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Texas Society of Architects is one of largest  
AIA components in the nation.

Three ways to partner with  
the Texas architectural community:  

IN PRINT with Texas Architect
Gain heightened visibility and greater sales in your target market by advertising in our  
award-winning, bimonthly magazine, Texas Architect.

EMAIL with CheckSet, TxA’s Weekly Newsletter
TxA emails over 10,000 inboxes, providing news and updates to the Texas architectural 
community, keeping them in touch with the state AIA events. CheckSet provides exclusive 
exposure to those who need consistent visibility in the state. Limited to only three advertisers 
each week.

ONLINE at txamagazine.org
Increase your brand visibility online with banner advertising positioned within editorial content 
on txamagazine.org.
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About Texas Architect

Project Parkland Hospital, Dallas
Client Parkland Health and Hospital System
Architect HDR + Corgan
Photographer Assassi Productions
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Texas Architect (TA) is the official publication of the Texas Society of Architects (TxA). For more 
than 60 years, TA has served as the definitive voice of the architecture, design, and construction 
industry in Texas and the Southwest. 

TxA is the state component of the American Institute of Architects (AIA). We are the voice for  
Texas architecture, supporting the creation of a safe, beautiful, and sustainable built environment.

Why Advertise in TA?

Texas is one of the nation’s fastest-growing 
states and is consistently ranked first in devel-
opment and construction spending, making 
this a very fertile market in which to sow the 
seeds of your business. 

TA goes to 11,000 readers, including decision 
makers in the state’s most prominent archi-
tecture firms, which are working on projects 
locally, nationally, and internationally. 

 » 90% of our readers notice the advertising
 » 75% have supported TA advertisers 
through product specification

 » 89% are active buyers who determine prod-
uct selection and specification on projects

Who Will See Your 
Message?

 » TxA’s 7,500+ members
 » Licensed architects and associates — 
everyone from sole practitioners to large 
international firms

 » Out-of-state architects licensed to practice 
in Texas 

 » Allied professionals: construction man-
agers, contractors, engineers, interior 
designers, landscape architects, and 
urban planners

 » Government officials, including all mem-
bers of the Texas legislature

 » Library and hospital directors
 » University and public school officials/
facility planners

Texas Architect 
Showcases Advertisers 
in Multiple Ways

Each issue of TA includes:

 » Advertiser Index, with contact information 
for all companies

 » Resource Listings, which identify all con-
sultants, contractors, manufacturers, and 
suppliers for featured projects

Our goal is to give advertisers maximum expo-
sure for their contributions to producing safe, 
beautiful, and sustainable architecture. 
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Advertising Rates
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Rates  
Per Insertion: 1x 3x 6x

Display Ads

Full Page $2,890 2,620 2,300

2/3 Page 2,280 2,085 1,875

1/2 Island 2,035 1,885 1,715

1/2 Horizontal 1,955 1,765 1,605

1/3 Page 1,640 1,550 1,445

1/4 Page 1,445 1,340 1,230

1/6 Page 1,175 1,125 1,070

Marketplace

Double Card 880 805 725

Business Card 640 535 480

Covers

Back 3,745 3,425 3,105

Inside Front 3,315 3,105 2,780

Inside Back 3,105 2,890 2,675

Other Considerations

Special Position Guarantee  

Special positions are guaranteed with the 
advertising rate per insertion plus a 10% fee.

Marketplace 
Note that Marketplace cannot be combined 
with other display advertising when claim-
ing frequency discounts.

Cancellations 

Cancellations will not be accepted after 
the ad closing date for each issue, which is 
published on the Editoral Calendar on the 
next page and online at txamagazine.org

Secure your space now! 

For reservation or questions, contact:

JODY CRANFORD

Advertising Manager

800 818 0289

jody@texasarchitects.org  

Texas Architect Rates

CheckSet E-Newsletter
Weekly e-newsletter reachs 10,000+ inboxes. 
Banner ads pushed out to all TxA members. 

Online Advertising on txamagazine.org
The editorial content of each issue of TA is available online, with dedicated advertising space 
on the home, archive, and article pages. This lets you position your brand directly with the 
content that means the most for you. Take advantage of this option to extend the reach of 
your brand and direct readers to your site for more information.

Banner Ad Rates:

1 Week $300

2 Weeks 500*

4 Weeks/1Month 900*

*must run consecutive weeks for savings

OPTION 1 Ad Rates: OPTION 2 Ad Rates:

1 Month Minimum 1083 px x 208 px 2-Month Exposure 325 px x 208 px

A. Homepage $300/Month A. Feature Article $200/Issue

B. Homepage + 
Archive Page

$500/Month
B. Feature Article 
+ 2 Add’l Articles

$300/Issue

CheckSet Advertising Specifications

• 580 px wide x 100 px high
• Full-color (RGB) jpg or gif files
• No animation
• Email art file and preferred URL link to: 

jody@texasarchitects.org

DEADLINE: Monday by noon on the week 
your ad is running

OPTION 2
325 px (width)
208 px (height)

OPTION 1
1083 px (width)
208 px (height)
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2019 Editorial Calendar

Ad reservation deadlines subject to change.

DeadlinesIssue

January/February

Feature: Hustle

Portfolio: Expansions

Products: Hospitality

March/April

Feature: Fear

Portfolio: Media

Products: Entertainment 

May/June

Feature: Digital/Analog

Portfolio: Exhibitions

Products: Wall Coverings

July/August

Feature: Neoliberal Architecture

Portfolio: Galleries

Products: Luxe Interior

September/October

Feature: Design Awards

Products: Lounge Furniture

November/December

Feature: Authenticity

Portfolio: Repositioning

Products: Lighting

Editorial 
Oct. 1, 2018

Ads Close
Nov. 26, 2018 

Ads Due
Dec. 3, 2018

Editorial 
Dec. 3, 2018

Ads Close
Jan. 28, 2019

Ads Due
Feb. 4, 2019

Editorial 
Feb. 4, 2019

Ads Close
April 1, 2019

Ads Due
April 8, 2019

Editorial 
April 1, 2019

Ads Close
June 3, 2019

Ads Due
June 10, 2019

Editorial 
June 3, 2019

Ads Close
July 29, 2019

Ads Due
Aug. 5, 2019

Editorial 
Aug. 5, 2019

Ads Close
Sept. 30, 
2019

Ads Due
Oct. 7, 2019

The value of hard work and a clear conscience about making money show 
throughout the American grain. These ethics also influence our built envi-
ronment. In this issue, we examine the architecture of hustle: innovative 
offices, corporate headquarters, and co-working spaces. We’ll also check in 
on young firms who are sweating it out to build a practice from the ground 
up. Plus: Texas’ best new building expansions, and hospitality products.  

The world has always been a scary place for us humans. At one time it was 
wolves, brigands, and malicious spirits. Now it’s active shooters, terrorist cells, 
and refugees. Past and present, architecture has provided sanctuary and succor 
against dangerous forces. It has also been an agent of terror, incarceration, and 
control. In this issue, we walk through architectural responses to our contempo-
rary fears. Plus: The architecture of the media and new entertainment products. 

Architects are still debating the relative value of hand drawing versus digital 
drawing. In this issue, we’ll: look into the neuroscience of designing by hand 
and by clicking; explore how architects are using virtual reality, artificial 
environments, and hologram technology; consider emergent rendering styles 
that move away from photo realism; and look at the link between the digital 
and construction. Plus: Exhibition designs and new wall coverings.

The resurgence of modern architecture over the past 20 years brought back 
much of the formal language of the mid-20th century while leaving behind the 
movement’s socialist ideologies. The neo-modern is neo-liberal. In this issue, we 
investigate how contemporary private and corporate clients are employing the 
modernist language in a variety of new ways, and how parametric design has 
facilitated this adoption. Plus: Texas art galleries and luxe interior products. 

In this issue, we showcase the winners of the Texas Society of Architects’ 2019 
Design Awards program. These projects, selected by a jury of award-winning 
architects from across the country, are diverse in type and exhibit the range and 
excellence of the state’s architectural practitioners. Also: Lounge Furniture  

10% Advertising Discount for 2018 Texas Architects Exhibitors!

What is an authentic expression of Texas architecture? Tonkawa brush shel-
ters? The San Antonio missions? A Second Empire state courthouse? O’Neil 
Ford, Frank Welch, and Lake|Flato? Buc-ee’s? All of the above? And why are 
we worried about it? In this issue, we explore architecture’s enduring anxiety 
over authenticity. Plus: How architects are repositioning old structures for new 
purposes and lighting fixtures.

JODY CRANFORD     800 818 0289  |  jody@texasarchitects.org
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Mechanical Requirements

FULL PAGE 2/3 PAGE MARKETPLACE

Trim .................9” x 10.8125”
Bleed .............9.25” x 11.125”

Island ..................... 5.2 x 7.2”

Vertical .............. 3.85 x 4.75”

Vertical ................2.5 x 9.65”

Vertical ................5.2 x 9.65”No Bleed .................. 8” x 10”

Horizontal ........7.875 x 4.75”

Horizontal ...........5.2 x 2.35”

Horizontal ........... 5.2 x 4.75”

Double Card ........ 3.5” x 4.5”
Business Card ...... 3.5” x 2.0”

1/2 PAGE 1/3 PAGE

1/6 PAGE1/4 PAGE How Do I Submit My Ad?

Please provide high-resolution (300 dpi min) print-ready pdf  files.

 » Email: jody@texasarchitects.org
 » File Sharing: If  files are too large to email directly, you may also 
send art via Dropbox, WeTransfer, or another file sharing program.

To discuss other options, contact Jody Cranford by email 
or at 800 818 0289.


