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PROFESSIONAL MEN AND THE COMMUNITY 

No citizen is without community responsibility. There is a definite place 

in the civic activities for every adult member of society. The professional 

man by the very virtue of his background and standing should be a leader 

in his community. 

Each practitioner represents his profession to the community. This means 

the professional man should participate to some extent in all worthwhile 

community activities such as fund-raising campaigns for the Boy Scouts, Sal­

vation Army, Red Cross or United Fund and in drives to eliminate unfavor­

able community conditions. 

He must know his people and work with them if he is to serve them well. 

In other words, the professional man should be an active community leader. 

He should be available for personal meetings with responsible residents in 

his community. He should never be anonymous . He should be a good citizen. 

For his profession to be accepted as a community institution on a par 

with the newspapers, the banks, the schools and the churches, the professional 

man must accept and discharge his responsibilities to the community. 

Good reputation is among the greatest assets of any professional man, 

because reputation can rarely be won without true accomplishment. Com­

munity activity helps build reputation. 

True citizenship requires a certain amount of time devoted to serving 

the locality a person lives and works in. Awards are made newspapers for 

their community service. Clubs and organizations receive broad recognition 

for their work to improve their community. 

Community spirit is that very quality of living and working together 

that makes every man and every group dependent upon one another. 

And here, as in other things, the professional man should stand out in 

front. He should obtain a high standing and be looked to for service. By 

doing this, a man makes his profession easier to understand and more readily 

accepted as a vital part of the community. 
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PUBLIC RELATIONS FOR EVERYONE 
Public relations, as the term implies, 1s 

the relat1onsh1p of a person, a firm or an 
organization with its public, its employees 
and fellow members of the profession or 
type of business. In other words, tt is how 
you get along with your customers, po­
tential customers, employees and com­
petitors. 

Why Is Public Relations Necessary ? 
No business can operate without cus­

tomers. Professional men must have 
clients or patients. Top executives of the 
world's largest corporations literally shake 
in their shoes when the public hints ti 
may change its buying habits. 

The battle for men's minds ts the 
fiercest , most competitive of all com­
mercial warfare The fight between 
Democracy and Communism 1s history 's 
most graphic illustra t ion of the age-old 
effort to influence man's thoughts enough 
to move him to act 

Public relations ts the key to in­
fluencing ind1v1duals or groups 

How and what a given group of peo­
ple thinks of a person , firm or organiza­
tion 1s its ltfe blood Without support , 
nothing can succeed or even remain a 
force 

Everyo ne Uses Publ ic Relations 
Every time a secretary answers the tele­

phone the appearance and tone of 
every letter that goes out actually , 
all things that represent even for the 
brtefest instant an individual or his firm 
constitute public relations . Everyone use s 
public relations . 

The corner filling station furnishes an 
excellent example of point-of-sale public 
relations . If you get good service there , 
you naturally think well of the big oil 
company that supplies the station , In the 
same way you form your opinion of the 
grocery store where you trade . If the 
store's prices are compe t itive, its clerks 
courteous and its merchandise good, you 
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will often go out of your way to trade 
with thts store 

No one uses public relations more than 
the professional man . Hts work may be 
the best available and his fees may be 
standard. Yet tf he or his employees do 
not use good judgment , tact and under­
standing in dealing with clients , the man 's 
personal reputation will suffer and , in 
many cases , so will his business. 

Trade associations use publtc relations 
to interpret to the public the aims and 
functions of the organizatt0ns Huge cor­
porations use 1t to "humanize " their 
businesses. 

Failure of business to explain itself 
adequately has produced dangerous mis­
conceptions. Surveys have shown that 1n­
dustr1al employees believe the " take" of 
management and stockholders 1s about 
25 cents on the dollar of sales. The aver­
age citizen believes 1t to be about 30 
cents The truth is that industry as a 
whole earns less than l O cents on each 
sales dollar. 

Industry , to explain itself to its own 
employees, pays an estimated $100 Million 
for employee communications alone . M1l­
l1ons more go into brochures sent to 
stockholders , explaining company policies 
and new decisions , and into similar com­
munications programs . Typical of the 
more intensive campaigns of publicity and 
good-will advertising are those instituted 
by ut1lit1es to gain the public ' s favor be­
fore asking for rate increase s. Most utility 
companies also carry on consistent long­
range programs to establish and mainta in 
public understanding , 

Unions and management both seek 
public favor in strike situations, turning 
to the community to gain its support . 

These are only isolated examples of 
how the ear of the publ ic is sought by 
every wise man in business today . 



How You Use Public Relations 
Principally, public relations are used to 

interpret a company, a person, a profes­
sion or an organization to employees, 
customers, competitors and to the public 
at large . 

In the long run it helps the company 
obtain business. It explains the profes­
sion to the public in down-to-earth 
language. As one public relations exec­
utive expressed it, " Happily enough, the 
men of management in increasing num­
bers are emerging from the cocoon of the 
paneled office. Without a proper voice, 
business simply 'makes a noise like a 
corporation.' " 

The media of public relations are news ­
papers, radio and television programs, ad­
vertising, mailing pieces, public appear­
ances, demonstrations, exhibitions and a 
myriad other methods of explaining your­
self to special publics. 

Who Is Res ponsible for PR? 
The person responsible for public rela­

tions is the head of the firm. It is the 
man who sets the company policies, al­
though he may delegate to other officials 
some of this responsibility. If he is to 
operate a successful firm or organization, 
the top executive and his controlling 
board must establish and have imple­
mented a broad program designed to 
make and hold friends and customers. 

Public relations is something that ,s 
with you whether you want it or not 
People will either ( 1 I think well of you, 
( 2) think badly of you ( 3) be lukewarm 

or ( 4 I fail to know enough about you to 
have any opinion. 

The day is surely coming when Ameri­
can business, so long run by production 
men and supersalesmen, must be run by 
men who put the esteem and approval of 
the public ahead of everything else 

THE BUILDING - QUICK, OR DEAD? 
(Editor's Noto: Follo.,in9 are excerpts taken from • recent talk by Harris Armstrong, AIA , before 

the Kan,u City, Missouri, Chapter, AIA .) 

Good architectural design ,s the result 
of a great deal of knowledge ... knowl­
edge that has nothing to do with the 
strength of building materials . 

You must have that too, but you must 
have knowledge of your fellow man and 
the essence of his problem. 

The human element is the life blood 
of a building. A building is only the out­
er shell of an idea. The life blood are the 
men and the women and the children that 
course through this building and give it 
vitality. 

The designer of a hospital doesn't 
know all the intricacies of what goes on 
when infections run riot through human 
beings. When you are doing an industrial 
plant you don't necessarily know all of 
the complications of labor relations and 
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how they are controlled. But somehow or 
other, the architect has to, in a way 
which doesn't make sense at all, be aware 
of all of the things that happen to people 
in buildings. 

That is the thing that makes the bu1ld-
1ng quick rather than dead. 

The experience of designing buildings 
is a wonderfully involved and intoxicating 
sort of thing. 

I really feel that the privilege of de­
signing buildings that are going to be 
there long after you're dead is a very 
wonderful thing . 

We have a certain code which is built 
for our own profession and certain rules 
of conduct that apply to everyone. But, 
1n the final analysis, what has to control 
our actions is: How can we do the best 
iob that we are employed to do' 



a dom inant name 

in Pa ints 

GULF 
STATES 

GULF STATES PAINTS LAST 
LONGER, LOOK BETTER BECAUSE 

THEY'RE FORMULATED FOR 
THIS CLIMATE. 

Pa int Eng inee rs for 
Special Problems . 

GULF STATES 
PAINT CO. 

705 ST. BERNARD ST. 
HOUSTON 3, TEXAS 

Ce ntra I Texas Sets-Up Fund 
Establishment of a special fund to be 

handled by the Department of Archi­
tecture of the University of Texas has 
been announced by the Central Texas 
Chapter, AIA-TSA , which also announced 
an initial deposit into the fund of 
$750 .00 . 

The action was voted by the Chapter 
aher a recommendation by a special com­
mittee, headed by Louis Page, which in­
vestigated the problems of proper disposi­
tion of the Chapter's excess funds. 

The Chapter expressed hope that 
$500.00 could be added to this fund an­
nually and that interest accruing from 
the fund only would be used for prizes, 
etc by the Department at the U. of T. 

Founding of TSA 
In the Crystal Ballroom of the old 

Driskill Hotel in Austin, 87 Texas archi­
tects met on June 1 0, 1939, and or­
ganized the Texas Society of Architects . 

for LIGHTWEIGHT and 
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Specify 

BUTE 
Colorize, Paints 

Choose 
From 1322 
Different Colors ! 

Write for FREE boo klet, "Colors in Ac­
tion." Contains color chart of 40 of the 
most popular Bute Coloriier Painh. 

JAMf~ BUff ~~M~ANY 
Mosury Points • Fine Wallpapers 

Bute Colorirer Points 

1301 McKinney • FAirfu 9371 

HOUSTON, TEXAS 

School Recommendation s 

The Advisory Council on school plant 
study for the State Commissioner of Edu­
cation has recommended to the Commis­
SiC1ner and to the State Board of Educa­
tion the following regulations: 

1. A registered architect be employed 
in the preparation of plans and specifica­
tions for any school building . 

2 . Before construction starts, the 
superintendent and trustees shall exam­
ine and approve plans and spec1f1cat1ons 
and certify that in the planning , all laws 
were met and consideration given recom­
mendations of the Texas Education 
Agency . Upon completion of the build­
ing, a certificate of compliance with 
plans and explaining any changes must 
be filed. 

3. A copy of the plans should be sub­
mitted in a convenient form for placing 
in a letter file, with an outline specifica­
tion and cost data , following completion 
of the building . 

A well-designed 
building 

fti,s 
T --- -

I -

~ 
a carefully planned 

interior by a 
professionally organized 

contract department 

Finger Contract Supply Co. 
3131 CAl.kOUN , HOUSTON- AT-3441 
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";,1, ROMANSTONE 
THE LIMESTONE BRICK 

\!'", unu~ual and unu~ually beautiful, HO\IA \. 
5TOl\ E bring,; the-~tyle, dig,ril) and lastinj? beauty of i.tone-al 

a ilurprisingly modest co~I. Stunninj? efT!'<'t~ can 
be rreat!'d "'ith llO\tA'\STO'\E in today's modern home, both 

in interiors and exterioni ... its sim1>lirit) and 
dignity arld ont-of-the-ordinar) 11rnarlneij~ to commer<-ial and 

public buildings ... it ~ clas~ical beauty is pre­
eminen tl y sui ted for churches and memorial s. 

RO\tA ST01' Eisuniquelynhell-marl..ed,range~ 
in color from ofT • ..,hite 10 cream , iR cut to one uniform Fize ... 

1512' x 1-• x 1~4'. lt is competitiv!' in price "'itlr 
other Homan hrirl..'I. For more information about this ne", modern 

stone, write to th e addrCl!~ belo .... 

Produced hJ 

TEXAS QUARRIES, INC. 
and 

DiMributed by ~ 

STONE BUILDING 
PRODUCTS , INC. 

608 Perry-Brool..~ Bldg .. \,r-1111. Te,ca~ 
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Kansas City Seconds TA Editorial 
The February issue of SKYLINES , of­

ficial publication of the Kansas City 
Chapter , AIA , reproduced in full the De­
cember TEXAS ARCHITECT editorial , 
" What Of The Young Men? " 

This editorial urged the profession on 
a national level to take action to assure 
adequate places in the service for archi­
tecturally trained men to use and develop 
their training and , on the state level , to 
seek rev ision of reg istration laws so proper 
experience in the service will count to ­
ward that requtred for registration . 

Structura I Engineering Conference 
The University of Texas announces a 

conference on the reinforced concrete 
and structural steel phases of structural 
engineering to be held on the campus at 
Austin beginning noon , Friday , March 
21 and ending noon , Saturday , March 22 . 
Detailed program available from Civil 
Engineering , 173 Eng . Bldg , U of T ., 
Austin 12, Texas . 

TEXAS AUTOMATIC 

SPRINKLER COMPANY 

Contractors and Engineers 

Uting 
Approved Fire Protection 

Coll Us lor Prompt and Complete Fire 
Protect ion, Consultation, Design and Esti­

mate Service at No Obligation 

EXECUTIVE 
OFFICE O FFICES 

2:uo 9UMMl!lt ST . 
DALLAS, TEXAS SAN ANTO N IO . Tl:XAS 

..... ,ucATING 
l'LANT9 Nl'.W ORLttANS . LA. 

2330 9UMMttR 9T 
DALLAS, TEXAS OKLAHOMA CITY , OKLA . 
2302 TltXA9 AVlt 

HOUSTON , LITTLlt ROCK , ARK . 
TEXAS 

32.S W . TRIGG A.Yr. . .JACICSON . MJSS. 
MEMP HIS, TENN 

71 2 ½ ELM STREET 

Dallas 2, T exos 
" Qual ity Products 

ond Sen,ice 
Since 1905 " 

* * 
R. W. HIGGINS 

MR. ARCHITECT: When You Want Quality Equipment , Specify : 
Kewaunee Loborotory Furniture ond Hospita l Casework • Mutschler Home­
mak ing Cabinets • Medort Steel Lockers, Wardrobes , Telescopic Gym Seats 
and Basketball Backstops • New York Silicate Nucite " Ezy-Rase" Chalkboard , 
Aluminum Trim and Bulletin Boards • Erickson Folding Tables • Yale 
Locks • Angle Steel Stool Wark Benches and Fixtures 

When You Want A Real Advisory Service: 

Call or write us to send one of our exper ienced equipment engineers . We are 
staffed in Dallas to prepare equipment layouts, specifications and advise about 
costs. This is not a factory relayed engineering service - we have qualified and 
competent personnel in Dallas to render th is service in your office 1f you prefer . 
Contact us please . 

(Service available to Ardlitech in Texas, Oklahoma , lauiaiana and New Mexico) 
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will save 
co nstruction 
dollars for 
your c lie nts 

""- f, DEAL Frame­
N -All Door Units for 
Qua h h . economy 

and c11ent sat,s­
•ac• on Deer 1s hung in 
Ira""' hlth trim applied 

all hard>-are is 
turn,sned ln~tallaticn 
time ,s greatly reduced 
..,nits Me adaptable to 
hall thicknesses from 

,~ t, 5 ," 

Monuloctured by 
IDEAL COMPANY 

Waco, Teroi 

By every standard 

l&Crete 
IS AT THE TOP 

OF THE LIST 

* APPEARANCE * ECONOMY OF CONSTRUCTION * THERMAL AND SOUND INSULATION * LOW-COST MAINTENANCE * DURABILITY 

Hall of Church Design 
TSA members have been invited to 

submit photographs of their church work 
in the Hall of Church Design , being held 
in conjunction with the American Bap­
tist convention and the International Con­
vention of the Disciples of Christ , May 
19-24, in Chicago . 

Between 20 and 30 thousand church 
people including ministers , boards , trus­
tees , comm ittees and laymen are expected 
to view the 150 exhibits that will be 
screened from entnes . 

Only registered architects may exhibit . 
May 14 is dead I 1ne for entries . Further 

information can be obtained by writing 
Mr Joe Vancil , International Churchmans 
Exposition , 19 South LaSalle Street , 
Chicago 3, Illinois . 

One Source 
Advertising revenue is THE TEXAS 

ARCHITECT'S only source of income. 

M ADE OF HAVDIT E, the lightest weight 
fire-resistant material available, Texcr ete 
is the equal in strength and durability of 
ordi nary concrete, althoug h it weigh s one ­
third less. 

For Every Strucluro/ 
Requirement Specify 
Texcrete for the 8est 
in Modern Sui/d ing 
Moteriols . 

TEXCRETE CO Dolio , • TEXCRETE CO. of the Volley • Pharr 

TEXCRETE CO Fort Wor1h • TEXCRETE CO. of Corpu, Chmti 
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Spilled Foods Won't Spoil 

.!:ZPHLEX 
FLOORS ••• 

they're greaseproof! 
Wherever food is served ... that's where 
AZPHLEX Thermoplastic Tile serves best. It's 
greaseproof against the fats and oils 
commonly found in food ... it's long-wearing, 
made to give years of service ... and it's 
mighty good looking too, with the 
widest color range in it's class. 

In Cafes , In Cafeterias , 
In Restaurants and Residential Kitchens 
Use Azphlex be cause it has ... 

BEAUTIFUL, BRIGHT COLORS­
Colors unequalled by any other similar 
product in the same price class. 
AZPHLEX gives you 17 light, bright color~ 
thar are best suired for modern 
decoration and design. 

DOLLAR STRETCHING DURABIUTY-
AZPHLEX has resistance to abrasive wear chat means 
lasting beauty and low cost. The smooch 
surface and through-1he-1hickness marbleizing 
keeps AZPHLEX ffoors looking new for years. 

A LOW PRICE TAG-
Here is a premium quality tile in premium 
colors. Yer it costs only a few cents more per 
square foot rhan ordinary tile. Convince 
yourself! Compare it with any other 
similar product . 

UVALDE ROCK ASPHALT CO. 

+ FaOIT IANIC IUILDINO • IAN ANTONIO, RXAS 
Mo .. ,. ol AZ.OC,C Aspltalt TIie, AZ,HlfX fltennoplasflc rile 

Ofld VINA-WX lelnlorced Vlttyl rile 

"AZROCK MoJc,,. Fin~ Floor,•• 
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IRVING PORTER LEAVES 
GOVERNMENT SERVICE 

AFTER 50 YEARS 

Irving D Porter, AIA consultant in the 
regional office of General Services Ad­
ministration 1n Dallas, has retired from a 
career of half a century of government 
service. 

In recogn1t1on of his service, Mr. Por­
ter was honored at a testimonial dinner 
attended by 135 architects, engineers, 
contractors and personal friends from 
Texas, Oklahoma, Arkansas and Louisiana 

Both Mr. Porter's grandmother and 
father were registered architects in gov­
ernment service. Mr Porter embarked on 
his governmental career in 1902 as an 
architectural draftsman in the Office of 
the Supervising Architect Treasury De­
partment. 

Smee that time , he has been super­
vising arch ,tect on more than 30 im­
portant federal bu1ld1ng pro1ects, includ­
ing the EIits Island Immigra t ion Station 
and Sea Walls, where he got a foundation 
by mixing concrete in sacks and dropping 
it into the water letting 1t harden when 1t 
reached the bottom; New York City post 
office; U. S. M·nt bu1ld1ngs at Philadel­
phia, Raleigh and New Orleans, and the 
U. S. post office and terminal annex 
building 1n Dallas . 

Mr . Porter served two terms as presi­
dent of the Dallas Chapter , AIA-TSA. 

With the exception of the year 1904 
wh1d; he si::,ent 1n Guantanamo Bay, Cuba, 
as an archi tectural draftsman at the U. S. 
Naval Station, and the years 1917-19 
when he was in France as a captain in 
the Corps of Engineers tn World War I, 
Mr. Porter's en tire career has been with 
Public Buildings Service, now part of 
General Services Administration. 

Mr. Porter now plans to ente r private 
prac t ice as a consulting architect with an 
office in his Dallas home 
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PROFESSIONAL 
DIRECTORY 

RIVOIRE AND POOLE 
CONSULTING ENGINEERS 

2506 Richton St. 
Housto n 6 , Texas 

Electrical and Mechanical P. E.'s 

CONSULTING FOUNDATION 
ENGINEERS 

Undisturbed Sample Borings 
Soil Mechanics Labora tory 

GREER & McCLELLAND 
2649 M. Main Houston, T eus 

SOUTHERN IMSPECTIOM SlltVICI 
EMGIMHltS IMS'fCTIOM I, TISTS 

l , 
P. O. lo• 

1633 

D. lornord 
Mgr 

Houst or1, Tuos 

J2 06 Hous tofl ..... 
VA-6621 

Azrock Expands Operations 

Four new district representatives have 
been named by the Azrock products 
d1v1s1on of Uvalde Rock Asphal t Com­
pany , J . 0 Heppes , d1v1s1on general man­
ager and newly elected company vice­
president and director , has announced . 

These men and their headquarters are 
F E King, Jr , Atlanta , Ga.; John P 
Johnston, Oklahoma City; Everett E. Her­
rick, Dallas, and C E Ludlow, Lubbock 

Mr. Heppes said the addition of the 
new men is part of the plan to enlarge 
the Azrock sales organization. 

Zeb Rike Hospitalized 

Zeb Rike, TSA board member from 
the Lower Rio Grande Chapter , has en­
tered the Santa Rosa hospital in San An­
tonio for three mon ths. 

Mr . Rike' s home is 1n McAllen . 
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