitchen. These high walls enclose
the building’s air handlers, leaving the rest of the
space an open volume. The building’s continuous
clerestory glazing reappears dramatically in the
women’s lavatory, located on the exterior wall.
Rubber countertops and stainless steel partitions
inthe lavatories are another nod to the exotic cars
parked nearby.

Withits exposed ductwork and stained concrete
floors, the buildingis unabashedlyutilitarian yet
also refined in detail. Rather than installing a
dropped ceiling, Kacmar placed crisp rectangles
of gypsum board that appear to float on the black-
painted underside of the roof structure. These
white rectangles, referred to as “clouds,” provide
a light surface that reflects the ambient lighting
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in the room without obscuring the structure of
the building.

Although the building has no signage, a small
square window facingthe street includes aninside
frame deep enough for a sign and recessed light-
ing. This built-in sign is indicative of the archi-
tect’s straightforward approach to the building.
While embracing the simplicity of both program
and structure, the building nonetheless manages
toimpartadistinctive character initsuse of mate-
rial and precision of detail.

Currently leased to enthusiastic tenants, the
building suggests that speculative ventures need
not be boring or conventional to be successful.
In fact, the placement of this building among its
bedraggled neighbors is refreshing and encour-

aging.

Mark Oberholzer, AIA, teaches at Rice University’s School of
Architecture and practices with the Wittenberg Partnership in
Houston.

mAsoNRy UNiTs: D'Hanis Clay Products; METAL MATERIALS:
Delta Metal Products; insuLation: Owens Corning Insulation; ENTRANCES
AND STOREFRONTS: Guardian; eypsum BoaRD: National Gypsum Company;
miLLwork: Bobrick
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proJEcT Sunlit House, Dallas

cL1ENT Barbara and Larry Glazer

ARCHITECT Max Levy Architect

PROJECT TEAM MaxLevy, AlA; Svend Fruit, AIA; Marc McCollom

coNTRACTOR John Hardy

coNsuLTANTS Bill Walker (structural); Mesa Design Group
(landscape); NGL Design (interior design)

PHoTOGRAPHER Charles Smith, AIA

NORTH OF THE CITY along the Dallas Tollway,
tucked away at the edge of Bent Tree Country Club,
is a quiet and humble ambassador of modernism.
The Sunlit House by Max Levy, AIA, sits amidst a
neighborhood of “nice” suburban homes.

The house is small, relative to its context, only
4,000 square feet. This minimal size, provided
Levythe opportunityto design an elegant entrance
into what is not always a welcoming neighborhood
context, at least where modern architecture is
concerned. A beveled wall marks the datum for
the general setback from the street. A crushed
granite motor/tree court serves to double the
home’s setback from the street and nobly genuflect
tothe adjacent homes. The home’s material palette
is minimal and uses a subtle range of warm-gray
colors that work to “relax” the otherwise white
composition. Primarily Dryvit and concrete,
the exterior is accented with wonderful steel and
bleached redwood sunscreens. The crisp detail of
the screens, with their carefully chosen fasten-
ers, creates an engaging and functional contrast
against the plainspoken geometry of the home’s
overall form.
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LEVEL TWO
FLOOR PLAN
1 LIVING/DINING
2 KITCHEN
3 GARAGE
4 STUDY

5 MASTER BEDROOM
6 GUEST ROOM

7 BEDROOM

8 PLAYROOM

9 ROOF TERRACE

LEVEL ONE
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The simple geometry plays an important role,
as it becomes the canvas. Levy sought a “genuine
regional expression” (Gropius would be proud)
by incorporating arrays of metal castings of vari-
ous leaves oriented vertically on 13-inch shafts
mounted to walls at the front, the main entry, and
the courtyard. The ever-present Texas sunbecomes
an artistic consultant as she paints her shadows
while traveling the sky. The wonderful castings
have been liberated from an ordinary existence,
adorning the likes of fireplace screens, and have
been transformed into a daily art exhibition.

The plan is composed of three components—a
two-level volume on the east side, a two-level
volume on the west side, with a main living area
in between. The two-level rectangular volumes
are oriented with their short sides set parallel to
the streetwhich greatly reduces the impact of their
mass on the streetscape. The living area serves to
connect these two volumes, allowing for autilitar-
ian separation of public and private spaces. The
eastern volume consists of home offices and the
master suite at ground level, with a guest bedroom
onthe secondlevel. The western volume houses the
kitchen and garage on the firstlevel, with a media
room, study, and sundeck on the second level.
The three components combine to create a classic
courtyard that has been raised from the original
grade to maximize the views of the fairway to the
north. A generous clerestory set atop the living
area allows for daylighting and becomes a focal
point from the street. A low-set, long, horizontal
window accents the front of the house, creating a
connection between the owners and visitors and
neighbors while maintaining a level of privacy.
The top of this window serves as a buffet in the
diningarea.

The interioris primarily white, but subtle color
applied to smooth plaster defines certain spaces—a
soothingskyblue onthelivingroom ceiling, unob-
trusive terra cotta in a hallway under a ceiling of
warm yellow.

The house, a treasure hidden in a suburban
jungle, is an exceptional model of what can be
created with the most average of construction

materials and a modest budget. bl

Tom Trenolone, Assoc. AlA, practices architecture with RTKL in
Dallas.

EEXXXEXERY conceere coorme: LM. Scofield; LimesTone FLooring:

American Limestone; METAL MATERIALS: Central Steel; EXTERIOR INSULATION
AND FINISH SYSTEMS: TEIFS; mEMBRANE RooFING: Carlisle; METAL wiNDOWS:
Petersen Corporation; woon winnows: Pella; TiLe: Ann Sacks; painTs:
ICI Dulux, Cabot Stains; RuBBER FLoORING: Johnsonite
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H Y B R I D Two Austin townhouses defy increasing density
and create space on a constrained suburban site.

by CHRIS KRAGER, ASSOC. AIA

52 TEXAS ARCHITECT 9/10 2003




PROJECT Twin Peaks, Austin

cLIENT T.E Kolenda

aArRcHITECT MJ. Neal Architects

PRoOJECT TEAM M.J. Neal, AlA; Thomas Bercy; Powei Chen;
Joseph Winkler; Justin Rumpeltes; Viviane Vives

coNTRACTOR MJ. Neal Development

conNsuLTANT Jerry Garcia (structures)

PHOTOGRAPHERS Viviane Vives; M.J. Neal

LIKE MANY OTHER AMERICAN CITIES, Austin
has seen a significant increase in central city
development in the past five years. The realiza-
tion that Austin cannot sustain the continued
stretching of its urban infrastructure has led to
such initiatives as Smart Growth and Traditional
Neighborhood Development. These initiatives
have led to relatively low-risk residential devel-
opment guided primarily by builders erecting
traditional housing or “soft-loft” projects priced
at the top end of the market.

However, instead of relying solely on the high-
end of the economic spectrum, cities such as
Austin have the opportunity to deal with — eco-
nomically, architecturally, and socially—the urban
phenomenon of centripetal growth with innova-
tive residential typologies. Moreover, placing
suburban houses in quasi-urban environments
is essentially irresponsible and results in a lost
opportunity for more creative solutions.

With his Twin Peaks project, M.J. Neal, AIA,
set out to challenge the unimaginative builder
model with a “urban/suburban hybrid.” The
problems he faced are neither unique to Austin
norwithout historical precedent (think of Arabian
courtyard houses and urban townhouses): How to
design stand-alone single-family residences
with the amenities of the suburban home within
neighborhoods of increased density, and how to
provide residents a comfortable level of isolation
on a constrained site while allowing controlled
engagement with the public realm?

To successfully address these issues, abuilding
mustbecome an exercise in spatial economy. This
Neal accomplished in Twin Peaks with choreo-
graphed movement around articulated service
masses. The two buildings are essentially verti-
cal tubes with which Neal has taken an additive/
subtractive approach. Additive is service function
(the central stair/storage element) and subtrac-
tive are the moments of respite (screened porches
and decks). Surprisingly, while these are notlarge
buildings (1,600 sf of air-conditioned space and
1,000 sf of exterior space), they accommodate
much more than one would expect.
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floor and wall surfaces.
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Neal assembled this new typology with innovative technologies — SIPS
panels, steel/mdf cabinets, catalyzed polyurethane finishes, high-velocity
HVAC system, and boat-building plywood, to name a few —and off-the-shelf
materials that he customized tovarying degrees. As aprototype the buildings
were aworking experiment, with all of the foibles one would expect with such
aprocess. The buildings are at once complex and elegantly simple. (As anyone
who has attempted to build “simply” is aware: simple must be careful, and is
most often considerably more expensive.) Many times what Neal anticipated
as being matter-of-fact ended up costing more money and taking more time.
To his credit, Neal executed those tasks as originally planned rather than
opting to cut corners.

When viewed on an initial approach, the exterior of Twin Peaks cuts a dis-
tinctive and striking profile inits southside Austin context. The houses, clad in
copper and Hardiplank, are handsomely proportioned and nestle comfortably
in the site’s mature trees. Each level has an adjoining exterior space which
is as generous as the interior and provides a variety of perspectives—to the
neighborhood, back to the building, and finally, through the trees. Garages
located off the alley have studio apartments above, which provide the density
this suburban typology requires.

The structures were intended to create sculptural spaces and are defi-
nitely experienced as such. The placement of fenestration emphasizes this
throughthe figural nature of the windows and the consideration of light. Upon
entering, one is immediately aware of the nested nature of the space and the
layered procession that is about to unfold. The stairwell/furniture element
dominates and vertically perforates the space. As a centerpiece it is striking.
The material/structural logic of the building reveals itself often, partially a
result of economics and partially as an architectural device through instances
such as the exposed two-story SIPS panels in the living room and the delicate
steel and perforated metal stair.

These are markedly masculine buildings with spare and minimal surfaces.
Lightisthe arbiter and animator of the space, dynamically re-rendering con-
crete, steel, and lacquer over the course of the day. The material palette is
bold and specified with a conscious eye toward juxtaposition: for example, the
exposed OSB, a material rarely visible in finished buildings, set adjacent to
the hyper-finished cabinet reinforces the presence of the central mass. The
colorand finish of this surface, which continues upward to form the third-level
floor, lends a slightly whimsical quality to the space and gives ita pied-a-terre/
bachelor pad ambience. Like the perforated metal that forms the stair, OSBis
notthe material experience the average person expects and I suspectthistobe
purposeful on Neal’s part. Anecessary material uniformityis established with
the trim and secondary cabinets through the use of a single paint color.

The fact that this endeavor occurred speculatively lends additional merit
to Neal’s vision. At a critical moment in American urban development the
initiative to act is unfortunately lacking in our discipline. Innovation and
quality cannot be expected from builders responding to market forces. The
Twin Peaks project is bold and assertive, and while its material and language
may be challenging, it should be applauded as much for the model it suggests
asits energy and dynamism. bl

Chris Krager, Assoc. AlA, is a principal of krdb in Austin.
EEXXXEXLRY vesoney unirs: Featherlite; ancuiTectuRaL meraL work: Crippen Sheet Metal; copper sioine:
Crippen Sheet Metal; copper screen: Howard Wire Cloth; aLuminum: Alcoa; STRUCTURAL INSULATED PANELS: Creative

Panel Solutions; sining: James Hardie Building Products; metaL poors anp FRames: Alenco, Metal Craft; metaL
winbows: Alenco; TiLe: Daltile; paints: ICI Dulux, Pittsburgh, Sherwin-Williams
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MICHELS

MODELS

continued from page 20

Stonehenge or the Moai of Easter Island waiting
for an explanation. Good luck.

I think Doug saw the automobile, at least from
the 'sos on, as having had more impact on archi-
tecture in America than architecture had on the
automobile. But other Americanaintrigued Doug,
such as hygiene products and packaging, refrig-
erators, cowboyboots, TV sets, time capsules, road
kill, sofas, ad infinitum. In his dreams all would
be reborn, reformed, or re-themed.

I,like anamazing multitude of people that called
Dougbrother, was delighted to periodically receive
packages from him containing thoughts, ideas,
dreams, and schemes of things in the works or
things to come. I can only hope that, like a note
inabottle thrown into the sea, there is within the
vastness of the reliablyunreliable post office more
Mail Art to come.

Pete Eichenlaub works with Bailey Architects in Houston.

Curvilinear beauty rendered in chrome, the 555-
foot-tall “Spirit of Houston” was envisioned by
Michels, industrial designer Peter Bollinger, and
sculptor Cybele Rowe to rise above Memorial Park
with an inspirational gesture for all of Houston.
Image courtesy Michels Bollinger Incorporated with

Cybele Rowe.
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continued from page 21

development by DSGN Associates, made of Styro-
foam, aluminum, and gesso, portrays a complex
series of buildings in an abstract yet convincing
way, surrounded by beautiful wire trees.

Levy contends that one of the virtues of models
is that they “force you to slow down.” Indeed, they
do require more work onbehalf of the viewer than
arendering or fly-by animation: it is necessary to
squintand crouchtoreallyunderstand them. Aside

from their obvious merit as a design tool, models

impart a sense of alchemy to the architect’s work
that seems increasingly rare. And that, to quote a
famous crafts advocate, “is a good thing.”

Starting Places/Architects’ Study Models is sched-
uled to travel to the former Museum of Modern Art of Fort
Worth, 1309 Montgomery Street, later this year.

Greg Ibafiez, AIA, a vice president of Gideon Toal in Fort Worth,
is the firm’s director of design.

re .
lexas Quarries
P.O. Box 820 Cedar Park, TX 78613
TeL B00-792-1234 rax 817-390-2404

www.texasquarries.com
bseidelacmebrick.com

Bass Pericrmacce Hall Fort Worth

Circle 16 on the reader service card.
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What goes into making a great school: #1

Tt

In the right environment, there’s no limit to what a kid can
accomplish—a belief that has inspired us to build great
schools for over 20 years. We not only strive to make students
and teachers comfortable, but superintendents as well. We do
that with our proprietary Value Plus M delivery system that
helps keep us on time and on budget, and helps keep our
clients informed and involved. That should be inspiration

enough to call Coronado to discuss your next school project.

-

- PN
CORONADO

BUILDERS

Fort Worth Office - 420 Throckmorton Street, Suite 740 « Fort Worth, Texas 76102 - Phone (817) 336-0696 - Fax (817) 336 - 0649
Dallas Office - 4308 Avondale, Suite 200 - Dallas, Texas 75219 - Phone (214) 219- 3250 - Fax (214) 219 - 4498 - www.coronadobuilders.com

Construction Services Since 1977

Circle 45 on the reader service card
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AMON CARTER MUSEUM EXPANSION

The Amon Carter’s expansion places Johnson'’s
original jewel box front and center.

by CANAN YETMEN

Updated Masterpiece

60

Johnson’s latest expansion

of the Amon Carter Museum

triples the exhibit space

yet maintains the focus

on his original portico.

TEXAS ARCHITECT

pROJECT Amon Carter Museum Expansion, Fort Worth

cL1ENT Amon Carter Museum

DESIGN ARCHITECT Philip Johnson/Alan Ritchie Architects

ARCHITECT 0F RECORD Carter & Burgess Architects/
Engineers

coNTRACTOR Linbeck Company

conNsuLTANTs Datum Engineers (structural); Blum Engineers
(MEP); Carter & Burgess (landscape and civil); Richard
Jansen Architects (art storage systems); Gordon Anson
(lighting design); L.L. Jane Mills (retail design); Quenroe
Associates (installation)

PHOTOGRAPHER Gordon Trice

“THE WEST IS NO LONGER quite as wild and
woolly as some non-Texans believe...” observed
Architectural Forum in March 1961 on the opening
of Philip Johnson’s Amon Carter Museum. The
restrained and distinguished building ushered
Fort Worth’s entry into the world of high-profile
architecture, and changed “Cowtown’s” profileand
relationship toits glitzy neighbor forever. Perched
on a bluff west of downtown, the museum’s dis-
tinctive portico with its tapered columns of shell

limestone became an instant landmark. It was
elegant, worldly, and distinctive; a piece of cultural
sophistication in an unexpected place.

More than 4.0 years later, while other architec-
tural landmarks have taken their place around
it, the Carter maintains its position as the quiet
patriarch of Fort Worth'’s architectural wonders.
Originally conceived as a repository for Amon G.
Carter’s collection of western art, the museum’s
holdings had grown from 400 works in 1961 to
morethan240,000in1999. Despite two additions
(also designed by Johnson) in 1964 and 1977, the
museum was able to exhibit only one — tenth of
one percent of its collection — one of the nation’s
premier collections of nineteenth and twentieth
century American paintings, sculpture, and works
on paper - at any given time.

The museum was in the undoubtedly unique
position of embarking on an addition project with
bothits founding president and original architect
leading the process 4.0 years after the original
building was designed. Amon Carter’s daughter
Ruth Carter Stevenson, who still serves as the

9/10 2003



museum’s president today, had invited Johnson to
design the original building. She, along with her
brother, approved Johnson’svery first scheme back
in1958. This began Johnson’s 40-year relationship
withthe Carter. Inthelate 1990s, Stevenson again
turned to Philip Johnson, FAIA, now principal of
Philip Johnson/Alan Ritchie Architects, and asked
himto design an expansion that would accommo-
date the museum’s collection, programs, and staff
forthe next soyears. “Overtheyears the collection
had grown, but not the spaces in which to display
it,” says the museum’s director, Rick Stewart. “We
feltthe number one priority for the expansion had
to be more galleries.”

The Carter’s addition faced one major limita-
tion: the site at the intersection of Camp Bowie
Boulevard and Lancaster Avenue was tapered and
fairly constrained. Johnson was very clear about
his vision for the building’s massing, so architect
of record Carter & Burgess worked closely with
staff to program the functional spaces prior to the
initial concept design by Johnson/Ritchie. Carter
& Burgess conducted departmental interviews,

9/10 2003

assessed space usage and needs and created a
master zoning plan for the internal renovation
and building expansion. Chuck Nixon, AIA, vice
president-principal of Carter & Burgess, recalls,
“We were challenged to separate the wants from
the true needs given the constraints of the site and
limited area we were working with. By identify-
ing certain support activities that could move to a
remote location a few blocks from the museum and
movingthe central plant essentiallyunderground
atthe far northeast corner of the site, we were able
to accommodate all of the critical functions and
expand the gallery and support spaces to greatly
enhance the museum’s mission.”

To allocate maximum attention to the museum’s
exhibition needs, art care, and handling spaces
meant the architects had to squeeze every available
inch from the program. The two earlier additions
would be removed and the new program would add
atotal of 90,000 square feet to the 19,000 square
feet of the 1961 original. This effectively doubled
the museum’s available space and created more

than 28,000 square feet of gallery space, adding

OF AMERS

= MASTERWORKS -
CAN PHOTOORAPHY

(Left) Light from the lantern dome animates the new
entry atrium. (Right) Allowing more of the museum’s
masterpieces to be displayed was the central focus of
the addition.
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almost 20,000 square feet to the original. The
addition includes a 160-seat auditorium, paper
conservation laboratory and freezer/cold storage,
photography storage, improved and expanded
library and research facilities, a larger retail
space, and an additional public entrance on Lan-
caster Avenue.

Johnson’s design goals were to give his beloved
Carter museum a presence and he was thrilled at
the opportunity, after havinglived with the build-

AMON CARTER MUSEUM EXPANSION

ing for 40 years, to create a timeless addition to
the jewel box of the original. Johnson and Ritchie’s
designkeptthe architectural focus onthe original
building, which remains unchanged, by adding a
simple elegant volume that appears like a back-
ground behind it. Effectively Johnson’s original
buildingisrecastintothe role of magnificent entry
porch to the undeniably contemporary building.
The simple triangular form with minimal fen-
estration is clad in exquisite brown granite that

,_

BERRIDGE...
THE WIDEST SOURCE OF
ARCHITECTURAL METAL PANELS
TO FIT ANY APPLICATION!

The Gracefid standing Soam Panels USed 50 Cad 1he COMPOUNG Cures Groin vanst 359 rool Cover Of 1H MBI Spaneon
wore labrcated Yom Berridge “Tuckan” PYDE coior coatnd steed
Project: Avon Cagrer Museum Expassion, Fort Worrly, 1x
Architecr: Philip Joleson/Allex Rirclee, New Yok, deskv anchirecs
Canter & Busgiss, Forr Wosrle anchiricr of srooed
Genenral Conrracronr: Linheck Co, Forr Worth 1x
Berridge Licensee: Sterline Roofivg Co., Fosr Worth, 1
Berridge Represenvarive: Cosver—Lecpnad, Lewisyille, i
Berridge Producy: Compound Cumved Docble-Lock Standing Sean Rool
Finigle Bowidg “Buckskin® Kvsar 500 ok Hylag 5000 PVDF

Berridge Manufacturing Company
6515 Fratt Road, San Antonio, Texas 78218 | 800-669-0009 | www.berridge.com

Circle 102 on the reader service card
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perfectly complements the Texas shellstone on
Johnson’s facade for the original building. This
particular granite, Narjan, quarried in Saudi
Arabia and fabricated in Italy, was selected for its
consistency and uniformity of color. It was care-
fullyhoned to achieve a matte luster that brings out
the depth of color without adding excessive reflec-
tivity that would overpower the original building,
or distract drivers along this heavily trafficked
intersection. The most distinctive architectural
feature of the addition is a lantern dome above
the new entry atrium, which peeks over the top
of the building and provides the addition’s main
source of natural light.

The interiors flow seamlessly from the original
galleries to the new spaces along a subtle incline
barely noticeable to visitors. The atrium, which
serves as the entrance hall for the addition’s
entrance off Lancaster Avenue, is the interior’s
most dramatic experience. Here the lantern has
its full effect, bouncing naturallight off its plaster
sides down to the atrium walls and reflecting into
theadjoininggalleries. Although protectingthe art
works from natural light is paramount, this inge-
nious solution allows for ambientlight to flow into
the galleries without hitting any artworks directly.
This pleasantly light and spacious environment
follows visitors throughout the addition, which is
unexpectedly expansive and generous despite its
intimate design. The museum has gained three
times the exhibit space, and through careful
planning, four times the linear wall space, which
allow7o0to 8oo objectstobe displayed at one time,
compared with only 200 before the addition.

When the Carter opened in 1961, museums
were considered hallowed monuments to culture
and art. Today’s museums are expected to be inter-
active, and actively educational where technology
allows for a new kind of “experience.” Robert
Workman, deputy director of the Carter who
served as the project manager and guided the pro-
cess from pre-programming through completion,
says the greatest accomplishment of the addition is
its ability to accommodate the museum’s expanded
education and public programs. “The new facility
allows us to try new things in terms of education
and the increased capacity is making the art more
accessible. The building is helping us to achieve
the museum’s potential,” says Workman.

To meet the 5o-year needs of the facility within
the expanded footprint required a great deal of
flexibility as part of the design. Itis outfitted with
infrastructure for new technology that canbe ret-
rofitted as needs warrant. All HVAC, power, and
data supply are located in a fully accessible ceil-
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FLOOR PLAN
1 GALLERY
2 OFFICE
3 RESTROOM
4 ENTRANCE
5 ATRIUM
6 AUDITORIUM
7 MUSEUM SHOP
8 STUDY
9 LOADING DOCK
10 READING ROOM
11 SEMINAR ROOM
12 MICROFILM
13 SLIDE LIBRARY
14 ARCHIVES
15 MEMBER’S LOUNGE
16 CONSERVATION
17 BOARDROOM

==>

MAIN FLOOR

@ lalala

UPPER FLOOR
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The addition flows seamlessly from the original
museum space.

ing grid, allowing them to be dropped down into
the galleries as needed. Floorloads are 300 1bs. to
allow for compact storage, and a topping slab on
top of the structural slab allows for changing the
flooring materials with ease, providing additional
flexibility within the existing footprint.

Indeed, attendance at the newly renovated and
expanded Carter rose from go,oo0 visitorsinzoo0
t0 165,000 inthe 12 months following the reopen-
ing, and including 30,000 participants in the
museum’s new interactive tour. More than 15,000
visitors eachyearare students who benefit fromthe
Carter’s Teaching Resource Center, which provides
teachers throughout north Texas with educational
guides, videos, and images to use in connection
with a visit to the museum. The museum’s staff is
thrilled with the new building’s focus on display-
ing its collection. Says Workman, “The art in the
galleries isthe heart of this museum, and with the
new education spaces and technical capabilities,
the art experience is significantly enhanced for
all visitors.”

When Amon G. Carter died in 1955, his will
stipulated that a museum to house his collection be
established and built onahill with aview of down-
town Fort Worth. Today, Carter’slegacy reaches far
beyond his original 400-piece collection. With
the help of its expanded and flexible building, the
Carter museum has become an important center
for the study of American Art, attracting, educat-
ing, and inspiring far more people than Amon

Carter might ever have imagined. i

Canan Yetmen is principal of CYMK Group in Austin.
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[Take a closer look.]
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The Lift/Slide Door opens new possibilities for your
designs.Take a closer look at the incomparable

custom wood windows and doors from Quantum

for your next project. 1-800-287-6650
gsales@quantumwindows.com

Balance Associates, Architects Photos by Steve Keating

Circle 119 on the reader service card
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Roofing Contraciors Association of Texas 28th Annual Conference and Trade Show
September 25-26, 2003 -~ San Antonio, Texas -

www.rooftex.com

Call 1-800-997-6631 lor additional information
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Pick, click, design with brick
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Acme Brick introduces Masonry Designer, a powerful new tool for designing
with brick and block. Now you can render your concepts with lifelike clarity

using only a few clicks of your mouse. You can create an endless variety

of wall patterns, freely mixing from the Acme Brick collection, Featherlite
Burnished and Custom concrete masonry units, and dozens of mortar colors.

Your imaginative artwork can then be printed, or even exported to AutoCAD.

j_Clicl:e to c__loun/ztlo;tdj
‘Masonryr Designer:

Getting Started. at acmebrick.com
After you launch

Masonry Designer, -
please select the Help .;"“
option for a quick »
guide to making

the best use of this | i

versatile program.

A
ACME
BRICK

oner 1197

The release of Masonry Designer preceded this exciting building’s design, but its facade

exemplijies tne almost imjiniie rangde of patierns tha 1S easy-to-use program ailows.
plifies the almost infinite range of patterns that this easy-t prog Il

Please visit us on the internet: www.acmebrick.com

Fort Worth Convention Center Expansion

arehitect Carter & Burgess, Fort Worth or check the phone directory to contact your

design architect HOK, Dallas local Acme Brick Company sales office
general contractor Walker General Contractors, Fort Worth pany fﬁ '
masonry contractor ROC, Dallas Or please call 1-800-792-1234.

Circle 16 on the reader service card or visit booths 607 and 609 in Fort Worth
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Masonry
is more than
the wrap, more than
the outer layer.
Building with total
masonry, inside and out,
ensures that your structures will resist mold and fire.
One hundred percent masonry is durable and has
unlimited possibilities.

You can find an extensive Wall Cost Guide online
at www.texasmasonrycouncil.org
as well as a directory of TMC members in your area.

TMC
TEXAS MASONRY LoUNCIL

Demand Quality . Speclfy TMC Members
I Circle 207 on the reader service card or v isit booth 410 in Fort Worth
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This Exterior Insulation and Finish
System features multiple layers of
protection against water penetration:

@ TeifsWEATNERSEAL, @ special 100% acrlic
alr sivield and waterproof protective coaring

@ TeifsDruvsoarp, exclusively patented with
vertical and hovizontal draimage channels

@ TeifsLavixa (base cout, mesh, and fimish),
tested above and beyond inditry standards

¢ Drainage Trach

Phone (210) 4722935 « 15003554785 « Fax (210) 4722946

Quality is the Solution!

Member of.

- &)™
eifs

220 Burfeson * San Astonio, TX « 78202

waww teifucom « teifs i teifs.com

Circle 104 on the reader service card or visit booth 519 in Fort Worth

Circle 3 on the reader service card
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THERE'S NOT ENOUGH

ARY IN OUR SCHOOLS,

NO WONDER
PEOPLE THINK

LOUIS
ARMSTRONG

WAS THE FIRST
MAN TO WALK
ON THE MOON.
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ol deep m pour heart Vielp s sve dhe Lise groa places
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\/{Gypsum Assooilelilely

2003 Excellen
Gypsum Board [BES[e]s
and Construcifelg

Architacts, drywall contractors, and
bulders or general contractors in the
United States and Canada are inwiled 0
submit their finest, most innovative
gypsum board projects from 2003 for
consideration in the Exceflence in
Gypsum Board Design and Construction
awards program. Large or small,
residential or nonresident:al, all innova-
tive designs are eligible o participate

For more information visit our web site
www.gypsum,.org or call 202-289-5440

Circle 150 on the reader service card

REAL PROTECTION — FOR THE FIRST TIME

UNRERSEAL T

Proven barrier against water, termites, radon,
and contaminants

Proven to seal even if the joint falls
or the slab cracks

Proven to reduce amount and
severity of slab cracking

(B0O) 541-4994 .

Circle 105 on the reader service card or visit booth 202 in Fort Worth
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S D L A R E Motorized and Manual Shading Systems

® Technical Support

SHADING S

= Commercial & Residential 114 S Kitw G

& Turn Key Installation Service 05 ACOMm 800 442 1 540

YSTEMS

lEsdion,

Circle 2 on the reader service card

Missed
an

Issue?

Back issues of Texas Architect
are available for purchase. Most
issues from 1994 to date are
available, but call to confirm
availability. Back issues are $5
each (tax and shipping NOT
included). Send your check to:

Texas Architect Magazine
Attn: Back Issues

816 Congress Avenue
Suite 970

Austin, TX 78701

To place your credit card order,
please contact Judey Dozeto at
judey@texasarchitect.org

or call 512/478-7386.

Mirror Gallery
(281) 893-6927
Houston

TEXAS ARCHITECT

HOMI

Quaries Windows Solara Doors & Lanterns
(817) 926-227 (214) 744-5900
Fort Worth Dallas

Circle 42 on the reader service card or visit booth 910 in Fort Worth

Andersen MAYE

WINDOWS+*DOORS

Stock Building Supply
(972)647-0808
Grand Prairie
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BUCHTAL Architectural Ceramics

0
5 e , eCt ’ 0 n Including CHROMA Series
Reprints of select articles are available in 000 VOGUE Ceramic Tiles

IMAGINE Tiles

bulk orders of 500 or more copies. The price GLASS Mosaics:
BISAZZA Glass Mosaics

BEAUTIFUL STONE FROM INTERSTYLE Glass Mosaics

varies based on size of article. Reprints are AROUND THE WORLD
PEBBLE Mosaics:

only available for articles from the past year Available in SLAB or TILE HOLISITNIE, ElLnin el 2
GRANITE:

of Texas Architect. To order article reprints Including COLD SPRINGS, :

AFTON Series, UQUALLA Series
only, call Judey Dozeto at 512/478-7386 or STON E MARBLE
i - MARKETING LIMESTONE:
email judey@texasarchitect.org. Including KARL GLAUDO JURASTONE

INTERNATIONAL e

Revolutionary new sealer: STAINPROOF by D
2095 Afton, Houston 77055

(713) 956-1616 SLATE
(800) 245-9556
FAX (713) 956-4808

wnanas atAananavlrAatinaini]l Aana

Circle 80 on the reader service card or visit booths 204 and 206 in Fort Worth -

Revolutionary new anti-slip material — K-

You may run out of homes before you run out of possibilities.

- Andersen g

WINDOWS+*DOORS

Stock Building Supply Stock Buildin _5 Stock Buildin S.xrn y The Energy Shop
(713) 224-5361 (806) 763-64 (956) 3 2 (214) 349-4588
Houston Lubbock McAllen Dallas

Circle 42 on the reader service card or visit booth 910 in Fort Worth
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Cold.SpriRg«Granite

Proud Granite Supplier of the
Award Winning Design
~Austin Convention Center Expansion~

Building Cladding For all your g
¢all your |
Mark Crouse
2945 Highway 1431 West
Marble Falls, TX 78654
Phone: 800-247-2637

Fax: 830-693-2200

Flooring

Interior Walls

Countertops

Curbing

Signage

Paving & Landscaping
Civic & National Memonals

ulmcrousei@coldsy
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Circle 33 on the reader service card or visit booth 413 in Fort Worth
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surface
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Circle 24 on the reader service card

TEXAS ARCHITECT

9/10 2003



NOW THAT'S A WALKIE—TALKIE

It's already starting. The built—in walkie—talkie that connects New York to New York or anywhere withi
300 miles is now the walkie—talkie that you and a colleague can take with you to Boston and continue
to use. Soon it will connect you between New York and Boston and before 2003 is over, this digital
marvel, already built into your Nextel phone, will connect New York with Los Angeles. For the details

and schedule of how soon the nationwide walkie—talkie is available in your market, visitnextel.com.

Demo Nextel at a Direct Sales Office

San Antonio, 210-403-7100 Dallas, 972-919-2143 Austin, 512-342-3800
Houston, 832-590-7700 Ft. Worth, 817-378-2000 Promo: NEXS03-041-089

©2003 Nextel Communications, Inc. All rights reserved. Nextel, the Nextel logo, Direct Connect and the Driver Safety logo are trademarks, service marks and/or registered marks of Nextel
Communications, Inc. MOTOROLA and the Stylized M Logo are registered in the U.S. Patent & Trademark Office. All other product or service names are the property of their respective owners.

Circle 52 on the reader service card
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EXPO REVIEW

64TH ANNUAL TSA DESIGN PRODUCTS &

IDEAS EXPOSITION

The companies listed below are exhibitors in the 64th
Annual TSA Design Products & Ideas Exposition in Fort
Worth, October 31-November 1.

A-Lert Roof Systems

Booth 321

2464 N. Heideke St.

Seguin, TX 78155

800.344.0609 fax 830.372.5166
www.centurionind.com

A-Lert Roof Systems has been involved with schools for more
than a decade. We have been helping school districts throughout
the Midwest with the best roof solutions possible. We not only
manufacture the premiere roof system in the country, we are also
the contractor who installs it.

Accessology, Inc.

Booth 908

302 E. Church St.

Lewisville, TX 75057

972.434.0068 fax 972.353.2798
www.accessology.com

Accessology, Inc. provides accessibility consulting services
both nationally and internationally. We help the design and
build community, including building owners, understand their
responsibilities under state and federal accessibility laws. New
this year are software products that provide access solutions,
developed in partnership with ByteSize Systems.

Accuride International Inc.

Booth 231

12311 Shoemaker Ave.

Santa Fe Springs, CA 90670

562.903.0200 fax 562.903.0208
www.accuride.com

Accuride International is the largest company in the world
dedicated to precision ball bearing slides. We set the standard
for smoothness, silence, and strength, and are found in applica-
tions such as office furniture, medical equipment, copy machines,
appliances, and more. Design innovation is the core of our busi-
ness, and our extensive product selection ensures just the slide
you need for your application.

Acme Brick Company, a Berkshire Hatahway Company
Booths 607, 609

2821 W. 7th St.

Fort Worth, TX 76107

817.332.4101 fax 817.390.2404
www.brick.com

For more than 100 years, Acme Brick Company has been meet-
ing the needs of Texas architects with hard-fired clay brick in
an exciting variety of colors, textures, and blends. Acme also
offers the IBP Glass Block Grid System, a motarless glass block
installation system.

Acoustical Resources

Booth 831

PO Box 200504

Austin, TX 78720-0504
512.259.5858 fax 512.259.5850
www.acousticalresources.com

TEXAS ARCHITECT

Acoustical Resources is a Texas manufacturer of custom
acoustical products. Sound absorbing and diffusing products
are featured in our Interactive System for music education and
performance facilities and applications. AR’s auditorium reflector
panels can replace expensive field constructed ceiling surfaces.
The reflector panels are suspended from the structure with the
panel angle adjusted by a three-point suspension.

Admark International Corp.

Booth 115

501 FM 3083 E.

Conroe, TX 77303

936.788.6050 fax 936.788.1891

Admark has been in the construction products business in Italy for
years dedicated exclusively to design and building professionals.
In Conroe, we have Italian products such as ceramic and glass
mosaics, Venetian floor tiles, antique wood flooring, hand painted
tiles, kitchen cabinets, and marble products for residential and
commercial projects.

AEC, Inc.

Booth 506

3360 Wiley Post Rd., Ste. 150

Carrollton, TX 75006

972.488.1066 fax 972.488.0554
WWW.aecorp.com

Advanced Environmental Concepts, Inc. (AEC), a solid leader in
the sound management industry, is a design build contractor
that supplies and installs acoustical and non-acoustical interior
finishes and noise control products for the interior design, archi-
tectural and industrial markets. Contact us for practical project
solutions, budget pricing, certifications, specifications, project
photographs and mockups.

Affordable Building Systems, LLC

Booth 405

2750 State Hwy 160

Whitewright, TX 75491

903.364.1198 fax 903.364.1108
www.affordablebuildingsystems.com

ABS'’s products are all fire, mold, and impact resistant without
any chemicals or toxins. Prestowall is an internal wall that can
be finished just like drywall. TerraStar Movable Wall System is
easily assembled, installed, and reconfigured. InStar Acousti-
cal Ceiling System is trafficable and has excellent acoustical
characteristics.

Agriboard Industries

Booth 403

492 White Hill

Van Alstyne, TX 75495

903.814.2716 fax 903.482.5268
www.agriboard.com

Agriboard Industries is transforming renewable agricultural
resources into environmentally engineered structural insulated
panels. Our panels are fire safe, energy efficient, structurally
strong, mold resistant, termite and insect resistant, and reduce
sound transmission.

All Seasons Commercial Div., Inc.

Booth 128

1293 N. Harvey Mitchell Pkwy.

Bryan, TX 77803

800.444.1444 fax 800.732.7130
www.allseasonswindows.com

ATexas-based manufacturer offering quality windows and doors
for premium residential projects through heavy commercial appli-
cations. Whether it’s to satisfy the discriminating homeowner or
to protect our children from storms in a school near the coast,
architects have proudly specified our products for decades within
Texas and beyond.

Amazon Forms

Booth 808

19068 Marbach Ln.

San Antonio, TX 78266
210.651.3322 fax 210.651.3238
www.amazongridwall.com

American Filter Film

Booth 409

1385 Westpark Way

Euless, TX 76040

817.267.2255 fax 817.354.6882

www.affd.net

American Filter Film, charter member of the International Window
Film Association, is an exclusive distributor for CPF Films, Inc.
in North Texas, Oklahoma, Arkansas, and Kansas. We have a
complete line of CPF Films, Inc. window films including Llumar
residential, commercial, security and safety films, and the exclu-
sive Vista window films are stocked in all sizes and shadings.

American Tile Supply

Booths 603, 605

2821 W. 7th St.

Fort Worth, TX 76107

817.332.4101 fax 817.390.2404
www.brick.com

American Tile features the Southwest’s largest selection of fine
quality products, a knowledgeable and helpful staff and good
value. In one stop at any of the 15 American Tile locations in
Texas, you and your client can select the perfect tile, marble,
porcelain and granite for all of your building needs. American Tile
is a member of the Acme Brick family of companies.

Ameristar Fence Products

Booths 419, 421

PO Box 581000

Tulsa, OK 74158

918.835.0898 fax 918.877.8937
www.ameristarfence.com

Ameristar Fence Products is setting the standard for the fenc-
ing industry and remains the Texas architects’ 1st choice in
ornamental fencing with Aegis perimeter and security fencing.
We offer a specific grade, style, and color for every application
with Aegis Residential, Aegis Plus, Aegis II, Impasse, Welded
Ornamental, Residential Aluminum, Commercial Aluminum,
and Gate Hardware.
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Ampco Southwest

Booth 515

201 Railroad Ave.

Sanger, TX 76266

940.458.7401 fax 940.458.5307
WWW.ampco.com

Solid plastic toilet partitions manufactured here in Texas. Ampco
Southwest manufactures restroom compartments in laminate,
metal phenolic, stainless steel and solid plastic. Stop by booth
515 to find out about quick ship and competitive pricing pro-
grams. We can meet your specification and have a network of
distributors and representatives to service you.

Amtico International

Booth 130

6825 Wedgestone Dr.

Plano, TX 75023

972.208.3532 fax 972.208.4400
www.amtico.com

Amtico, manufacturer/innovator in resilient floor tiles for com-
mercial and institutional environments, will be displaying their
current vinyl collections and “Stratica”, their environmentally-
compliant, high-performance, no-wax floor tile specifically
intended for heavy commercial and institutional applications.

Andersen Windows, Inc.

Booth 910

1600 Nest Place

Plano, TX 75093

214.616.7743 fax 972.769.0826

The Andersen window and door product lines are a classical blend
of engineering and craftsmanship, featuring extensive sizes,
shapes, styles and colors. Each Andersen product is designed to
perform to our highest standards - and each is available with a
full array of options and accessories. Long live the home.

architectfinders, inc.

Booth 429

3010 LBJ Frwy., Ste. 1200

Dallas, TX 75234

972.888.6007 fax 972.919.6178
www.architectfinders.com

Architectfinders is the matchmaker in the architectural field,
bringing candidates and clients together for their successful
career and business opportunities. The staff at architectfinders
has years of experience to utilize in an effort to ensure a match
in placing architects, engineers, and administrative personnel
at architectural firms throughout the country.

Architects Source Co.

Booth 214

5916 Loch Lomond Dr.

Plano, TX 75093

214.770.0895 fax 972.713.7098

More architects, builders and their clients choose Ludowici Roof
Tile because the company has the capability and craftspeople
to create reliable, durable clay roof tiles in more colors, shapes,
sizes, and textures than any other company in the world. Stop
by our booth to see TruSlate, a revolutionary new roofing system
featuring genuine, thick, hand-split slate.
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Architectural Building Components

Booths 512, 514

11625 N. Houston Rosslyn Rd.

Houston, TX 77086

281.931.3986 fax 281.931.3989

Architectural Building Components manufactures standing seam
roofing for the Gulf Coast. We offer five different profiles, soffit
and trim up to 32" long. New products include 16 gage re-roof
zees, 3" low slope standing seam panels, round and square one
piece downspouts up to 32 feet, and 7" box gutter up to 40 feet.
Lead time for orders is 3-5 days in most cases.

Architectural Leaded Glass

Booth 131

9021 Santa Clara Dr.

Dallas, TX 75218

214.827.8325 fax 214.827.8325

Architectural Leaded Glass was formed in 1979 to meet a need for
original site specific art glass panels. We design, fabricate and
install stained glass, beveled glass, large bonded glass, etched
glass, and dalles glass panels. We have extensive experience
in residential construction as well as religious facilities and
commercial spaces.

Arlington Cast Stone Inc.

Booth 223

721 W. Hurst Blvd.

Hurst, TX 76053

817.284.5933 fax 817.284.1378
www.arlingtoncaststone.com

Cast Stone is a highly refined mixture of Portland Cement and
graded aggregates to simulate natural stone. Combined with it's
ability to stimulate or reproduce an almost limitless variety of
natural stone, cast stone can be integrally reinforced with steel
and precisely colored through aggregates or mineral oxides.

Armstrong World Industries

Booth 528

2500 Columbia Ave.

Lancaster, PA 17603-3001
817.281.0371 fax 717.396.4314
www.armstrong.com

Arriscraft International

Booth 802

3100 Carlisle, Ste. 125

Dallas, TX 75204

214.855.5051 fax 214.855.5254
www.blacksonbrick.com

Art Holdings

Booth 120

2025 Midway Rd.

Carrollton, TX 75006

972.701.9496 fax 972.701.9664
www.artholdings.com

Art Holdings is an intuitive, art source servicing corporate and
design clients in the selection, production, framing and installa-
tion of every kind of artwork from prints to extraordinary originals

and sculptures. Our expert art consultants collaborate with clients
to create planned environments that inspire and reflect their
image and values.

Associated Truss & Lumber

Booth 311

388 S. Larkin

Sunnyvale, TX 75182

972.226.1973 fax 972.226.9253
www.associatedtruss.com

Associated supplies TrusSteel noncombustible cold-formed steel
trusses that are easy to specify, design and inspect. Guide specs,
UL and NER listings, and details are available on CD. We also
provide wood & metal framing to a second inspection.

Avatech Solutions

Booth 322

4322 N. Beltline Rd., Ste. B-110

Irving, TX 75038

972.570.0007 fax 972.570.7505
www.avatechsolutions.com

Avatech Solutions, a Cornerstone Partner of the AlA, offers train-
ing, support, integration, and design automation solutions for
the architecture, building, design, and facilities management
markets. We work with clients to improve workflow processes and
reduce bottlenecks without disrupting production.

Baten Associates

Booth 630

4557 Alta Vista Ln.

Dallas, TX 75229

214.357.9748 fax 214.353.9353

We will be displaying natural cork flooring in 12x12 and 12x24 tile
both pre-finished and unfinished. All tile patterns are also offered
in pre-finished floating plank 12x36. Custom colors are available.
Also on display, bamboo plank flooring offered in natural tones
and custom colors, and recycled vinyl flooring for commercial
kitchens and sport facilities.

Beach Sheet Metal Co., Inc.

Booth 926

353 Long Creek Rd.

Sunnyvale, TX 75182

972.226.4440 fax 972.226.4441
www.beachsheetmetal.com

Beach Sheet Metal offers a complete line of beautiful hand-
crafted architectural metal products, including dormers, cupolas,
finials, conductors, chimney caps, venthoods, countertops, sinks,
bathtubs, mailboxes, awnings and column caps. They also install
standing seam metal roofs.

BellGroup Insurance

Booth 704

16980 Dallas Pkwy., Ste. 100

Dallas, TX 75248

972.581.4857 fax 972.581.4858
www.ebellgroup.com

BellGroup Insurance is an Independent Insurance Agency and
Financial Services firm with offices in Dallas, Irving and Houston,
specializing in Architects'/Engineers’ Professional Liability Insur-
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ance as well as other property and casualty insurance, financial
services and personal insurance for the profession.

Benjamin Moore

Booth 305

700 West Kearney St.

Mesquite, TX 75149

972.285.6346 x.1402 fax 888.285.6346
www.benjaminmoore.com

Best Bath by Fiberglass Systems

Booth 631

4545 Enterprise

Boise, ID 83705

800.727.9907 fax 208.342.6832
www.best-bath.com

Manufacturer of TAS/ADA-compliant roll-in and transfer show-
ers for independent and assisted living. Available for new
construction and renovation, many models feature “no recess”
application, 1/2" wall thickness, and 45% ceramic finish. An
architectural binder and samples available upon request at
866.841.1698 or fax request to 800.627.0929. AIA Continuing
Education (HSW) classes available at no charge.

Best-Rite Mfg./Trinity Furniture

Booth 315

2885 Lorraine Ave.

Temple, TX 76501

800.749.2258 fax 800.697.6258
www.bestrite.com

WWW. pews.com

Best-Rite Manufacturing, dba Trinity Furniture Manufacturing,
manufactures visual display products, boards and cases in addi-
tion to ecclesiastical furnishings both fixed and moveable.

Bill Roberts Sales Inc.

Booths 820, 822

4540 Bordeaux

Dallas, TX 75205

214.526.3366 fax 214.526.3367

Birdair, Inc.

Booth 619

65 Lawrence Bell Dr.

Ambherst, NY 14221

716.633.9500 fax 716.633.9850
www.birdair.com

Birdair offers architectural solutions in tensioned membrane
and lightweight roofing structures covering: convention centers,
amphitheaters, field houses, concourses, and entrance canopies.
Birdair also offers several models of pre-assembled shade struc-
tures to enhance landscapes with weather protection for pools,
queue lines, cafes, etc. We also provide design/build resources
for project team support.
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Boise Building Solutions-Distribution

Booth 324

3930 Duncanville Rd.

Dallas, TX 75236

800.966.3334 fax 214.337.1611

www.bc.com

Boise Building Solutions Distribution will display Trex decking and
railing products. Trex is composed of reclaimed/recycled hard-
woods and polyethylene that is extruded into a variety of colors
and sizes. Trex composite decking products are used on some of
the most beautiful and highest quality decks in the United States,
including The Presidential Trail at Mount Rushmore.

Boral Bricks, Inc.

Booth 720

1400 N. Broadway St.

Carrollton, TX 75006

972.245.1542 fax 972.242.8172
www.boralbricks.com

Boral Bricks, Inc. is America’s largest brick manufacturer. Boral
Bricks offers the largest selection of color, styles, and specialty
items in the United States. Products include our Architectural
Series, Special Brick Shapes, 17th Century Moulded Brick prod-
ucts, Boral genuine Clay Pavers, PastelCote, and our newest look,
Boral Liberty Classic Stone.

Boral Material Technologies

Booth 521

45 NE Loop 410, Ste. 700

San Antonio, TX 78216

210.349.4069 fax 210.979.6110
www.boralmti.com

Boral Material Technologies is a supplier of recycled materials to
building product manufacturers increasing their recycled con-
tent, reducing their environmental footprint and enhancing their
performance. Boral is a leading marketer of fly ash, bottom ash,
and FGD gypsum to the construction industry providing techni-
cal assistance and specification support services for architects,
contractors, and structural engineers.

Brants Company, The

Booth 314

1600 W. 7th St.

Fort Worth, TX 76102

817.339.3136 fax 817.336.8257
www.brantscompany.com

The Brants Company, a Wortham Partner, is an independent,
privately owned insurance agency, serving the needs of over
4000 clients. As a Wortham Partner, our organization is one of
the leading firms in the U.S. and represents the world’s strongest
and most respected insurance companies, offering Architects/
Engineers professional liability, business and personal insurance
coverage, and health and life insurance bonds.

Brick & Stone Graphics

Booth 725

10310 Plano Rd., Ste. B

Dallas, TX 75238

214.343.0573 fax 214.349.4776
www.brickstonegraphics.com

Engraved brick, tile and stone is the key to your next fundraiser!

IDEAS EXPOSITION

Create a walk or wall of honor or a designated memorial area
that gives permanent recognition to donors and provides beauty
while preserving history. The engraved brick program is an
ongoing fundraiser which can be repeated as often as suits
your organization.

Burke Mercer Flooring Products

Booth 924

2250 S. Tenth St.

San Jose, CA 95112

817.456.8086 fax 817.267.9918
www.burkemercer.com

Burke Mercer, an award-winning manufacturer of flooring
products, combines innovative design and function in wall
base, stair treads, flooring and accessories. Introducing Burke
Merge, a Safetyglow photoluminesent stair tread, illuminating
critical surfaces by outlining a safer exit during emergency
conditions and introducing our commercial vinyl tile in wood
and quarry design.

C.C.P.C. of Texas

Booths 608, 610, 612

P.O. Box 937

Euless, TX 76039

817.540.4437 fax 817.545.7254
WWWw.ccpc-texas.org

The Cement and Concrete Promotions Council of Texas is a nonprofit
corporation compiled of manufacturers and distributors of Portland
cement. The residential/light commercial division promotes the
use of concrete in residential and light commercial construction,
“championing” Insulated Concrete Forms (ICFs). Reward Wall Sys-
tems of Omaha, Nebraska and Quad-Lock Building Systems Ltd. of
Surrey, BC (Canada) will display individual products.

CADVisions, Inc.

Booths 604, 606

1950 Stemmons Frwy, 2060 Infomart

Dallas, TX 75207

214.741.2323 fax 214.741.2407
www.cadvisions.com

CADVisions, Inc. is an Autodesk-authorized system center and
premier support center. In business since 1991, we specialize in
providing premier CAD solutions to architectural professionals.
Come by our booth to see the latest in software tools available
from Autodesk including AutoCAD, Architectural Desktop, Archi-
tectural Studio, Autodesk VIZ, and more.

CADVisions, Inc./Roger Beheymer

Booth 330

1950 Stemmons Frwy, 2060 Infomart

Dallas, TX 75207

214.741.2323 fax 214.741.2407
www.cadvisions.com

CADVisions and Roger Beheymer offer visualization tools and
services for architects including CAD solutions and contract ani-
mations. Come by our booth to see SketchUp which is deceptively
simple, yet amazingly powerful software for creating, viewing,
modifying and communicating 3D concepts quickly and easily.
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Carholine

Booth 723

350 Hanley Industrial Ct.

St. Louis, MO 63144

314.644.1000 fax 314.644.2246
www.carboline.com

Carboline utilizes its comprehensive line of high-performance
coating, linings, floor and wall systems and fire protection materi-
als to engineer coating systems to fit nearly any need. Carboline
will showcase it's growing line of products that combines corro-
sion protection and aesthetics to a new level.

Celcrete, LLC

Booth 219

11600 Bandera Rd., Ste. 102-170

San Antonio, TX 78250

210.834.4447 fax 210.681.5821
www.celcrete.com

Celcrete Moldings a Natural Cantera style look are made out
of an ultra lightweight, Autoclaved Aerated Concrete(AAC). Fast
and easy to install, fire, water and UV ray resistant, and environ-
mentally friendly. Celcrete Moldings add an architectural touch
that gives character and beauty to your building and remodeling
projects. Many styles to choose from, or we can custom make
moldings to fit your needs.

CF Jordan

Booth 711

9639 Greenville Ave.

Dallas, TX 75243

214.349.7900 fax 214.349.7910
www.cfjordan.com

Jordan is a multimillion-dollar, EI Paso-based general contractor
with regional offices in Dallas, Austin, College Station, Phoenix
and Tucson, and field offices throughout the Southwest. Projects
include office buildings, hotels, healthcare, K-12 and university
buildings, warehouses, industrial plants, sports complexes,
military defense and multi-family residential projects.

Chapman Building Systems

Booths 902, 904

5275 Hwy 27 E.

Kerrville, TX 78028

830.792.5050 fax 830.792.3050
www.sips-chapman.com

Chapman Building Systems, Inc. is a manufacturer of the R-
Control® SIP specializing in combining panels with other building
systems for residential and light commercial projects.CBSI is also
a supplier of engineered wood products as a part of the structural
package. Our construction-based approach insures maximum
efficiencies in SIP use.

Chemical Lime Co.

Booth 406

350 APG Ln.

New Braunfels, TX 78132

800.292.5278 fax 830.625.0552
www.chemicallime.com

Chemical Lime Company produces and supplies CHEMSTAR Type
S Lime which is manufactured to meet or exceed ASTM and UBC
standards for masonry and finishing lime purposes. In cement-
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lime and mortar cement mortars/plasters, CHEMSTAR Type S lime
contributes to high workability, excellent sand carrying capacity
and board life, which results in superior flexural bond strength
and water resistance.

ChemRex, Inc.

Booth 404

1225 Precinct Line Rd., Ste. T

Hurst, TX 76054

817.907.6129 fax 817.589.8391

ChemRex®, part of Degussa Construction Chemicals’ Building
Systems Group is an industry leader in the manufacture of con-
struction chemicals and building products for the construction
industry with an expansive product offering that includes joint
sealants, waterproofing membranes, grouts, concrete repair prod-
ucts, clear sealers, performance flooring, and wall coverings.

Childcraft Education Corp./abc School Supply

Booth 412

2920 0Old Tree Dr.

Lancaster, PA 17603

800.631.5652 fax 888.532.4453
www.childcraft.com

Childcraft Education and abc School Supply create exclusive
award winning furniture. By using our expertise in education,
creativity, and quality, we develop new lines of educational fur-
niture for schools, daycares and classrooms everywhere.

Cold Spring Granite Company

Booth 413

202 S. Third Ave.

Cold Spring, MN 56320

320.685.3621 fax 320.685.8490
www.coldspringgranite.com

Cold Spring Granite is a full service supplier of domestically
quarried granite for building facing (interior and exterior), paving,
landscape areas, and industrial use. Included in our product line
are slabs and thin tile.

Complete Landsculpture, Inc.

Booth 103

2171 Shorecrest Dr.

Dallas, TX 75235

214.358.5296 fax 214.357.5121
www.completelandsculpture.com

Conservatek Industries, Inc.

Booth 615

498 N. Loop 336 E.

Conroe, TX 77301

936.539.1747 fax 936.539.5355
www.conservatek.com

Ideally blending form and function, Conservatek's ALUMADOME™,
SPECTRAFORM™, and STADIAFORM™ systems offer architects and
designers an unmatched selection of building envelope shapes
and geometric designs that can serve as stunning feature ele-
ments in a wide variety of both overhead and space wall appli-
cations. We offer single source responsibility for the innovative
structural framing and glazing materials of your choice.

CopperCraft

Booth 803

4995 Keller Haslet Rd.

Keller, TX 76248

800.486.2723 fax 817.490.9661
www.coppercraft.com

CooperCraft combines old world craftsmanship with modern day
technology to provide high quality yet affordable architectural
sheet metal products. Choose from standard products or custom
design. Product lines include dormers, cupolas, spires, roof drain-
age products, and roofing/cladding materials including copper,
aluminum and zinc.

Coupralux

Booth 431

1616 C High Line Dr.

Dallas, TX 75207

214.760.0077 fax 214.760.0080
www.coupralux.com

We are one of the largest art resources for Iris Giclee Prints with
over 250 artists, featuring over 3600 images available on fine art
watercolor paper and heavy artist canvas. Stop by our booth and
put your name in a drawing to win a free Iris print.

CPI International/Conner-Legrand, Inc.

Booth 326

28662 N. Ballard Dr.

Lake Forest, IL 60045

800.759.6985 fax 847.816.0425
www.cpidaylighting.com

CPI's newest innovation is ControlLite®, an intelligent, self-
adjusting daylighting system that provides dramatic energy
savings, CPI pioneered the use of polycarbonate translucent
panels for architectural use two decades ago, and continues
to develop specialized products such as standing seam trans-
lucent systems, hurricane endurance designs and “Class A”
fire-resistant systems.

Cultured Stone- a division of Owens Corning

Booth 818

P.0. Box 270

Napa, CA 94559

800.255.1727 fax 707.255.5572
www.culturedstone.com

Cultured Stone® products provide the beauty of natural stone at
about half the cost and one quarter the weight of full thickness
stone. With a 50-year limited warranty, Cultured Stone® products
come in a wide variety of veneer textures and colors, architectural
trim products and pavers for patios.

Daktronics, Inc.

Booth 118

11886 Greenville Ave., Ste. 106

Dallas, TX 75243

972.680.8511 fax 972.480.9396
www.daktronics.com

Daktronics is a leading designer and manufacturer of score-
boards, electronic message centers and large screen video
displays for sports, business and government customers
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around the world. We have four locations throughout Texas to
serve your needs with offices in Dallas, San Antonio, Houston
and Lubbock.

Dal-Tile Corporation

Booth 724

7834 C.F. Hawn Frwy.

Dallas, TX 75217

214.309.4535 fax 214.309.4584
www.daltile.com

As the largest manufacturer and distributor of ceramic tile
and natural stone in North America, Daltile represents the
most extensive product line to the commercial and residential
markets. From wall tile and quarry, to unglazed ceramic mosaics,
to sophisticated large unit porcelain floor tile, Daltile offers the
broadest range of ceramic tile and stone.

DC CADD Company, The

Booth 212

800 N.W. Loop 410, Ste. 390-S

San Antonio, TX 78216

210.344.5181 fax 210.525.1202
www.dccadd.com

We provide Autodesk software and services for the architecture
and related industries. Our consultative approach to solving
your design automation needs insures that you receive the best
solutions and the best return on your investment. D.C. CADD
provides consultation, training, customization and implementa-
tion services to assist you in becoming as efficient as possible in
the least amount of time.

de la Frontera

Booth 901

PO Box 978

Salado, TX 76571

254.718.4119 fax 254.933.2885
www.delafrontera.com

de la Frontera is a Texas-based company that focuses on the
custom production of specialty stone vessels, copper sinks, and
hand-painted sinks and tile, along with the creation of various
architectural elements crafted from cantera stone.

Discreet, a division of Autodesk

Booth 402

10 Rue Duke

Montreal, Quebec, Canada H3C 2L7
514.393.1616 fax 514.393.0110
www.discreet.com

Unleash your maximum creativity with the world’s best-selling
and award-winning 3D solution. 3ds max contains the essential
high-productivity tools required for creating eye-catching film
and television animation, cutting-edge games, and distinct
design visualizations.

Domco Tarkett Commercial

Booth 318

170 S. Oliver St.

Houston, TX 77007

713.344.2731 fax 713.344.2769

Domco Tarkett Commercial manufactures a variety of com-
mercial flooring products through Azrock, Tarkett Sommer and
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Tarkett brands in the United States and Canada. All products
offer durability, ease of maintenance and lower lifecycle cost
which add to the beauty of its design. We offer a comprehensive
range of environmentally friendly flooring options ideal for any
application.

Don Young Co. - Custom Windows

Booth 807

8181 Ambassador Row

Dallas, TX 75247

214.630.0934 fax 214.630.0406
www.dycwindows.com

The Don Young Company is your friendly local window factory. We
manufacture single and double hung thermally broken aluminum
windows and SunShield® Vinyl windows, custom built for resi-
dential and light commercial retrofit markets. Including shapes,
casements, awnings, and storm windows and doors, we offer
experienced local support throughout the sales process.

Dryvit Systems, Inc.

Booth 420

One Energy Way

W. Warwick, Rl 02893

401.822.4100 fax 401.822.1980
www.dryvit.com

Dryvit will display its wide array of systems and products to
include: Moisture Drainage EIFS, Classic Cement and Plaster
Systems™, TerraNeo™ Finishes, Royal Building System™ and
more. Also available will be an independent study conducted by
Oak Ridge National Laboratory showing that Dryvit is 84% more
energy efficient than six other claddings, including brick.

Duo-Gard Industries

Booth 220

40442 Koppernick Rd.

Canton, MI 48187

734.207.9700 fax 734.207.7995
www.duo-gard.com

Translucent day-lighting systems for ‘green building’ renovation
and new construction create design/build solutions for windows,
walls, skylights, canopies, walkways with versatility, aesthetics,
energy efficiency, and economy. Also smoking shelters and bus
shelters.

DuPont Storm Room with Kevlar

Booth 520

4434 Harlanwood Dr., Ste. 221

Fort Worth, TX 76109

817.925.2877 fax 817.920.7933

The DuPont StormRoom™ with Kevlar® is an above ground in-
home storm shelter, available in several rectangular configura-
tions, that feature the incredible strength of DuPont™ Kevlar®
Sheathing built inside reinforced wall panels. The StormRoom™
with Kevlar® uses the same material found in bullet-resistant
vests that help protect the police and military forces.
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Dur-A-Flex, Inc.

Booth 721

95 Goodwin St.

East Hartford, CT 06108

800.253.3539 fax 860.528.2802
www.dur-a-flex.com

Whatever your flooring needs, Dur-A-Flex has the right solutions.
Our versatile seamless flooring applications provide improved
safety, minimum downtime, easy maintenance and long lasting
performance. With 35 years of experience, innovation, and a
nationwide network of quality flooring contractors, Dur-A-Flex,
is the smart choice.

DW Distribution, Inc.

Booth 303

PO Box 1660

DeSoto, TX 75123-1660

800.394.1992 fax 214.381.3589
www.dwdistribution.com

DW Distribution will display Universal Wood products, glass
reinforced polymer columns and millwork by Crown Column
and Millwork, and Nascor’s wide flange I-Joist. Universal Wood
Products offers a complete line of architectural high relief and
embossed moldings of classical and traditional designs. Nascor’s
I-Joist offers superior strength and rigidity as well as numerous
on-site benefits for the installer.

East Jordan Iron Works, Inc.

Booth 907

10 W. 5th St.

San Angelo, TX 76903

325.653.0105 fax 325.653.0746

We cover the infrastructure. Our construction castings include:
storm and sanitary manhole frames and covers, drainage cast-
ings such as trench grates, curb inlets and catch basins, utility
construction castings, tree grates, airport and port authority cast-
ings, meter boxes, monument boxes and covers, fire hydrants,
gate valves and valve boxes.

Eklund’s Inc.

Booth 809

P.O. Box 1566

Grapevine, TX 76099

817.494.2030 fax 817.488.9158
www.eklunds.com

Eklund’s Inc. has been in business as a custom cab and cab
interior finish out fabricator since 1984. We utilize state of the
art techniques and long lasting, serviceable and cost efficient
materials which meet the highest industry standards and the
most stringent codes. With offices in Dallas, Houston, Kansas
City and Chicago, we are meeting the needs of the industry
nationwide.

Epic Metals Corporation

Booth 218

Eleven Talbot Ave.

Rankin, PA 15104

412.351.3913 fax 412.351.2018
www.epicmetals.com

Epic Metals is the innovative leader in the design/production
of structural long-span acoustical roof deck and composite
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floor deck ceiling systems. Our product lines address not only
uncluttered long spans of up to 55 feet, but also state-of-the-art
interior sound control. Epic has the panels for any project requir-
ing uncluttered, open public spaces.

Executive Wall Concepts Inc.

Booth 424

1224 N. Post Oak Rd., Ste. 178

Houston, TX 77055

713.688.7008 fax 713.688.3624

WWW.ewc.com

Executive Wall Concepts, Inc. is a quality custom installation
company specializing in fabric wrapped panels for ceilings and
walls. Panels can be acoustic, tackable, orimpact resistant. EWC
is a Texas based, 23-year-old firm with a history of many high
profile custom installations.

F.I.C. Millwork Group, Ltd.

Booth 909

2310 Manana

Dallas, TX 75220

972.444.0805 fax 972.444.0833

Eagle Windows and Doors give you a way to welcome every ray of
light. Extruded aluminum exteriors, 50 standard colors, are reason
enough to visit booth 909 to see for yourself how your residential
or commercial project can be built to match your dreams for a
lifetime of enjoyment.

Featherlite Building Products

Booths 611, 613

2821 W. 7th St.

Fort Worth, TX 76107

817.332.4101 fax 817.390.2404
www.brick.com

Featherlite Building Products is the largest concrete masonry
producer in the Southwest offering an economic solution for
diverse, distinctive concrete masonry construction that combines
concrete’s durability, and ease of maintenance with unlimited
aesthetic opportunities. Featherlite is a member of the Acme
Brick family of companies.

Fencecrete America, Inc.

Booth 113

15089 Tradesman Dr.

San Antonio, TX 78249

210.492.7911 fax 210.492.8943
www.fencecrete.com

Fencecrete America offers precast fencing in a variety of styles
including ranch rail, woodgrain, brickstyle, stuccostyle and rock-
style privacy fencing or combination fencing with wrought iron.
We also offer a single wythe masonry wall system. Our products
are far less expensive than conventional masonry fencing since
they are lifetime products and are maintenance free.
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Gaco Western

Booth 102

PO Box 59971

Dallas, TX 75229

214.902.8940 fax 214.902.8942

Www.gaco.com

Gaco Western manufactures high performance elastomeric
coatings and polyurethane foam for the construction industry.
Since 1955, Gaco has specialized in roofing, decking, and
waterproofing.

Gate Precast/Gate Concrete Products Company

Booth 705

3201 Veterans Dr.

Pearland, TX 77584

281.485.3273 fax 281.485.7644
www.gateprecast.com

www.gateconcrete.com

Gate Precast/Gate Concrete Products currently produces
“Architectural Precast Concrete” and “Precast, Prestressed
Hollow-Core Planking” from 9 PCI certified manufacturing
plants. Gate’s design and construction management along with
our superior quality product is why we are the “Preferred Precast
Producer,” constructing projects covering the entire east half of
the United States.

Georgia-Pacific GYPSUM DIV.

Booth 832

2411 Sheraton Rd.

Denton, TX 76209

940.381.0409 fax 940.381.5399
Www.gp.com/gypsum

Our booth will showcase innovative glass-mat faced DensGuard
products: Dens Glass Gold Exterior Guard, Dens Glass Ultraliner
Shaft Guard, Dens Shield Tile Guard, Dens Deck & Dens Deck Prime
Roof Guard, and our brand-new Dens Armor Guard Interior Panels.

Glass Block Shop, Inc./First Impression Glass

Booth 124

2144 Royal Ln., Ste. 300

Dallas, TX 75229

972.243.7343 fax 972.243.3666
www.xpressionglass.com

Glass Block Shop will present two designer glass products at the
TSA Expo. Pittsburgh Corning Glass Block, is the standard in the
industry, unsurpassed for quality and support. New and exciting
Xpression Glass is a hand made cast glass product with infinite
design possibilities. It has been called a “designers dream.”

Graffixx, Inc.

Booth 422

3120 Spur 124

Tyler, TX 75707

903.526.1957 fax 903.526.1957

Graffixx, Inc. provides design and application of wall graphics,
murals and mascots, etc. for educational facilities. We work
closely with architects, contractors and owners to ensure their
ideas are presented in final form at the highest quality at an
affordable price. In 17 years with 500 clients, we have obtained
a wide range of experience.

Graham Marcus, Inc.

Booth 628

1000 Jupiter Rd., Ste. 800

Plano, TX 75074

469.241.1834 fax 469.241.1849
www.grahammarcus.com

Graham Marcus, Inc. provides building inspection, code com-
pliance, energy code, AIA/CES approved training, and quality
assurance services. Our consulting services have assisted design
professionals with multimillion dollar projects of all major build-
ing types. Our Energy Code Team can provide the new State of
Texas required energy reports and certified inspections.

Granite Mountain Stone Design

Booth 411

2400 W FM 1431

Marble Falls, TX 78654

830.693.3116 fax 830.693.1757
www.granitemountainstonedesign.com

Granite Mountain Stone Design provides custom countertops in
a wide variety of granite and stone products that you can truly
customize and have installed within two weeks. Choose customized
kitchen countertops, bathroom vanity tops, tile, tables, fireplace
surrounds, mantles, showers, benches, paving stones, and more.

graphicsdfw

Booth 116

703 McKinney Ave., Ste. 110

Dallas, TX 75202

214.741.4111 fax 214.741.3003

graphicsdfw for 20 years has served the architect and designer
with a wide selection of tools and materials. The HAF-RAK hanging
fileis featured in this year’s exhibit. The HAK-RAK file is designed
to organize half size drawings (11x17 to 18x24) available in six
(two on casters) inexpensive and accessible models.

Guiding Light Technology, Inc.

Booth 911

7826 Stagecoach

San Antonio, TX 78227

866.674.1899 fax 210.670.9214
www.guidinglighttechnology.com

Catastrophes involving fire, explosion, or structural collapse put
atrisk all electrical systems, including emergency power supplies.
The objective of long lasting glow in darkness photoluminescent
materials is to circumvent these hazards by offering egress sys-
tems that do not use electricity, battery back up or power at all.

Hafele America Co.

Booth 232

3235 10th St. N

St. Petersburg, FL 33704

727.827.1425 fax 727.827.1394
www.hafeleonline.com

Hafele America Co. offers choices for architects, specifiers, and
designers in quality architectural and builders hardware. From
HAWA sliding door hardware for wood and glass doors, to Dialock
Identification and Locking system, to HEWI from Hafele bathroom
support systems, rely on Hafele.
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Hanscomb Faithful & Gould

Booth 627

12801 N. Central Expy., Ste.1420

Dallas, TX 75243

972.458.9040 fax 972.458.7271

Hanscomb Faithful & Gould is an independent construction con-
sulting firm providing a range of services to clients undertaking
engineering and construction related activities. Hanscomb Faith-
ful & Gould provides a comprehensive range of project manage-
ment, value engineering, cost control, schedule control, and
quality control services at all stages of project development.

Hanson Brick

Booth 814

27111 Hwy 281 N.

San Antonio, TX 78260

830.980.7071 fax 830.438.7141

Hanson Brick & Tile operations include twenty clay brick plants,
two concrete brick plants, and seven concrete roof tile plants.
Hanson Brick & Tile operates in eight US states and two Canadian
Provinces.

Hendee Enterprises, Inc.

Booth 308

9350 South Point Dr.

Houston, TX 77054

713.796.2322 fax 713.796.0494
www.hendee.com

Hendee has been in business for over 20 years and specializes
in the design, manufacture and installation of backlit, interior,
and exterior awnings, canopies and signage. Hendee also
provides shade and windscreen for picnic areas, playgrounds,
waterparks, schools, ball park bleachers, automobile dealers
and car washes. We are also often called upon to assist with the
design and manufacture of interior fabric applications as well
as innovative tension structures.

Hi-Tec Flooring Distributors, Inc./Altro Safety Flooring
Booth 307

13230 Hempstead Hwy. #310

Houston, TX 77040

713.460.3523 fax 713.460.3528

Hi-Tec Flooring Distributors, Inc. will display Allstate wallbase,
molded vinyl tile and rubber tile, Altro safety flooring, Dinoflex
sports floors, Expanko cork flooring, Rover stone flooring, and a
variety of Tarkett Sommer/Altro safety flooring. Stop by booth 307
to view larger samples, brochures, and information on LEEDS
and green products.

Hull Historical, Inc.

Booth 712

201 Lipscomb St.

Fort Worth, TX 76104

817.332.1495 fax 817.332.1496
www.hullhistorical.com

Hull Historical Millwork is the state’s leading millwork provider
fabricating doors, windows and moldings for historical projects
throughout the state. Hull Historical, Inc. has worked on over
twenty courthouses, and their quality is confirmed as an AWI
premium quality mill.
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ICI Paints

Booth 805

16514 Cornwall

Houston, TX 77040

832.467.1343 fax 713.408.7592
www.icipaintsstores.com

ICI Paints is a worldwide manufacturer of architectural and
industrial coatings for every need. We have the right products and
the right colors to fit the needs of the architectural and interior
design community, and with dedicated specification consultants,
they can help find the right product or color for you.

Indoor Environmental Consultants, Inc.

Booth 621

8305 Hwy. 71 W., Ste. 202

Austin, TX 78735

512.637.1831 fax 512.637.1821
www.iecinc.net

Indoor Environmental Consultants is an established dynamic
company with over 75 years of combined experience covering
indoor environmental issues and indoor air quality. Our organiza-
tion is dedicated to the detection and identification of possible
problem areas in a structure from the start of construction to
building completion which may have negative effect on indoor
air quality.

Innovative Lighting

Booth 313

1915 Peters Rd., Ste. 108

Irving, TX 75061

972.721.1177 fax 972.554.8477
www.innovative-lighting.com

The TruFlex System - the only preassembled cold cathode system
- manufactured exclusively by Innovative Lighting, Inc. Available
in any configuration you can imagine, easy to install and simple
to maintain. We offer a full line of products and systems that
are safety tested and UL listed to assure you the highest quality
standards in the industry.

InPro Corporation

Booth 205

S80 W18766 Apollo Dr.

Muskego, Wl 53150

800.222.5556 fax 262.679.5407
www.inprocorp.com

InPro Corporation manufactures interior and exterior architectural
products in four divisions: IPC Door and Wall Protection Systems
featuring corner guards, handrails, wall guards and more; Joint-
Master Architectural Joint Systems featuring thermal, seismic,
exterior and fire barrier systems; Clickeze Privacy Systems fea-
turing cubicle tracks, curtains and accessories; and Signscape
Signage and Wayfinding featuring identification, directional,
regulatory and informal interior signage.

IDEAS EXPOSITION

Interceramic Tile & Stone

Booths 825, 827

2333 S. Jupiter Rd.

Garland, TX 75041

214.503.5424 fax 214.503.5489
www.ceramictileintr.com

Since 1997, Interceramic has manufactured ceramic floor
and wall tiles of the highest quality in the U.S. and Mexico by
using state-of-the-art technology, strict controls, and thorough
testing of raw materials. Interceramic Tile and Stone Galleries
distributes Interceramic Tile, other tiles and tile-related products
and offers a large and varied collection of tile and tile trim.
Selections for specifications should be made using the catalog
or the website.

International Code Council

Booth 804

5360 Workman Mill Rd.

Whittier, CA 90601

562.699.0541 x3285 fax 562.699.4522
www.iccsafe.org

The ICC publishes comprehensive construction codes used by
enforcement and design professionals throughout the U.S. and
abroad. Additional services include education, certification and
software programs.

Invironmentalists/DuPont Flooring Systems, The

Booth 109

2451 Stemmons Frwy.

Dallas, TX 75207

214.630.9800 fax 214.583.1370
www.theinvironmentalists.com

As The Invironmentalists™, we provide continuous care of your
facility designed to keep your interior space vial beyond opening
day and, in the long run, reduce the environmental footprint. Our
professionals begin with an interior assessment to determine
your product and service needs. We then recommend how best to
meet our goals through a combination of products & installation,
interior vitalization and reclamation.

ISG Resources

Booth 706

10653 S. River Front Pkwy., Ste. 300

South Jordan, UT 84095

801.984.9400 fax 801.984.9410
www.flyash.com

ISG Resources is the nation’s largest marketer of fly ash and
bottom ash for building products industries. Specializing in ser-
vice to ready mixed concrete producers, ISG also manufactures
innovative products including aerated concrete and a full line
of mortars, stuccos, blocks, bricks, and pavers utilizing coal
combustion products.

J.M. Huber Corporation

Booth 415

PO Box 2805

Edmond, OK 73083

405.340.3295 fax 405.340.4129
www.huberwood.com

J.M. Huber Corporation makes specialty 0SB products including
Advantech (high performance flooring & sheathing), Advantech
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Engineered Lumber Products, and Performax Industrial Products. We
were voted No. 1 in the United States from NAHB in the 0SB category
by 6000 builders nation wide on “Quality” for two years running.

J.W. Fox Sales Company/American Stair Company

Booth 626

PO Box 2014

Grapevine, TX 76099

817.481.5559 fax 817.488.4582

Save time and money using American Stair Company’s prede-
signed metal stairs, treads, and railings featuring the new “glow-
in-the-dark” safety tread, lighting the emergency way out during
a power failure. North Carolina Granite Company produces white
granite free of vertical cracks and natural bed planes, guaranteed
a perfect match for granite taken 100 years ago or today. They
also quarry an array of other granite colors.

Jackson Wholesale

Booths 225, 227

2146 Empire Central

Dallas, TX 75235

214.357.9819 fax 214.357.0770

We travel the world to acquire new and high quality products
at marketable prices. Our products include cast iron, granite,
bronze, marble, Jackson made concrete, and pottery from Italy,
Greece, China, Vietnam, Mexico, and the U.S.

James Hardie Building Products

Booth 622

26300 La Alameda

Mission Viejo, CA 92691

800.348.1811 fax 949.367.0185
www.jameshardie.com

The world leader in fiber-cement based technology and manufac-
turing, James Hardie Building Products markets a broad range of
products: Hardiplank® lap siding, Hardipanel® vertical siding,
Hardie Shingleside® Shingles, HardiTrim®, Hardisoffit® panels,
Hardibacker® and Hardibacker 500™ Ceramic Tile Backerboard.
Our lightweight and resilient products combine the appearance
and workability of wood with the durability that only a James
Hardie product can deliver.

JEH/MSI Supply

Booth 715

521 Acme St.

Denton, TX 76206

866.847.5112 fax 877.886.0780
www.jeh-esi.com

JEH/MSI Supply is a leader in roofing supplies. We have divi-
sions that specialize in drywall, masonry, metal roofing, and
tile. JEH/MSI offers Vermont slate, China slate, Ludowici clay
tile, Monierlife tile concrete and of course all asphalt roofing
products. We pride ourselves on fast and accurate deliveries.
JEH/MSI is a division of Eagle Supply Group.
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Johns Manville

Booth 105

P.0. Box 5108

Denver, CO 80217-5108

913.339.9339 fax 913.339.9435

Www.jm.com

Johns Manville has revolutionized the insulation industry by intro-
ducing naturally white formaldehyde-free fiber glass insulation.
Additionally, M insulation is made of 25% recycled glass, reduc-
ing the impact of landfills by 90,000 tons. When you consider the
incredible sustainability of JM formaldehyde-free insulation, it
doesn’t make sense to specify anything else.

Johnson Screens

Booth 708

P.0. Box 64118

St. Paul, MN 55164

651.638.3235 fax 651.638.3266

Johnson Screens developed a unique manufacturing process for
profile wire, providing customers with creative and functional
solutions for their projects. We have achieved preeminence in the
creation of industrial screen material. The strength, precision,
and design flexibility that characterize our screens makes them
ideal for a broad range of applications such as wall coverings,
venting, column covers, floor grating, and other applications.

Karndean/Specialty Products

Booth 815

709 109th St.

Arlington, TX 76011

800.873.3434 fax 817.649.1911

Since its inception in 1973, Karndean International has been
combining the dramatic effect of texture and color tone to recre-
ate the timeless elegance and authentic appearance of natural
materials such as slate, marble and timber in a range of vinyl tile
and vinyl plank products. This diverse group of flooring materials
is distributed regionally by Specialty Products Company.

Kelly-Moore Paint Co.

Booth 713

301 W. Hurst Blvd.

Hurst, TX 76053

817.804.3345 fax 817.268.8108
www.kellymoore.com

Since 1945, Kelly-Moore Paint Company has manufactured and
distributed quality architectural and industrial coatings. We
are committed to the development and production of quality,
environmentally friendly products meeting the ever changing and
demanding requirements the design community encounters.

Key Enterprises

Booth 914

17 Hidden Acres

Round Rock, TX 78664

512.246.9776 fax 512.246.9786
www.keyenterprises.com

Key Enterprises specializes in educational furniture and equip-
ment for K-12 public and private schools, colleges and universi-
ties as well as commercial and private institutions. Featuring
library furniture, science laboratory casework and equipment,

auditorium seating, telescoping bleachers, metal lockers, class-
room, office and church furniture.

Kraftsman Playground & Park Equipment

Booth 806

19535 Haude Rd.

Spring, TX 77388

800.451.4869 fax 281.353.9599
www.kraftsmanplaygrounds.com

Kraftsman Playground & Park Equipment is a family owned
business providing professional services for the implementa-
tion of recreational solutions in Texas for over 22 years. Clients
are Kraftsman’s #1 concern when designing, constructing, or
supplying recreational facilities and products. We pride ourselves
in giving professional service and attention during all phases of
a project, even after completion.

L.A. Fuess Partners Inc.

Booth 632

3400 Carlisle St., Ste. 200

Dallas, TX 75204

214.871.7010 fax 214.969.0065

www. lafp.com

L.A. Fuess Partners Inc., Structural Engineers: full-service struc-
tural engineering consultants emphasizing quality engineering
and responsive service since 1979 with experience in commercial,
institutional, industrial, governmental and residential buildings;
lead engineer for DFW Airport International Terminal D.

Lamcraft Partition

Booth 428

1213 CR 4781

Boyd, TX 76023

940.433.5857 fax 940.433.2388

Manufacturer of quality plastic laminate bathroom partitions
since 1989, we're proud to introduce our new line of Armorclad
FRP partitions. Utilizing only the finest laminates in the industry,
Wilsonart, Nevamar, Pionite, Formica and now Glasliner FRP from
Glasteel. Where service, quality and elegance come together in
one name, Lamcraft.

Lee & Baldauf Consulting Engineers

Booth 823

12980 Pandora Dr.

Dallas, TX 75238

214.342.0399 fax 214.342.2600

www.lbce.com

Principal hands-on involvement where details make the differ-
ence from schematic design through construction administration
is the trademark of Lee and Baldauf Consulting Engineers. They
are a full scope structural engineering firm providing a broad
range of services to architects and owners in the commercial,
educational, institutional and industrial markets.

TEXAS ARCHITECT

81



82

EXPO REVIEW

Lighting Alliance, The

Booth 210

2700 East 11th St., Bldg. 4, Ste. 100

Dallas, TX 75261-3079

972.456.9800 fax 972.456.9802
www.thelightingalliance.com

Premium lighting equipment designed with the highest level
of aesthetic detail and optical performance will be on display.
TLA represents a wide variety of products designed for a broad
scope of applications. Products displayed all use leading-edge
technologies for optimum performance and appeal.

List Industries Inc.

Booth 730

5625 FM 1960 W., Ste. 610

Houston, TX 77059

281.290.8066 fax 281.290.8067

List Industries will exhibit metal lockers, steel shelving, benches,
portable gates, and tenant storage lockers.

LKB Designs

Booth 913

PO Box 3872

Temple, TX 76505-3872

254.541.4221 fax 254.771.5530

LKB Designs is a resource for marketing materials including:
request for qualifications, firm brochures, architectural photog-
raphy, and client presentations. With over 30 years experience
as a member of several Texas architectural design teams, LKB
Designs is committed to providing professional materials to help
architectural firms stay competitive in today's market.

Lone Star Stone, Inc.

Booths 323, 325

1073 FM 1713

Whitney, TX 76692

254.694.6613 fax 254.694.0815
www.lonestarstone.com

Lone Star Stone, Inc. is the most believable architectural stone
veneer in the world today. Designed to be easily incorporated
into any building plan, Lone Star Stone offers the excellent
durability and the authentic beauty of natural stone at a frac-
tion of the cost.

Louis and Company/Nevamar

Booth 304

551 Garden Oaks Blvd.

Houston, TX 77018

800.233.2538 fax 713.697.5279
www.louisandcompany.com

Louis and Company has been a leading distributor of cabinet
hardware, woodworking supplies, surfacing products, and
machinery to the cabinet shop and furniture manufacturing
industry for over 28 years. Louis and Company maintains
branches throughout the U.S. and locally in Grand Prairie and
Houston, Texas. Louis and Company is part of the Wiirth Group,
a multibillion dollar company headquartered in Kunzelsau,
Germany.
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Lumec Inc.

Booth 714

640 Cure-Boivin Blvd.

Boisbriand, Quebec, CANADA J7G 2A7
450.430.7040 fax 450.430.0386
www.lumec.com

Manufacturers of roadway parking, tunnel, and public area light-
ing products. Products incorporate superior photometric optical
systems and ease of maintenance features.

Lutron Electronics Co. Inc.

Booth 107

7200 Suter Rd.

Coopersburg, PA 18036

610.282.3800 fax 610.282.6437

www. lutron.com

Lutron Electronics Co., Inc., headquartered in Coopersburg,
Pennsylvania, is the world’s leading designer and manufacturer
of lighting controls, architectural lighting control systems, and
window treatments for residential, commercial, industrial and
institutional applications.

M2 Studio Inc.

Booth 408

5438 Belmont Ave.

Dallas, TX 75206

214.752.7279 fax 214.821.7478
www.m2studio.net

M2 Studio is a multimedia service company specializing in the
architecture and construction industry. M2 Studio has created
hundreds of high quality animations and renderings for projects
all over the state of Texas. In addition, M2 Studio develops inter-
active CD-ROMs, DVDs, kiosks and websites.

Maiman Company, The

Booth 625

3839 E. Mustard Way

Springfield, MO 65803

417.862.0681 fax 417.862.3780
Www.maiman.com

Manufacturers of true stile & rail 20-90 minute fire-rated &
non-rated architectural wood doors & NEER VENEER® Thermal
Fused Flush Doors constructed with a structural one-ply 42-pound
core & durable four sided PVC edge banding; scratch, chemical,
and moisture resistant, hundreds of colors and woodgrains at
a competitive low price, shipped ready to hang. Also available
with a 20-90 minute fire-rating.

Marvin Windows and Doors

Booth 702

2020 Silver Bell Rd., Ste. 15

Eagan, MN 55122

651.452.3039 fax 651.452.3074

Marvin offers over 11,000 different windows and doors that are
available in standard shapes and sizes that’s not even counting
our custom possibilities. There are no warehouses for finished
windows, no stockpiles of standard sizes allowing for any variety
of option additions. What we build is completely made for you.
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Master Tile

Booth 209

2230 LBJ Frwy., Ste. 100

Dallas, TX 75234

972.488.3393 fax 972.488.3077

Master Tile is a wholesale distributor that has been in business
in Texas for over 55 years. By offering manufacturers such as
Crossville, Casa Dolce Casa and many more, Master Tile is able to
bring the finest selection of ceramic, porcelain, natural stone and
decorative tiles to the residential and commercial markets.

MCT Sheet Metal, Inc.

Booth 614

29210 Quail

Katy, TX 77493

281.391.0285 fax 281.391.4787
www.mctsheetmetal.com

MCT Sheet Metal, Inc. is a major provider of quality architectural
sheet metal products and services to schools, churches, resi-
dential and industrial clients and customers. The MCT Retro-Fit
roof system is a major specialty which involves replacing a leak
proof flat roof with an attractive, sloped, trouble-free standing
seam metal roof.

Metro Blind & Shade Inc.

Booth 104

5206 Airport Frwy.

Fort Worth, TX 76117

817.831.0721 fax 817.222.0154

Metro Blind & Shade Inc. is one of the largest independently
owned window covering manufacturers in the Southwest. In busi-
ness since 1972, our products have been used in thousands of
commercial and residential job sites nationwide. From technical
specification input to actual turnkey product manufacturing and
installation, we handle the entire spectrum of blinds, shades,
and shutters.

Metro-Repro, Inc.

Booth 710

2809 Virgo Ln.

Dallas, TX 75229

888.484.9292 fax 972.484.2421
www.metrorepro.com

Metro-Repro provides large format graphic supplies, equipment,
and factory authorized service to architects and engineers
throughout Texas. Our product line consists of large format
printers/plotters, blueline equipment, scanners, engineering
copiers, and complete wide format digital document systems
and supplies from Hewlett Packard, Xerox Engineering Systems,
Vidar and others.

Mid-Continental Restoration Company, Inc.

Booth 525

4101 Murray Ave.

Fort Worth, TX 76117

800.906.0610 fax 817.656.4764
www.midcontinental.com

Mid-Continental Restoration Company, Inc. provides quality
masonry restoration and waterproofing services across the mid-
west and southeastern regions of the United States. Because
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Mid-Continental is an employee owned company, our craftsmen
understand that a happy customer makes a project successful.

Mitsubishi Digital Electronics

Booth 529

9351 Jeronimo Rd.

Irvine, CA 92618

770.338.8382 fax 770.338.2645
www.mitsubishi-presentations.com

Mitsubishi Presentation Products, a division of Mitsubishi
Digital Electronics America, Inc., markets an extensive line of
presentation products that includes projectors and data wall
products. Mitsubishi products, known for their award-winning
color technology like ColorView™ and Color Space Control, are
available through authorized distributors and resellers through-
out the United States.

Mondo USA

Booth 703

1705 West N.W. Hwy., Ste. 255

Grapevine, TX 76051

817.421.7861 fax 817.251.1074
www.mondousa.com

In commercial flooring as in sports flooring, we focus our
research on creating products that are ergonomically correct
for the human body. Once we deliver on that front, we play with
colors and designs to achieve aesthetically pleasing results.
Mondo contract flooring helps create comfortable, safe, and
healthy environments.

MYCON General Contractors, Inc.

Booth 414

208 E. Louisiana, Ste. 200

McKinney, TX 75069

972.529.2444 fax 972.562.7540
WWW.mycon.com

Mycon is an award-winning contractor specializing in integrat-
ing general contracting and construction management services,
including pre-construction planning, conceptual estimating, per-
mitting assistance, design/build and post construction needs.
Our experience spans a wide range of building types: banks,
clubhouses, retail, and office. The added value Mycon brings to
the table gives you the strategic edge.

National Builders Supply Co.

Booths 826, 824

2310 Manana Dr.

Dallas, TX 75220

972.869.1733 fax 972.869.1736

NCARB

Booth 418

1801 K St. NW, Ste. 1100-K

Washington, DC 20006

202.783.6500 fax 202.783.0290

www.ncarb.org

Visit the NCARB booth to learn more about the Council’s ser-
vices: Professional Development Program (continuing education
courses), IDP, the ARE, certification and reciprocity.
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Nippon Electric Glass America

Booths 123, 125

2604 W. Marshall Dr., Ste. 102

Grand Prairie, TX 75051

972.602.1740 fax 972.602.1760
www.negamerica.com

Crystallized glass ceramic architectural panels for building
exterior or interior, Trade name is Neoparies. Also, glass blocks
and Glass Ore, a glass brick for accent lighting.

0'Dea, Lynch, Abbattista Consulting Engineers, PC

Booth 922

4230 LBJ Fwy., Ste. 625

Dallas, TX 75244

972.239.6100 fax 972.239.6102
www.olace.com

Established in 1974, 0'Dea, Lynch, Abbattista Consulting Engi-
neers provides HVAC, plumbing, fire protection, electrical, and
structural engineering services as well as energy conservation
and sustainability consulting. Through offices in New York and
Dallas, OLA serves a national client base on commercial, insti-
tutional, and light industrial projects.

Oldcastle/Jewell Concrete Products
Booths 505, 507

400 Jewell Dr.

Waco, TX 76712

800.792.3216 fax 254.772.6999
www.oldcastle.com

Oxygen

Booth 623

2550 Downing Dr.

Fort Worth, TX 76106
877.607.0202 fax 877.607.0203
www.youneedoxygen.com

Parkland Plastics

Booth 215

104 Yoder Dr.

Middlebury, IN 46540

800.835.4110 fax 574.825.4338
www.parklandplastics.com

Indiana-based Parkland Plastics custom fabricates paneling
systems, matching moldings and components for a variety of
industries and applications. Parkland’s wall and ceiling panels
are 100% waterproof, help prevent mold and bacterial growth
and resist stains and scratches. All products are durable and
affordable.

Pavestone Company

Booth 502

3215 State Hwy 360

Grapevine, TX 76051

817.481.5802 x.134 fax 817.329.5216
www.pavestone.com

Since 1980, the Pavestone Co. has manufactured segmental
concrete products such as unit pavers and retaining wall
systems. In the past several years, we have added new product
lines to provide “one-stop shopping” to the specifying community

for hardscapes. Our new product lines include site furnishings,
architectural paving slabs, and ACB's.

Pella Windows and Doors

Booth 203

714 Ave. R

Grand Prairie, TX 75050

972.988.1555 fax 972.641.9528
www.pella.com

Pella makes it easy and affordable to create stunning views for
your home. We offer the sizes, shapes and styles you want, with-
out compromising the outstanding quality and unique features
you expect, like solid wood construction that’s insulated 1500
times more than metal, Low-E glazing options and hassle free
aluminum-clad exterior.

Pelton Marsh Kinsella

Booth 508

1420 W. Mockingbird, Ste. 400

Dallas, TX 75247

214.688.7444 fax 214.951.7408
www.pmkconsultants.com

Pelton Marsh Kinsella provides acoustical and audiovisual
consulting including design of sound reinforcement, film and
video projection, CATV and broadcast systems. The company has
been in business for 18 years and has three U.S. offices. Projects
include: convention centers, resorts, sports facilities, theaters,
theme parks, universities, high-rise offices and condominiums.

Phoenix Carved Stone

Booth 122

P.0. Box 1566

Lampasas, TX 76550

512.556.5479 fax 512.556.5470

Phoenix Carved Stone, established in 1991, is a custom fabricator
of interior and exterior architectural stone elements: entryways,
columns and capitals, balustrades and fireplaces. We execute
other’s designs or original design work utilizing CAD software.

Pittshurgh Corning

Booth 126

84 W. Rainbow Ridge Circle

The Woodlands, TX 77381
281.610.0723 fax 281.681.3060
www.pittsburghcorning.com

Polyguard Products

Booth 202

PO Box 755

Ennis, TX 75120

972.875.8421 fax 972.875.9425
www.polyguardproducts.com

Polyguard Products, established manufacturer of waterproofing
and architectural products, releases new Underseal™ XT Barrier
Membrane. The Underseal™ XT System is designed for schools,
hospitals, and other public institutions. The Underseal™ XT System
will block termites, moisture, toxic chemicals, and radon gas while
waterproofing and preventing concrete slab cracking.
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Potlatch Corporation

Booth 425

W 201 North River Dr., Ste. 380

Spokane, WA 99201

509.326.8853 fax 509.327.9409
www.potlatch.com

Potlatch is changing the way builders think about wood products
by introducing some of the most innovative building products
the industry has seen in decades. Wood products that resist
termites, fungus, and mold, boost energy efficiency, improve
building durability, and solve problems. Products that increase
profitability for builders and increase value, payback and safety
for homeowners.

PPG Industries, Inc.

Booth 510

602 S. Waterview Dr.

Richardson, TX 75080

972.808.9653 fax 972.808.9624
www.pittsburghpaints.com

PPG Industries, Inc. is a global leader in coatings and glass
technology and leading supplier to the building products industry.
With over 100 years’ experience, and R&D capabilities second
to none, you can be sure we're bringing you the latest product
advancements.

Premier Building Systems

Booth 310

3434 W. Papago St.

Phoenix, AZ 85009

800.240.6691 fax 602.269.6999
www.pbspanel.com

Premier Building Systems-North America’s largest manufacturer
and exporter of Structural Insulated Panels (SIP’s). SIPs are
sandwich panels using a super-insulating foam core between
two sheets of engineered wood. Recent exponential increases in
the cost of energy are proving that insulated panels are the best
construction alternative to affordable housing.

Projectmates/Systemates, Inc.

Booth 531

1950 Stemmons Frwy., Ste. 3048, MB 560
Dallas, TX 75207

214.217.4100 fax 214.764.0754
www.projectmates.com

Projectmates is an advanced, easy to use Internet-based collab-
orative software customizable to your unique project needs. Some
of the bold features include: “Live” file sharing, collaborative
document markup, enterprise-wide reporting, and Virtual-Plan-
Room portal. From initial project scheduling to final punch list,
Projectmates provides a complete construction and document
management solution.

Pyrok Inc.

Booth 719

36 Butler Hill Rd.

Somers, NY 10589
914.277.5135 fax 914.276.3990
www.pyrokinc.com
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Raba-Kistner Consultants, Inc.

Booth 426

12821 W. Golden Ln.

San Antonio, TX 78249

210.699.9090 fax 210.699.6426

www.rkci.com

Founded in 1968, Raba-Kistner Consultants Inc., is an Engineer-
ing News-record “Top 500 Company,” operating in seven different
markets in Texas and Mexico. Raba-Kistner, headquartered in San
Antonio, provides professional and technical project management
and oversight services, including construction testing and obser-
vation, environmental engineering and consulting, geotechnical
and facilities engineering, and pavement consulting.

Ridgway’s Ltd.

Booths 918, 920

5711 Hillcroft

Houston, TX 77036

713.782.8580 fax 713.918.5919
www.ridgways.com

Ridgway’s has been providing the AEC industry high quality
reprographic services for over 77 years. As technology lead-
ers, we are proud to showcase live demonstrations of our web
solutions at this year’s Expo. See web services that streamline
the distribution of plans and specifications, including Remote
Printing, PlanWell™, BidCaster™, and more.

Rockwood Retaining Walls

Booths 819, 921

325 Alliance Place NE

Rochester, MN 55906

507.529.2871 fax 507.529.2879
www.rockwoodwalls.com

Licensor of Rockwood Retaining Wall patented systems. Rockwood
Classic, Legend, Classic Colonial, Cottage Stone, StoneHedge
and E-Z Wall interlocking modular systems fit all retaining wall
applications. Rockwood is manufactured nationwide and inter-
nationally by concrete producers. Rockwood provides engineering
support, educational seminars, on site training and sales and
marketing support.

Roppe/Specialty Products

Booth 813

709 109th St.

Arlington, TX 76011

800.873.3434 fax 817.649.1911

Roppe Corporation received the 2002 ACE award by Architec-
ture magazine readers in two categories: Resilient Flooring
and Rubber Flooring. This award recognizes commitment to
durability, value, service and design. Products ranging from
rubber and vinyl floors, ESD floors, stair treads, wall base and
the accessories to tie them together are distributed regionally
by Specialty Products Company.
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San Antonio Sound & Light

Booth 207

3700 Fredericksburg Rd., Ste. 131

San Antonio, TX 78201-3274

210.735.4517 fax 210.735.2570
www.sanantoniosoundlight.com

San Antonio Sound and Light is a next generation engineering/
contracting firm providing a complete range of acoustics,
engineering, and contracting services to the architectural and
commercial communities. Specialties include acoustics model-
ing, noise abatement, sound, control, video and theatrical/
architectural lighting systems design. Consult and contract.

Sarnafil Roofing and Waterproofing

Booth 906

2500 Wilcrest, Ste. 350

Houston, TX 77042

713.954.4864 fax 713.780.8294
www.sarnafilus.com

Sarnafil is a manufacturer of high-tech polymers for a wide range
of applications including roofing and waterproofing. Sarnafil has
manufactured more than 3.5 million square feet of thermoplastic
roofing and waterproofing membrane since 1962.

Schirmer Engineering Corp.

Booth 830

1701 N. Collins Blvd., Ste. 235

Richardson, TX 75080

972.234.1617 fax 972.234.2753
www.schirmereng.com

Founded in 1939, Schirmer offers worldwide services in fire pro-
tection and life safety consulting. Expertise includes fire sup-
pression system design, fire alarm and security system design,
accessibility, building and fire code consultation, smoke control
system design, computer modeling of fire/smoke development,
timed-exiting analysis, loss control, and risk analysis.

SEDALCO Construction Services

Booth 319

2554 E. Long Ave.

Fort Worth, TX 76248

817.831.2245 fax 817.831.2248
www.sedalco.com

SEDALCO is a full-service construction management/general con-
tractor firm that has a demonstrated, twenty year, track record
of completing numerous multimillion dollar projects throughout
the region and a well-established knowledge of the construction
market in Texas and the surrounding states.

Sherwin Williams Company, The

Booth 526

6448 Long Point Rd.

Houston, TX 77055

713.957.4209 fax 713.688.5111

“Colorize Your Cranium,” stop by booth 526, The Sherwin Wil-
liams Company, and learn more about the color marketing group’s
2003 Consumer Color Directions Palette. Also, learn about our
“green” initiatives and consult with Brian and John about new
paint products and services available to the architectural and
design community.
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Skyline Ink

Booth 618

1601 NW Expy., Suite 810

Oklahoma City, OK 73118

405.842.8711 fax 405.842.8750
www.skylineink.com

Skyline Ink is an architectural design and visualization firm
focused on developing visual solutions for the design and
architectural industry. Examples of our output formats include
print media, digital media, graphic files, and animations on
VHS, CD, and DVD.

SMI Joist/SMI Steel Products

Booth 423

2305 Ridge Rd., Ste. 202

Rockwall, TX 75087

972.772.0769 fax 972.772.0882
www.smijoist.com www.smisteelproducts.com

SMI Joist and SMI Steel Products are members of the CMC Steel
Group of Commercial Metals Company (NYSE:CMC). SMI Joist is
a leading producer of open-web steel joists and joist girders. SMI
Steel Products is the manufacturer of SmartBeams®, a structural
steel beam ideally suited for composite floor construction.

Smith Seckman Reid, Inc.

Booth 302

10205 Westheimer Rd., Ste. 300

Houston, TX 77042

713.784.8211 fax 713.952.8655
WWW.SSr-inc.com

Smith Seckman Reid (SSR) offers a unique combination of engi-
neering and consulting professionals providing a wide spectrum
of consulting services related to facility and infrastructure design,
construction, operation and management. SSR delivers client-
centered services for healthcare, sports, entertainment, educa-
tion, commercial and municipal facilities.

Solara Ironworks

Booths 222, 224, 226

1333 Oak Lawn Ave., Ste. B

Dallas, TX 75207

214.744.9900 fax 214.744.9910

www.solara.tv

SOLARA features Cantera Doors, Loewen and Andersen windows,
and its own Solara Lighting line. Our custom iron doors and gas
lanterns will create the main focal point of any home or com-
mercial property. Solara offers a vast selection of designs and
utilizes the latest technology on the market in terms of safety and
practicality with the exclusive automatic shut-off valve found
in our gas lanterns. Loewen and Andersen windows provide a
beautiful natural wood interior, minimal exterior maintenance,
and outstanding efficiency.

9/10 2003

Southwest Solutions Group

Booth 504

475 Round Rock W. Dr., Ste. 100A

Round Rock, TX 78681

512.336.1328 fax 512.336.1358
www.southwestsolutions.com

Space efficiency to help your clients “get organized.” Spac-
esaver filing & storage systems include: stationary shelving,
mobile shelving, rotary files and quickspace pullout units.
Applications of products are designed in the five key support
areas of your floor plans: mailroom, file areas, library, storage
areas and data center.

Southwest Terrazzo Association

Booth 312

P.O. Box 269

Fredericksburg, TX 78624

877.355.4400 fax 830.990.0692
www.southwestterrazzo.org

The beauty and versatility of terrazzo offers today’s architects
and designers a contemporary flooring material for interior and
exterior use that is both logical and practical. Terrazzo is durable
enough to endure the type of traffic found in a busy airport but is
elegant enough to be displayed in a place of worship.

Southwood Door Co.

Booth 306

P.0. Box 930, 206 W. Donald St.

Quitman, MS 39355

601.776.2164 fax 888.708.9058
www.southwooddoor.com

Southwood is a manufacturer of architectural and commercial
grade flush wood doors as well as molded 6-panel. The flush
wood doors may be faced with any commercially available veneer
specie, hardboard or high pressure laminate. Complete factory
machining options are available, and doors can be fire rated up
to and including 90 minutes.

Sport Court Gymnasium Flooring

Booth 427

10208 Hwy. 620 N.

Austin, TX 78726

512.335.9779 fax 512.335.8556

Suspended modular sports flooring for competitive and multi
sport applications, specifically designed for schools K-12. DIN
certified for safety and performance, Sport Court is the only syn-
thetic flooring that is accepted for use at all levels of athletic
play. Ideal for new construction or retrofit. Come by and see our
new Sport Court Maple, looks and plays like real wood with a
urethane coating that will last up to 10 years.

Steelcase, Inc.

Booth 511, 513

6869 0Old Katy Rd.

Houston, TX 77024

713.863.3001 fax 713.863.3020
www.steelcase.com

Steelcase, an international work effectiveness company whose
offerings enhance the quality of people’s lives in work environ-
ments, was honored with nine Best of NeoCon awards this past

June, products ranging from storage and lighting to seating and
architectural products that integrate technology. These products
will be showcased in our booth at the TSA Expo.

Stellar Kwal Paint

Booth 903

905 Ave. T

Grand Prairie, TX 75050

972.623.5680 fax 972.522.0640

Founded in 1947, the name “KWAL" was derived from the first syl-
lable of the word “Qual”ity. Over the years, our company merged
with smaller regional paint companies, one being Stellar Kwal
Paint (Jones Blair). As part of a group of companies under the
same ownership, Kwal Paint can provide national expertise with
regional quality and performance.

Stone Marketing International

Booths 204, 206

2095 Afton

Houston, TX 77055

713.956.1616 fax 713.956.4808

Importer and distributor of the finest granites, marbles,
limestones, Travertines, slates and quartzites from the United
States and around the world. Also carrying lines of Porcelain
tiles (Caesar Ceramiche, Pastorelli, Casalgrande-Marte), beauti-
ful glass mosaics by Bisazza, and bright colors in glazed tiles
by DSA Buchtal and Ceramica Vogue. Also carrying revolutionary
new anti-skid material - K-Grip.

Stone Panels, Inc.

Booth 620

100 S. Royal Lane

Coppell, TX 75019

469.635.5000 fax 469.635.5555
www.stonepanels.com

Ultra-Lite natural stone panels weigh 80% less than solid stone
offering construction speed, reduced labor cost, and structure
savings. This honeycomb reinforced natural stone available
in nearly unlimited choices of granite, marble, and limestone
has been installed on buildings throughout the world for more
than 30 years.

Sun Ports International

Booth 523

8319 Chancellor Row

Dallas, TX 75247

800.966.5005 fax 214.905.9514
www.sunports.com

Sun Ports International is the market leader in the design,
engineering, manufacturing and installation of eye catching,
attractive and maintenance free shade systems. Used to shade
auto dealerships, car parking, water parks, outside playground
equipment, swimming pool areas, tennis courts, outdoor eating
areas, go cart tracks, amusement parks, etc from harmful cancer
causing UV rays.
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TAMKO Roofing Products, Inc.

Booth 100

220 West 4th St.

Joplin, MO 64801

417.624.6644 fax 800.841.1925
www.tamko.com

TAMKO exhibits its complete line of high quality commercial
roofing and waterproofing products. Featured products include
AWAPLAN SBS-modifieds; TAMKO® BUR ply sheets, base sheets,
and cap sheets; TW-60 sheet waterproofing membrane; TW
Moisture Wrap Air barrier membrane, and other self adhering
above and below-grade waterproofing products.

Tex-Lam Manufacturing, Inc.

Booth 624

7219 Stuebner Airline

Houston, TX 77091

713.695.5975 fax 713.695.3346
www.texlam.com

Tex-Lam is a quality manufacturer of toilet compartments for public
and commercial spaces. Individuals visiting our booth will be able
to obtain first hand knowledge of the toilet partition industry, typi-
cal construction of the products and assistance with technical
construction specification information. We will be displaying actual
compartments (in miniature) and have various hands-on samples
to allow for a better understanding of the product.

Texas EIFS, L.C.

Booth 519

220 Burleson

San Antonio, TX 78202

210.472.2935 fax 210.472.2946

www.eifs.com

TEIFS, the premier exterior insulation and finish system manufac-
turer, offers a complete line of Elastomeric and Acrylic coatings
for application over stucco, concrete and other cementitious
surfaces. TEIFS offers products for the commercial, residential
and retrofit markets.

Texas Masonry Council

Booth 410

314 Highland Mall Blvd., Ste. 510

Austin, TX 78752

512.374.9922 fax 512.451.9556
www.texasmasonrycouncil.com

The Texas Masonry Council is an organization of both commercial
masonry contractors and masonry suppliers across the state of
Texas working together to promote the expanded use of masonry.
Stay in touch with home and work while at the Expo by visiting the
new Internet Cafe located in the exhibit hall, sponsored by TMC.

Thos. S. Byrne, LTD.

Booths 522, 524

900 Summit Ave.

Fort Worth, TX 76102

817.335.3394 fax 817.877.5507
www.tsbyrne.com

Thos. S. Byrne General Contractors was founded in 1923 and is now
in its third generation of leadership. Byrne’s mission is to offer con-
struction services of unparalleled quality and value to our clients
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through a high performing team of construction professionals who
are totally committed to excellence and client satisfaction.

Tremco Inc.

Booth 718

3060 E. 44th St.

Vernon, CA 90058

800.282.4343 fax 323.587.2283
www.tremcoroofing.com

Tremco Incorporated has been providing quality roofing and
weatherproofing to facility managers, engineers, and business
owners for over 70 years. As a manufacturer of roofing and
weatherproofing products, our commitment to quality and service
coupled with our dedication to developing innovative products
bestows this peace of mind.

Trenwyth Industries

Booth 230

One Connelly Rd.

Emigsville, PA 17318
717.767.6868 fax 717.764.6774
www.trenwyth.com

Tri-Kes Wallcovering Source

Booth 132

11123 Shady Trail

Dallas, TX 75229

972.484.8120 fax 972.484.8190
www.trikes.com

Tri-Kes Wallcovering Source offers the most extensive and
diverse product portfolio in the Southwest. Add value to your
project: visual impact, improved productivity, fresh looking five
times longer than other finishes, durable, clean, low VOC, and
environmentally responsible. Exciting products with exceptional
performance from Lanark, Lentex, Source One, Symphony, Ter-
rapointe, Versa, York, and Xquest.

TXI Expanded Shale & Clay

Booth 732

11111 Wilcrest Green, Ste. 410

Houston, TX 77042

713.332.1400 fax 713.332.1419

TXI manufactures structural-upgrade expanded clay and shale
lightweight aggregate that is custom-graded according to block
producers requirements. In addition, TXI is the licensor of Pyro
Therm High Performance Masonry Units, and our lightweight
aggregate is also used by manufacturers to produce SmartLite
CMU.

Tyvek Weatherization Systems

Booth 518

12502 Enchanted Oaks

San Antonio, TX 78233

210.655.8221 fax 210.655.0910
www.tyvek.com

DuPont Tyvek Weatherization Systems offer the best secondary
weather barriers in the construction industry. HomeWrap® is for
residential and light commercial applications. StuccoWrap® is
the best drainage system available for all exterior facades, and
CommercialWrap® is a heavy duty weather barrier system that
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can be exposed for nine months before covering. Stop by booth
518 to see the above products and the Tyvek® flashing system.

U.S. Tile Company

Booth 722

909 Railroad St.

Corona, CA 92882

800.252.9548 fax 909.734.9591

www. ustile.com

U.S. Tile, the nation’s largest producer of clay tile roofing tiles,
features quality roofing products for new construction and re-
roofing. Products include One-Piece S, Two-Piece Mission, Flat
Shingle, Romano Pan™, Claylite®, ClayMax® and our new
“Montoro.”

USG Building Systems

Booth 320

14643 Dallas Pkwy., Ste. 575

Dallas, TX 75254

972.371.5985 fax 972.490.0010

WWW.Usg.com

USG in partnership with Lencore Acoustics Corporation will fea-
ture Lencore’s Spectra® Sound Masking for the highest level of
speech privacy in the industry. Additional featured USG products
will be decorative ceilings to enhance interiors, new abuse and
moisture resistance products, and performance solutions to
manage today’s mold and mildew issues.

Vande Hey-Raleigh Architectural Roof Tile

Booth 707

1565 Bohm Dr.

Little Chute, WI 54140

800.236.8453 fax 920.766.0776
www.vhr-roof-tile.com

Architectural roof tiles custom manufactured in various styles,
surface textures and colors, featuring multicolor custom sequence
tiles along with our many standard colors. Styles: Flat (Modern
Slate, Rough Shake, Custom Brushed, Cotswold Stone), Semi-Flat
(Riviera), High Barrel Spanish Mission, Pans and Covers, Turret
Tiles and non-interlocking English Shingles.

Verona Marble Co.

Booth 211

8484 Endicott Ln.

Dallas, TX 75227

214.381.8405 fax 214.381.8333
www.vmcind.com

Engineered stone products, distributed as Legacy, Marghestone,
and Agglosimplex, offer high performance, consistency, and
adaptability. Legacy's beauty and durability is complimented
further by its NSF/ANSI 51 rating. All three collections are stocked
as both tile or flooring and slab for countertop or cladding instal-
lations. Custom colors and finishes are also available.

Vinylasa/Specialty Products

Booth 811

709 109th St.

Arlington, TX 76011

800.873.3434 fax 817.649.1911

Vinylasa manufactures vinyl composition tile for institutional,
industrial and commercial applications. Setting high standards
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of excellence since 1950, the recent introduction of vinyl com-
position plank (VCP) establishes Vinylasa as a contemporary in
the area of innovative product design. This group of products in
addition to others is distributed regionally by Specialty Products
Company.

Visteon Corporation

Booth 433

5555 S. 129th East Avenue

Tulsa, OK 74134

800.331.2607 fax 918.254.5358
www.visteon.com/floatglass

Visteon Float Glass Operations, a primary glass, manufacturer
located in Tulsa, OK produces Versalux® (Formerly Sunglas®) col-
ored and pyrolytic-coated reflective glass. Seven colors and two
reflective coatings provide 15 different products for interior and
exterior applications. Orientation of the reflective surface in the
finished product provides additional design/performance options.

Wausau Tile Inc.

Booth 119

PO Box 1524

Wausau, WI 54402-4627

800.388.8728 fax 715.355.4627
www.wausautile.com

Wausau Tile, since 1953, a tradition of superior quality in the
manufacturing of concrete specialties, we pride ourselves in our
custom capabilities. We offer a standard line of site furnishings,
such as tables, benches, waste containers, planters, recreational
equipment, architectural pavers, metal form furnishings and ter-
razzo tile. From start to finish, we are your one source.

Yates Construction

Booth 127

14607 San Pedro Ave., Ste. 290

San Antonio, TX 78232

210.497.3973 fax 210.497.3978
www.yatescompanies.com

Yates Construction has been a proven leader in the construction
industry, performing the broadest range of construction services
in a top quality manner since 1964. Yates operates throughout
the nation on a highly diversified construction program for a broad
range of clients including several Fortune 500 firms as well as
leading local and regional businesses.

York Metal Fabricators, Inc.

Booth 731

P.O. Box 18149

Oklahoma City, OK 73154

800.255.4703 fax 405.528.7426
www.yorkmetal.com

Founded in 1963, we have focused our knowledge, skills, and
abilities on custom fabrication of bronze, stainless, aluminum,
and ornamental handrails. An average employee tenure of 19
years has allowed us to win numerous craftsmanship awards
throughout the country. Ask us about our new catalog and
railing options.
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7{SOUTHWEST TERRAZZO ASSOCIATION
54 TERRAZZO... AN INVESTMENT IN EXCELLENCE

pONSULTANTS )
ACOUSTICS | AUDIO | VISUAL SYSTEMS

RICHARD M. BRUNS

TOLL FREE (877) 355-4400

FAX (830) 990-0692
P.O. BOX 269 » FREDERICKSBURG * TX 78624
RBruns @southwestierrazzo ocg

Circle 99 on the reader service card or visit booth 312 in Fort Worth

Contact: ; i ? et Y Do fvow

_ " Iring. Texas 75060-2169
David Marsh @ 214-688-7444 " Company, In e e

Food Faoktes Paming and Design Consultarts

Visit us at www.pmkconsultants.com o g
i POERRI. 800.745,7423
Circle 81 on the reader service card or visit booth 508 in Fort Worth dbosma@hgrice.com
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The Mumphrey Group, Inc.

Planners

Experienced in

Benefit-Cost and Economic Impact Analyses
Disadvantaged Business Enterprise Programs
Federal Programs * Airport Planning
Environmental Assessment and Coordination
Zoning and Land Use Matters
Development of Temporarily Abandoned and

Obsolete Land

Anthoay J. Mumpheey. Jr.. P.E
5301 Elysian Fields Avenue

New Orleans, LA 701223219
S04 288.6313
S0 2880721 (Facsimile)

ajmia@mumphrey .com

THE MUMPHREY GROUP, INC

Circle 29 on the reader service card

W WA O

Austin, TX
Brownsville, TX

A Texas Company with Three Decades of Experience

* Asbestos Remedaton

+ Construction Testng & Obsarvabon
* Environmental Consutng

* Facites Engnesnng

« Geotechnical Engneenng

* Indoor Ar QualtyMokd rwestgaton
* Pavernent Consuling

ST 0087

El Paso, TX McAllen, TX
Houston, TX San Antonio, TX
Mexico

Circle 47 on the reader service card

THE BRANTS COMPANY

Iniurance & Rk Management
A Worthar Partner

MICHELE HAHNFELD

Accosant Executive

1600 West Seventh Street, Foet Worth, Texas 76102.2505
Direct: 8173393136 Metroc972.445.5303 Fax: 817.336.8257

e mail: mbahateld@branticampany com  www brastuomgany com

Circle 75 on the reader service card or visit booth 314 in Fort Worth

e MOT Sheef Mefal, Inc.

‘i . Sheet Metal Roofs

Established 1977
(o) * Jul * Retro-Fut
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N o e & Katy Texas
S AousTen ‘

2813910285
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S09- TN 360 3

E-mal sues@acshesioeiy (99 « lenet pama RCkbeemetal Com « P Coussens « Togd Cosssens
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STRUCTURAL SENSITIVITY TO
ARCHITECTURAL EXFRESSION

Phone: (512) 343-0766

WAY CONSULTING ~ Fax [512) 343-9103
ENGINEERS, INC 11815 Angue Rd.. Suite 104
Structural & Civil Austin, Texas 78759

Circle 202 on the reader service card
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FUGRO SOUTH, INC.

ymen!

HVAC Design
Lighting Design

Energy Studies
Plumbing Design

Ausain G12)977-160 Power Distribution  Program Management
v (A0 BAO-5551 . 2

Beaumont ooy Technology/Security Design

Corpus Christ (351) BE2-5411

Datas (72 484-8301 Houston San Antonio

dbrinc. , ,
Port Worth A Sa0. 8438 71391408es  WWwabrinccom ., 6460200

Housion (713) 778558

P Circle 86 on the reader service card
21006559516

VISTAWALL

RCHITECTURAL PRODUCTS

San Antonio

Waco (254) B0 2252

Lake Chares, LA (3N 41T

Phoente, AZ

-fiuznn

(480) 9611169

Kent Baumann
District Manager

P.0. Box 629, BO3 Arport Road e Terrell, TX 75960 USA
. K 972) 5516100 . FAX (972) 55)-6264
Circle 97 on the reader service card Ry - !
! Yoronwal, NglLuraite Aywal Lo
BUTLER MANUF ACTURIN NP ANY

Johnson-Kelley Associates, Inc.

Circle 19 on the reader service card

-b

Texas Accessibility Plan Review
and Inspection Services
ICP/RAS Since 1996

REGISTERED
ACCESSIBILITY
SPECIALISTS ‘
www_ johnsonkeley com
(972)422-5384

® Fast Plan Reviews @ Lot us help with your TAS technical ?

Circle 201 on the reader service card

yf  YORK  yf

METAL FABRICATORS, INC.
800.255.4703
Award-winning craftsman for award-winning projects

NOMMA CSI ABC AGC

CUuSTOM CRAFTED HANDRAILS SINCE 1963
Speciakzing In Staindess, Bronze, Brass, Aluminum
Omamental, Glass, Pipe, Pickets, & Cusiom Handralls

WWW.YORKMETAL.COM

L.A. FUESS PARTNERS

90

27 N.E. 26th (73105)
P.O. Box 18148
Oiizhoma City, OK 73154

405.528.7495
Fax - 405.528.7426
e-mall - info@yorkmetal.com

Circle 72 on the reader service card or visit booth 732 in Fort Worth

Structural Engineers
Dallas, Texas

Circle 31 on the reader service card or visit booth 631 in Fort Worth
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2,000+ ONLINE COURSES ANTIQUE LUMBER & MORE!

Complete your Continuning wsil Longleaf Pine, Cypress, Redwood, Walnut
Saucation ONLIWE Flooring, Doors, Windows,
L’,‘;{;‘J;ﬂﬁg‘;‘:&w www . RedVectorcom Hardware, Unique Building Materials
T,.08y% 2 Waek! or Call TOLL FREE: VINTAGE LUMBER & HARDWARE, INC.

Contact: Cappy Lawton

1-866-546-1212 San Antonio (210) 867 9888

mn/.— TOR COM |

ONLINE EDLCA TION FOR FROFESS/ONALS Circle 70 on the reader service card

Circle 96 on the reader service card

onomeored concrete s

Mizhae! Helleeran RA \
StudioMaquette

ARCHITECTURE MOADEL BRILPING

1822 Treadwell 51. Aastin, Texas 75704 512.448.2801

mateatte@rwdelt et fax 512 448 0828

Lo son Dosna 218 00 31T & Saeve
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&801 Spring Valley RY, S 113-8
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Principal 9729343720 [lex) P
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AACOUSTICS

l-.ng\mnd Vibeation Acoustic & Nodse Sobutions

WRIGHTSON, JOHNSON, HADDON & WILLIAMS, IN( '_ "
1l MN“-DMS*H
Circle 212 on the reader service card : | Austin, Texas 'mnam ——
Td SW’”“ {3y e, )
: I sw\mms | \kﬁm;ﬁ&&mm
o mJFW_ | — Sound ksolation

CRRT RN ,,L-' | MechanialNoise & Vibeation
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Noise & Vibeation Consultants 1o the PSP Auscin Coovention Center Design Team

Circle 8 on the reader service card
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The Best Time to Be an Architect

The cocktail party allows the rare opportunity for stroking a starved ego.

HOVIE HAWK

THE PROFESSION OF ARCHITECTURE CAN REALLY BEAT UP A PERSON.
After an arduous five to eight years of schooling, an internship that is met
withlongandthankless hours rewarded withirrationallylow pay, the dreaded
licensing exam, and years of stair, door, and bathroom detailing, one can only
hope he or she will be among the lucky few who can actually boast of seeing
built what they dreamed on paper. But there is one small indulgence that life
hasafforded the architect. Itis an occasion where he can saunterin as the true
leader of the civilized world that he has always envisioned himself as. It is
the one opportunity offering some sort of hope to a vast ego that is habitually
starved for veneration. Itis...the cocktail party.

Architects are all the rage at cocktail parties. People at cocktail parties
love to talk to architects because they love to talk about themselves. This is
primarily because everybody at a cocktail party has at one time in their life
wanted to be an architect. And the more one has to drink, the closer he or she
was to becoming an architect.

I'have neverbeento a cocktail party and talked to someone who hasn’t con-
sidered architecture as a profession. Now, why aren’t these people actually
architects? Unscientific polls show that the top six reasons are as follows:

1. | wasn’t good at math. 52.7%
2. | rather like making a living wage. 42.9%
3. My parents wanted me to be a doctor. 34.8%
4. Outside of cocktail parties architects are losers. 32.9%
5. | don't look good in black. 15.9%
6. | have no creative abilities. 04.0%

(Though a valid reason until 1979, “l was a woman” no longer registers a
perceptible percentage among cocktail party participants).

Youmight notice that these add up to 183.2 percent. That’s because people at
cocktail parties typically have multiple reasons for not becoming architects.
Inadditiontohavingthe pastdesiretobeanarchitect, most people at cock-
tail parties have also designed their own house or cabin. Polls show that 53.2

TEXAS ARCHITECT

percent of all people who attend atleast one cocktail party ayear say they
have designed their own home (or are in the process) while 75.4, percent
of all cocktail parties are held in houses that were designed by the owner
who originally wanted to be an architect. Though it is difficult to obtain
information about the overall quality of these designs, visual inventories
by professionals suggest that they are proportional to the actual school-
ingthese non-professional designers have had in architecture. It can be
assumed that most never really had any.

The great popularity of architects at cocktail parties allows the pro-
fessional great latitude in conduct and appearance. The slightly tousled
appearance (black, of course) is expected because it is assumed that the
architect has been pondering great civil thoughts and has no time for
personal pampering. His gorging on the hors d'oeuvres and drinks is
excused because of reasons already mentioned. (See No. 2 above.) In
essence it is expected of the architect to be slightly idiosyncratic and
eccentric, though always civil and conversational. (Remember: He’s no
bloody artist!) Avery important factor at cocktail partiesis the architect’s
ability to listen, since, as implied previously, he really won't actually be
talking about his own work.

Forthose of youwho are reading this analysis and have a cocktail party
planinthe making (and are not of the aforementioned vocation), I would
appeal to you to not do a George Castanza and take on the persona of an
architect at the gathering for reasons of vanity. This is not because it is
difficulttoimitate architect. Theirbehavioris quite stereotypical. I rather
appeal toyour sense of charity since thisis one of the few pleasuresinlife
yet afforded those in the profession.

RON VAN DER VEEN, AIlA
Ron van der Veen, AIA, practices with Mithun Partners in Seattle and frequents cocktail
parties to invigorate his ego. He often wears black and thinks he’s the next true leader of
the civilized world. Article reprinted with permission from ARCADE Architecture & Design in
the Northwest, 21.4, June 2003
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Mother Nature can become
your worst enemy...

S"tyormRoom

wirh KEVLAR

Istrodiecing the DePzet™ StormBosm™ with KI VAR
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Take a step on

SolarCap,

walking on sunshine!

the amazing new
all-weather, solar
powered outdoor

lighting system.

easily installs anywhere
shines all night
charges even in rain
auto on-off light sensing
clean solar energy
self-contained design
waterproof housing
sturdy and safe

maintenance free

Add the soft, inviting
glow of SolarCap
to your next project:

sidewalks

stairways
walkways

accents

Blackson
Lighting Co.

214-855-5051
www.blacksonlighting.com
marc@blacksonlighting.com

patios
decks

wall surfaces

Circle 66 on the reader service card
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